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This Lincoln Continental Cabriolet marks the beginning of a new era 
in the automotive field. It is the exemplification of the skills of fine 
craftsmen and top flight designers. Custom built throughout, it fully 
justifies the statement ‘‘Nothing could be finer.” 





SEWELL MOTOR 


“Dallas' only Authorized LINCOLN-MERCURY Dealer" 
2211 PACIFIC AVENUE PHONE R-3431 
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BUILDING MATERIALS 
aud rbllied Products 


Drawing upon Texas’ great wealth of raw materials, 
the manufacturing of building materials has been a 
major industry in Texas for many years. Portland ce- 
ment materials, limestone, sandstone, marble, sand 
and gravel, gypsum and clay are available in great 
quantities, making possible the manufacture of a 
variety of building materials which will play an im- 
portant part in our post-war construction program. 

The Building Materials Industry, in a single year 
before the war, employed 7,482 wage earners in 
272 plants. These workers received $7,812,195 
wages. The value of their products was $64,063,079, 
of which $24,103,632 represents the value added by 
manufacturing. 

Included are forty-four fabricated structural steel 
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plants which produced before the war $14,190,- 
370 worth of finished products, and employed 
1,552 workers with an annual wage of $1,861,- 
200. 


Cement production in a single war-time year 
was more than twelve million barrels, valued at 
more than twenty million dollars. Gypsum prod- 
ucts were valued at over five million dollars. 

Not included in the above is the annual pro- 
duction of 1,187,854,166 board feet of lum- 
ber, much of which is used in private and 
commercial construction. As soon as production 
gets in full swing, Texas will have ample build- 
ing materials to carry forward the greatest con- 
struction program in history. 

The Texas Employers’ Insurance Association, 
Texas’ largest writer of Workmen's Compensa- 
tion insurance, salutes this great Texas industry. 
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Management’s-eye-view of the 


Santa Fe 








View from fireman's seat inside cab of one of Santa Fe’s great fleet of Diesel locomotives. Engineer sits at right. 


Many of the fine things you are enjoying and are 
about to enjoy on the Santa Fe are the direct result 
of riding the line rather than riding an office chair. 

You can see more railroad from the cab of a 
locomotive than you can from a typewritten re- 
port. It all goes to prove that foresight is better 
than hindsight. 

That’s why you so often find the top executives 
of Santa Fe at the “head-end” of Santa Fe trains. 
They ride in front by desire and by design to see 
what lies ahead. 

The modern railroad executive, who has grown 
up with tracks and trains and who has spent a 
large part of his life in railroading, looks at a sec- 
tion of track not in terms of ties and rails but in 
terms of the possible improvements for better 
service to shippers and passengers. 


SANTA FE SYSTEM LINES 


Serving the West and Southwest 


Coupling long experience with mature vision, he 
translates new ideas into action with immediate 
decision which is both practical and timely. 

This practical “Management’s-eye-view” has led 
to the straightening of curves, improved roadbeds, 
new bridges and many other things which pay. off 
in terms of better service for both passengers and 
shippers. It has led also to improvemerits of design 
and handling in the locomotives themselves. 

From time to time during the next few months, 
Santa Fe will announce a number of new features 
improving its service and 


equipment. Watch for 
a a 
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Mother Hive for private flyers throughout the Western Hemisphere is the big brown 
hangar of Southwest Airmotive Company. For more than 12 years SAC has grown with 
Love Field, the Municipal Airport at Dallas, to become an internationally-known head- 
quarters for corporate and private aircraft owners and operators. 


Aircraft have followed familiar sky trails to Southwest Airmotive from each of the 48 
states—from Alaska, Canada, Mexico, Central America and South America. To airwise 
airmen everywhere Southwest signifies the “Safest Service in 
Aviation.” Here, too, may be found one of the nation’s greatest 
storehouses of parts and accessories, representing 50 “Blue Book 
Names in American Aviation.” 


Don't miss the Southwest Airmotive Exhibit at the Annual State Fair 
of Texas, October 5-20. Displayed in the General Exhibits Building 
will be the latest technical and mechanical achievements of avia- 
tion science. 
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--- have really grown and expanded 


The picture in the oval above was taken from the 
water tower at Abbott and Gillon streets in High- 
land Park soon after the first home office of the 
Republic Insurance Company was built in 1909. This 
was before most of Highland Park was built, when 
Southern Methodist University and University Park 
were still farm and pasture land. How Greater Dal- 
las has grown! What a contrast between the first 
home of the Republic and the present modern one 


shown in the larger picture! 


CAPITAL and SURPLUS 


In 1903, the parent organization of the Republic 
Insurance Company began with a capital of $100,- 
000 and surplus of $20,000. The present capital is 
$2,000,000 with surplus in excess of $2,000,000 


and total assets of over $12,000,000. Today the 


Republic is licensed to do business in 24 states. In 


‘addition to its home office building in Dallas, the 


Republic owns a fifteen story office building in New 
York City housing its Eastern Department, and a spa- 
cious, modern building in Los Angeles occupied by 
its Pacific Coast Department. From a small beginning 
this Dallas insurance company has grown to be the 
largest and strongest stock Fire Insurance Company 


domiciled in the South. 


WRITING 


Fire ¢ Tornado « Windstorm « Hail 
Explosion ¢ Earthquake ¢ Riot and Civil 
Commotion + Rents * Extended Coverage 


Inland Marine 


REPUBLIC INSURANCE Co. 


3415 CEDAR SPRINGS AVENUE. .. DALLAS 
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/WASHINGTON 


By DALE MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 





The Westward Tide of Industry 


N October of 1944—two years ago 

next month—the Senate Special Com- 
mittee to Investigate Industrial Central- 
ization climaxed months of assiduous 
study of the nation’s economic system 
with the issuance of a comprehensive re- 
port. This report divided the country into 
four geographical 
regions, dwelt at 
length on the eco- 
nomic characterist- 
ics of each, and con- 
cluded with the sol- 
emn warning that the 
stability of the na- 
tional economy was 
being seriously im- 
periled by the con- 
centration of indus- 
try in the small but over-populated states 
of the North and East. 

To assert that the committee’s findings 
constituted a strong denunciation of the 
industrial pattern is actually to under- 
state the case. Declaring that the North- 
eastern states “house the evil of centrai- 
ization,” the committee continued: “The 
impulse of centralization is to destroy 
in advance all opportunities for competi- 
tive capital and competitive enterprise. 
Centralization creates a glut in the banks; 
forces cheap money on the one hand and 
anxiety about investment on the other; 
spreads frustration and breeds statism. 
It is the greatest single destructive force 
of free enterprise in the world.” 

It would be difficult to state the case 
more strongly; but the committee sup- 
ported its findings with some interesting 
ind accurate statistics. It showed that the 
|1 Eastern states contain only 9 per cent 
of the land area of the country, yet their 
population is 43 per cent of the total, their 
nanufacturing is 65 per cent of the total. 
ind their income is 56 per cent of the 
‘otal national income. By contrast, the 17 
states of the West (among which is Tex- 
is) encompass 61 per cent of the nation’s 
‘and area, yet their population is only 21 
ver cent of the total, their manufacturing 
represents only 11 per cent of the total, 
ind their income is only 19 per cent of 
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the total national income. In the 10 states 
of the South, 20 per cent of the nation’s 
population lives in 15 per cent of the 
total area, yet their manufacturing is only 
10 per cent, and their income only 11 per 
cent of the totals. Only the 10 states of 
the Middle West were found to be rela- 
tively balanced in population, manufac- 
turing development, and income. 

This report, despite its contribution to 
clearer thinking about an important na- 
tional problem, suffered the customary 
fate of studies undertaken by special com- 
mittees of legislative bodies. After a brief 
flurry of publicity, involving praise from 
some Congressmen from the West and 
denunciations by others from the East, 
the report began to gather the usual dust 
in Capitol files. But the report was an in- 
teresting experiment, nevertheless. Un- 
dertaken in the midst of the war, the sta- 
tistics employed were those of pre-war 
1939; but even during the war years the 
economic picture was undergoing a sig- 
nificant change. The committee noted that 
during the four years from 1939 to 1943 
the East’s proportion of the national in- 
come declined from 56 to 51 per cent, 
while that of the South increased from 
11 to 12 per cent and that of the West 
from 19 to 23 per cent. The report point- 
ed out, however, that the war enterprises 
which made this possible were largely 
aircraft and shipbuilding, and it warned 
that, if reconversion policies did not cope 
intelligently with this problem, the end 
of the war might see a further recentraliza- 
tion of industry in the congested East. 

With more than a year having elapsed 
since V-J Day, it is interesting to reflect 
upon the significance of this report and 
to orientate its findings and prophecies 
with the post-war trends in evidence today. 
It cannot be said that the Government’s 
reconversion policies have been particu- 
larly conducive to industrial decentral- 
ization, yet it is undeniably apparent that 
decentralization is underway and gather- 
ing momentum. Even though the end of 
the war has not been officially declared, 
and even though many shortages and re- 
strictions still exist, the westward tide of 


industry has clearly begun. Indices of 
business activity in the South and West 
are present-day harbingers of the whole- 
some economic progress which can be an- 
ticipated in the years ahead. 

Much of the business statistics being 
compiled in progressive cities of the 
South and West reflects, of course, the 
pent-up demand for improvement 4nd ex- 
pansion of local businesses which were 
perforce suspended during the war; but 
much of the upswing likewise reflects the 
beginnings of a migratory trend of larger 
industries away from the crowded East. 
This does not mean, of course, that great 
industries are being uprooted and trans- 
planted, or that they are likely to be; but 
it does mean that these industries, faced 
with expansion problems during the post- 
war period, are thinking more in terms 
of dispersing their manufacturing and 
distribution activities throughout the 
country than of expanding their existing 
plants in an over-developed and over- 
populated area. 

This discernible trend of industry to 
regionalize is a hopeful economic sign. 
It is the product of factors which are pri- 
marily economic but are in part political. 
The force of competition, for example, 
will influence one industry to decentralize 
its activities when it appears that a com- 
petitor may do so, for an industry which 
attempts to supply its customers from a 
distance is at a disadvantage in compari- 
son with’ a competitor which can serve 
them close to home. Moreover, an indus- 
try can capitalize effectively on its em- 
ployment of local labor, its patronage of 
local business, and its support of local 
institutions. It can profit substantially 
from the progress of a bustling new eco- 
nomic fror’ier, while it contributes sub- 
stantially to that growth at the same time. 


One of the political factors which have 
caused important industrialists to think 
more seriously of decentralization is the 
lopsided character of the Wagner Act and 
other labor statutes. These laws abet agi- 
tation and strikes, and are a constant 
headache particularly to employers in 
large industries concentrated in small 
areas. It has become evident that an in- 
dustry whose operations are decentral- 
ized throughout the country is less in 
danger of being firmly shut down by 
strikes than is an industry which is con- 
fined to one locality. This does not mean 
that employers anticipate utopian condi- 
tions through decentralization. They ex- 
pect their plants, whether centralized or 


dispersed, to be organized, and they ex- 


pect collective bargaining to be under- 
cone as usual and sometimes fail. But they 
realize that political and economic dis- 
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similarities among various regions of the 
country can often enable one plant to 
continue in full production while nego- 
tiations may be going forward in another 
and a strike may be crippling a third. 
Consequently, less hardship would be suf- 
fered by the laborer, the employer, and 
the public generally. 

Another political factor which is subtly 
affecting the trend toward decentraliza- 
tion is the fear of employers in the North 
that the so-called Fair Employment Prac- 
tices Act may be re-enacted. The South’s 
opposition to this iniquitous bill has been 
so spectacularly publicized that the appre- 
hension felt by Northern employers has 
been comparatively obscured. But an em- 
ployer in New York City, for example, re- 
cruits his labor force from many racial 
minorities; and while he may never have 
siven a thought to racial discrimination, 


and may never intend to, he is neverthe- 
less aware that the discharge of an em- 
ployee for reasons having nothing to do 
with nationality or race could precipitate 
troublesome reprisals under the FEPC. 
It is not surprising, therefore, that many 
employers are looking toward sections of 
the country where the population is more 
homogeneous than that of the turbulent 
“melting pots” of the congested East. 
Be that as it may, the trend toward de- 
centralization is being primarily moti- 
vated, of course, by practical economic 
considerations. What would an industry 
look for in the Southwest, for example? 
What could it expect to find, let us say, 
in Dallas? It would find abundant and 
cheap sources of fuel and power, a wealth 
and diversity of natural resources, a su- 
perb climate, a labor force that is intel- 
ligent and skillful and patriotic, a civic 
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atmosphere of vision and progress, and a 
rich and growing market in the center of 
a region with a fabulous future. 

It seems curious indeed, when the long 
view is taken, why this dispersion of in- 
dustry and population has been so long 
in the making. The South and the West 
are eight times the size of the East, but 
their combined population is still less 
than that of the small Eastern states, and 
their combined total income is little more 
than half that of the East. The report of 
the Senate committee further showed that 
the South and West produce 64 per cenit 
of the nation’s minerals, yet do only 21 
per cent of the nation’s manufacturing: 
whereas the East produces only 26 pe: 
cent of the minerals, yet does 65 per cent 
of the manufacturing. 

Whether or not this centralization rep- 
resents, as the committee contended, “the 
greatest single destructive force of free 
enterprise,” it is certainly true that it is 
detrimental to the best interests of the 
nation as a whole. The trend toward de- 
centralization is thus long overdue. It is 
time for industry and population to reach 
out—beyond the Mississippi and below 
the Ohio—and occupy this great and 
growing America. 
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N 1940 the U. S. Census Bureau count- 
ed 390,564 people living in Dallas 
County. 

Last month, as the end of the first re- 
conversion year marked a period of Dal- 
las County’s greatest growth, the Dallas 
Chamber of Commerce discovered that 
newcomers and family additions had 
swelled this total to an estimated 583,546 
persons, 46.4 per cent more than in 1940. 

Greater Dallas’ population had leaped 
upward at even a faster rate, gaining 51.4 
per cent to an estimated 483,720 persons 
as compared with 319,480 reported by 
the last Federal Census. 

The new population figures were an- 
nounced as conservative estimates after 
the Dallas Chamber had completed a com- 
prehensive analysis of the various in- 
dices of Dallas County’s population 
growth from April 1, 1940, through July 
30, 1946. The study, whose data and sup- 
porting exhibits have been filed with the 
Office of Price Administration, was un- 
dertaken by the Chamber’s Industrial De- 
partment to help particularly Dallas in- 
dustries which are reporting hardships 
because their allocations of critical sup- 
plies have not been increased in propor- 
tion to the total gain in the county’s 
population. 

Dallas’ sugar-using manufacturers, for 
example, had been given a 20 per cent 
bonus on top of quotas figured at 60 per 
cent of the amount used in 1941. But it 
appeared on the basis of the Chamber 
study that the bonus needed to be doubled 
at least if allotments of sugar were to be 
stepped up in line with the population 
gain, for with approximately 30 per cent 
less sugar than they were using in 1941. 
Dallas’ candy makers, bakers, beverage 
bottlers. and others were undertaking to 
serve a market 46.4 per cent larger in 
population. 

Unique as a Chamber of Commerce 
population analysis, the study disclosed 
a total of 146,166 occupied dwelling units 
in Dallas County as of July 30. This 
added up to the estimated total of 583.- 
546 residents for the county, and an esti- 
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utatio’ 


govt 


mated occupancy ratio of 3.99 persons 
per occupied unit. The occupancy ratio 
was held to be a conservative factor by 
Huber Earle, regional economist of the 
Federal Public Housing Authority, which 
is continuously studying housing trends 
in major cities and has access to numer- 
ous official Government data which en- 
able it to estimate with authority the pres- 
ent occupancy ratios in Dallas and other 
cities in this region. 

Desiring to be conservative in its inter- 
pretation of indices, the Chamber’s Indus- 
trial Department eliminated those eco- 
nomic factors which reflect inflationary 
tendencies and based its analysis entirely 
upon the tangible evidence of occupied 
dwelling units in the county. The study 
revealed new construction in Dallas Coun- 
ty since April 1, 1940, to include 20,115 
additional dwelling units in Greater Dal- 
las, 2,750 in Grand Prairie, 565 in Gar- 
land, 800 in Irving, 200 in Richardson, 
Carrollton, Mesquite, Seagoville and other 
towns in the county, and 2,681 temporary 
war housing units in Greater Dallas erect- 
ed by the Federal Public Housing Admin- 
istration, a total of 27,111 additional 
units. 

By adding this total of new units to 
113,020 occupied and 7,144 vacant dwell- 
ing units in Dallas County in 1940, as re- 
ported by the United States Census Bu- 





Analysis of Chamber of Commerce 
Reveals 46.4% Increase in Dallas 
County Residents Since 1940 Census 


reau, and making allowance for 375 esti- 
mated demolitions and conversions since 
then and 734 units found to be vacant 
during the population survey, the Cham- 
ber arrived at its net total of 146,166 oc- 
cupied dwelling units as of July 30. 

The 1940 Census reported an occu- 
pancy ratio of 3.53 persons per dwelling 
unit in Dallas County. The Chamber in- 
creased this factor by approximately 17 
per cent for the 1946 population estimates 
in Dallas, Highland Park and University 
Park. It did not estimate any increase, 
however, in the occupancy ratios for the 
other incorporated or unincorporated 
areas of Dallas County, although it is be- 
lieved there also has been an increase in 
the number of persons per occupied unit 
in these areas. Substantiating evidence 
for estimating a 17 per cent increase in 
the number of persons per occupied dwell- 
ing unit in the Greater Dallas area was 
found by the Dallas Chamber’s Industrial 
Department in the experience of the Dal- 
las Power & Light Company. This firm 
reported an increase of 34.2 per cent in 
consumption of electric power per do- 
mestic customer in comparing 1946 with 
1940, and its analysis of this increase has 
caused it to attribute a large proportion 
of it to overcrowding in dwelling units, 
with the result that there has been a great- 
er demand for electric energy per dwell- 





of July 30, 1946: 








entire county is 3.99 persons per dwelling unit. 


DALLAS COUNTY POPULATION TOTALS 


On the basis of dwelling units occupied and occupancy ratios conserva- 
tively estimated for the various communities, the Dallas Chamber of Commerce 
has arrived at the following estimated population totals for Dallas County as 


Area " ag ; " ata Occupancy Population 

oo wellin nits welling its io i 
City of Dallas 1940 Census 1946 Census ‘oo July 30.1946 

and adjacent 

unincorporated 

urban ANAS ..........-....-.- 84,091 110,000 4.08 448,800 
Highland Park .................. 3,345 3,600 3.60 12,960 
University Park ................ 4,618 6,000 3.66 21,960 
Rural Non-Farm ............ ... 15031 20,366 3.69 75,150 
LOE Ui re 5.935 6,200 3.98 24.676 
ee 113,020 146,166 583,546* 


*The population total of 583,546 for Dallas County indicates that today’s occupancy ratio for the 
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STATISTICAL EVIDENCE OF A BOOMING GREATER DALLAS 


Paralleling closely the percentages of increase in Dallas County’s population totals since 1940 are the percentages 
of gain reflected in various other authoritative indices of the growth of Greater Dallas: 


*Dallas Power & Light Company does not include as residential cus- 
tomers the 2,681 FPHA temporary war housing units in Dallas. For pur- 
poses of accurate indexing of present population, they have been added 
to the total of 103,735 customers reported by the Dallas Power & Light 
Company. 

tNeither the City of Dallas water department nor the Lone Star Gas 
Company, Dalias division, includes in their totals of residential customers 
the 4,481 apartment units under the management of the Dallas Housing 
Authority, which include the 2,681 units of temporary war housing erected 
by the Federal Public Housing Authority. For purposes of accurate index- 
ing, these 4,431 additional occupied units have been added to the total 
of 94,674 residential water customers reported by the water departments 





Percentage 
1940 1946 of Increase 
Greater Dallas occupied dwelling umits.......................-...-..------s-eeseseeeeeeeeereeeees 92,054 119,600 29.92 
*Greater Dallas residential electric customers...............................-..----2-.----+- 77,356 106,416 37.56 
+Greater Dallas residential water customers......................-.---...-.-..--2---0--00-0+- 78,706 99,105 25.91 
+Greater Dallas residential gas customers.....................-.-...220--21-.-s00e0eeeeeeeeeees 72,215 95,268 31.92 
Greater Dallas total residential utility customers..................--.......2....0-200-0---+ 228,277 300,789 31.76 
{Greater Dallas residential sales of gas (MCF) .....................2-22..222-20.000000e000- 3,593,000 4,576,000 27.3 
tGreater Dallas residential sales of electrical power (KWH).......................... 35,686,000 66,191,000 85.4 
{Street railway revenue passengers. ..............20-222.-.-.--.--e-csecsene-neeseeesseeeeeeeesseee 23,248,000 52,470,000 _ 125.6 
RN I i iach nssns code ntee cc ate eal ce Raila iatceonnenennearenaceens $2,181,000 $3,825,000 x 75.3 
NETS 8 sete i ATE TOT $1,540,000 $3, DO TOORME, : &. 157.0 
iS en ee ae $1,454,000 $4,058,000 79.0 
§Telephones (Dallas exchange—total) .....................2...:-:secepeeceeqeceeseesteseseeeees 95,540 141,486 5 48.0 
xTelephones (Dallas exchange—residential only) TRAN. A ee ee 53,527 81,047 51.4 


of Dallas, Highland Park, and University Park, and to the total of 90,837 
residential customers reported by the Lone Star Gas Company, Dallas 
division. 

tThese comparisons are for six-month periods, January to June inclu- 
sive, in both 1940 and 1946. 

§Total does not include 20,365 unfilled applications for telephone 
service reported by the Southwestern Bell Telephone Company as of 
August 1, 1946. 

xTotal does not include 17,460 unfilled, active applications for residen- 
tial telephone service reported by Southwestern Bell Telephone Company 
as of August 1, 1946. 

















ing unit. For its study, the Chamber as- 
sumed, however, that only approximately 
one-half of the Dallas Power & Light Com- 
pany’s reported increase of KWH con- 
sumption per residential customer can be 
attributed to increased occupancy per 
dwelling unit. On this basis, the Chamber 
developed the following estimated occu- 
pancy ratios for Dallas County communi- 
tes: 


1940 1946 


Occupancy Occupancy 
tio Ratio 
(Census) (Estimate) 
City of Dallas... 3.50 4.08 
Highland Park .........._ 3.08 3.60 
University Park ........ 343 3.66 
Rural Non-Farm ...... 3.69 3.69 
Rural Farm .............. 3.98 3.98 
Dallas County .......... 3.53 


Using the above occupancy factors, the 
Chamber arrived at population totals as 
follows: City of Dallas and adjacent un- 
incorporated urban areas, 448,800; High- 
land Park, 12,960; University Park, 21,- 
969; rural non-farm, 75,150; and rural 
farm, 24,676, a total of 583,546 for Dal- 
las County, on the basis of which the oc- 
cupancy ratio for the entire county is 
3.09 persons per dwelling unit. 

considered highly significant is the 
fa: that the total number of dwelling 
ur is in Greater Dallas (Dallas, Highland 
Ps: k, and University Park) has increased 
29.02 per cent since 1940. 
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Dallas Leads Southwest 


In Residential 


OVING upward with Dallas Coun- 

ty’s booming population is many 

another index of growth, notably build- 
ing contract awards. 

Only nine cities in the 37 states east 
of the Rockies topped Dallas in residen- 
tial contracts during the first seven 
months of this year. 

Dallas was first in the Southwest, ex- 
ceeding its nearest rival, Houston, by 
nearly $4,000,000. Dallas’ total residen- 
tial contract awards for the first seven 
months amounted to $44,236,000 as 
compared with $40,663,000 for Houston, 


Building 


$15,937,000 for San Antonio, and $18.- 
182,000 for Fort Worth. 


Comparatively narrow margins sepa- 
rated Dallas and most of the cities in the 
remainder of the U. S. which were ahead 
in residential construction, such as Balkti- 
more with $47,094,000, Newark-Jersey 
City with $49,890,000, and Miami with 
$49,980,000. Cities behind Dallas in 
home building included Minneapolis-St. 
Paul with $42,940,000 and Cleveland 
with $41,106,000. Dallas thus exceeded 
many cities of greater population, includ- 

(Continued on Page 56) 
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BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 










« Oldest Trust Company in Dallas 
Specializing in Investment Stocks and lI onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. DALLAS, TEXAS 


. 
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DALLAS HATS 


OMORROW’S hat for men is being 
ig designed today in the Dallas County 
plant of the Byer-Rolnick Company, and 
its styling may well set the pattern for 
the rest of the industry. 

Already a pioneer with its self-con- 
forming. Resistol innovation, Byer-Rol- 
nick now proposes to add more color and 
style to men’s wardrobes by making hats 
in a variety of shades in liberal contrast 
with the conventional browns. blacks. 
blues. greys, and greens. 

In sky blues. light greens. red ians. 
pale vellows. the latest creations are 
scheduled for the spring market. and are 
considered prophetic of fashion trends 
to come that will make an even sharper 
break with tradition. 

Dexterous Harry Rolnick’s idea of the 
way to succeed in hat making runs count- 
er to Emerson’s maxim. 

“If you build a better mousetrap.” he 
says. “vou've got to tell the world about 
= 

Vigorous in his efforts to make better 
hats. he has worked just as hard to tell 
\merica about it. Retailers, and their cus- 
tomers. have never had a chance to beat 
a path to his door. because he has pound- 
ed on their doors first. 

Byer-Rolnick’s aggressive merchandis- 
ing through many a medium of promo- 
tion—advertising. radio, publicity—has 
added to the brilliance of the sun of na- 
tional attention that today shines on Dal- 
las. 

The pages of Harry Rolnick’s success 
saga are almost entirely devoid of refer- 
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ences to tradition. He wastes little time 
on accepted methods that do not seem to 
contribute to the realization of his one 
simple aim in life: Making better hats. 
Starting from scratch and with the help 





of modern machinery and mechanics, he 
has nevertheless converted a Dallas Coun- 
ty cotton field into a manufacturing op- 
eration that is pulling the spotlight away 
from Danbury, Conn., where men’s hat 


MODERN PLANT of Byer-Rolnick Company is pictured from office of Harry Rolnick, left, shown with 

L. A. Paul, factory superintendent. To give the worker maximum natural light for inspecting his work, the 

entire length of the plant on the north side is glassed, 12,000 square feet of window area, with the 
sun never directly hitting it. 
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making has been a father-to-son legend 
for a hundred years. 


The self-conforming feature that is ex- 
clusive with Byer-Rolnick hats was de- 
veloped soon after young Harry Rolnick 
took over management of the business. 
Merging his talents with his schooling in 
retailing and his experience as manager 
of a hat store, he set out to overcome in 
hat making a shortcoming he had faced 
as a retail hatter in undertaking to fit 
hats to heads. 


He had sold hats packed with padding 
to make them fit or stretched for a larger 
head by a mechanical device. But he re- 
membered that both operations always 
ended with a smartly-styled hat losing its 
shape because it was never intended for 
that shape of head. Several makers had 
sought to solve the problem by producing 
several shapes from long to round ovals, 
but this required that a retailer buy all 
of these shapes in the various sizes to 
meet the requirements of his customers. 
Other manufacturers completely ignored 
the problem and left the dealers to their 
own devices to fit customers. 


Obsessed with the mighty idea he could 
whip this problem, he conducted count- 
less experiments, from which evolved the 
self-conforming leather construction 
which is a distinguishing characteristic 
of the Dallas-made hat. 

Instead of applying the leather to the 
hat as it has been done since sweat leath- 
ers have been used in hats, Byer-Rolnick 
hit upon the method of suspending it by 
applying it to a treated strip of cloth 
which in turn is attached to another strip. 
This latter strip is attached to the hat. 
In this way, only the leather is influenced 
by the shape of the head when the hat is 
put on, not the entire hat body. Thus, 
with the right size, the leather in a self- 
conforming hat simply shapes itself to 
the head without distorting the style of 
the hat. 


This feature has given rise to the name 
Resistol. In the making of the leather, it 
was found that the middle strip of treated 
cloth provided protection against per- 
spiration stains, which frequently pop 
out on hat bands to give them an un- 
sightly appearance. It was discovered 
that this treated strip acted as a guard 
against such stains indefinitely. This “re- 
sist-oil” protection thus provided led to 
the name, Resistol. 

To the name Resistol, the description 
“self-conforming” was added as an after- 
thought. It was soon discovered, how- 
ever, that the sweat-resistant feature was 
not half so attractive to merchants and 
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consumers as the self-conforming design. 
Emphasis in the merchandising story 
was then shified from the sweat-resistant 
to the self-conforming feature and the 
Byer-Rolnick hat became known as the 
self-conforming Resistol. 

The story of Byer-Rolnick hat making 
began in 1929, when the firm first turned 
out men’s hats of no unusual merit in 
its first quarters in a loft at Young and 
Field, which had a floor area of approxi- 
mately 3,500 square feet. This space was 
sufficient for the company’s operations 
for a few years, but perfection of the 
Resistol self-conforming hat leather dur- 
ing this period led to a demand for a 
better hat for the finer stores which be- 
came interested in this unique feature. 
For room for this expansion, the com- 
pany moved in 1934 to Young and Jack- 
son, occupying the lower and top floor 
of the building at that corner. 


Forging ahead under the direction of 
Mr. Rolnick, vice president and general 
manager, the company within a few 
years had again outgrown its space. A 
demand for Resistols, originally center- 
ing in Texas and Oklahoma, had spread 
throughout the Southwest. Several build- 
ings were available for enlarged quar- 
ters, but Mr. Rolnick, himself always im- 
maculately tailored, had long held the 
thought that a hat factory should be clean 
as a bakery, with plenty of clear, natural 
light and with production streamlined 
under the most ideal conditions. This 
view was shared by Edward Byer. com- 
pany president. The next move then was 
to a new, modern factory in its own park 
of 50 acres acquired on the outskirts of 
Garland, Dallas County. 

Designed by Land and Witchell, old 
Dallas architectural firm, the Byer-Rol- 
nick plant incorporates facilities not 
available in other hat factories. It is ac- 
knowledged that clear north light pro- 
vides the best illumination for the manu- 
facture of good hats. The entire produc- 


INSURANCE FOR EMPLOYEES is provided 
under plan paid for entirely by Byer-Rolnick Com- 
pany. The program includes life, health, accident, 
and hospitalization coverage. Harry Rolnick, right, 
top, is pictured presenting first policy to Clarence 
Jackson, an assistant plant superintendent and 
oldest factory employee in point of service. Presi- 
dent Edward Byer, second from top, points to net- 
work of 200 radio stations which during the com- 
ing fall season will broadcast spot announcements 
on Resistols for as many men's stores throughout 
the nation. In center photograph are pictured 
Robert J. Roth, Jr., director of radio and promotion, 
right, and Irving Pierce, sales and advertising man- 
ager. Jerry Rolnick, eldest son of Harry Rolnick, is 
shown at work, second from bottom, in the factory 
laboratory. At bottom Mr. Jackson is pictured in- 
specting sewing of hat trimmings by Mrs. Belle 
Dunaway, left, and Mrs. Mamie Bellamy, right. 


—Photographs by Thomas K. Cone, Jr. 




































































































tion side of the factory accordingly was 
glass-fronted and faced toward the north 
in a manner to prevent direct sunlight 
from hitting the windows at any time. 
Layout of the plant permits the raw fur 
hat body to move in the manufacturing 
process from a stock room at the rear of 
the building through the various stages 
of fabrication and then by chute to the 
shipping room in the front of the build- 
ing, where it is started on its way to 
market as a new, smartly designed self- 
conforming Resistol. All operations 
which require close inspection face north 
to assure the best possible natural illumi- 
nation. 

From its modest beginning in its fac- 
tory of 3,500 square feet, Byer-Rolnick 
now occupies approximately 50,000 
square feet of space. Storage quarters for 
equipment and supplies are 10 times 
more than the space for this purpose in 
the original quarters. The company has 


AERIAL VIEW of Byer-Rolnick factory is shown 
at bottom. Pictured at left, top to bottom, are (1) 
Maury Rolnick, youngest son of Harry Rolnick, at 
work in the stock room; (2) Albert Fletcher adjusts 
hat body on crown ragger machine; (3) Vera Miller, 
left, and Lena Jo Rush, right, prepare hat leathers 
for sewing into hats; (4) Nelda Brewer at the ma- 
chine and Ina Mae Brown supervising in the Re- 
sistol hat box making plant; and (5) mammoth Re- 
sistol van, which speeds boxed hats from factory 
to trains, planes, and motor lines for shipment 
to dealers. 


still further expansion plans under con- 
sideration but is holding them in abey- 
ance until building conditions permit 
them to be carried out. Meanwhile, plans 
are being made to double the employ- 
ment in the factory by operating two 
shifts. 

Ten years ago one Dallas store car- 
ried a few Resistol hats in stock, and the 
old adage that “a prophet is without 
honor in his own country” held true for 
the next several years. But acceptance of 
the Byer-Rolnick product in its home 
community has completely changed the 
early picture, and today the company 
estimates that one out of every four men 
in the Dallas area is a wearer of Resistols. 

Nationally, the market for Resistols 
has spread from coast to coast, with the 
finer men’s stores in the nation’s leading 
cities handling the Dallas-made hat. A 
nation-wide cross-section includes such 
stores as Desmond’s in Los Angeles, The 
Emporium in San Francisco, Scruggs- 
Vandervoort in St. Louis, J. L. Hudson 
Company in Detroit, Mandel Brothers in 
Chicago, L. S. Ayers in Indianapolis. 
Sakowitz Brothers, Battlesteins, and Leo- 
pold & Price in Houston, Goldsmith’s 
and Berger’s in Memphis, Loveman’s in 
Chattanooga, May Brothers in Oklahoma, 
and the Weber and Heilbroner stores in 

(Continued on Page 82) 
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BANK ON 


Bankston-Hall 


Forward with Ballas 


Ov faith in the future of Dallas and Texas is expressed 

in the stone, concrete and glass of our immense 
new building at Ross and Olive... erected to offer a com- 
plete automotive service for cars and trucks of all makes 


AUTHORIZED and models. 


Such faith as has spurred on those men who have built our 
Texas State Fair to become the largest state fair in the 
nation, is exemplified over and over again by Dallas and 
Texas enterprise to serve adequately the countless thou- 


SALES sands who came to Texas during the war...liked our 
Texas ways...and decided to make Texas their home. 
SERVICE 
Just as you "Bank on Bankston-Hall'’ for the finest in auto- 
PARTS motive service ...so can you ‘Bank on Bankston-Hall'’ to 
go forward with the growth of our great city! 


A COMPLETE AUTOMOTIVE SERVICE FOR ALL CARS AND TRUCKS 
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BUSINESS CONFIDENCE 
Built on Years of Service 


¥* Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 
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Established 


L87¢ vey & Px 


Wholesale Hardware 


172 wens 


White Swan Fine Foods 


1874 soranz * 


Real Estate and Insurance 


1876 oy L. DEXTER 


Insurance 
Oldest Agency in Dallas 


1878 oF 'commerce- 


Banking 


676 


Mortuary, Ltd. 
Funeral Service 


1879 care « courts 


Retail Stationers 
Lithographers, Printers and 
Engravers 





Established 


188 — 


Manufacturers of Poultry and 
Stock Feeds 


T8886 srecctine 


Engineers and Manufacturers 
Specific Gravity, Electrostatic 
and Controlaire Separators 


] Hy HY WATSON 
COMPANY 
Contractors and Builders 


L851 parce company 


“Everything in Paper" 


1892 ee 


Lithographers and Printers 


189 THE EGAN 
COMPANY 
Printing, Lithographing and 


Embossed Labels 


189 on ete LAUNDRY 


Fiwer Laundering, Sanitone 
Cleaning and Fur Storage 
189 GRAY & GRAHAM 
COMPANY 


Designers of Men's Fine Clothes 


Treasured memento of Dallas’ pioneer National Bank of 
Commerce, Elm and Poydras, is the historical photograph 
reproduced above, which pictures members of the bank’s 
staff in 1892. Shown, left to right: J. W. Henry; D. W. 
Carnes, assistant cashier; J. B. Adoue, president; and J. D. 
Estes. The National Bank of Commerce opened its doors for 
business in Dallas in 1878 and has been in business continu- 
ously since that time. J. B. Adoue, Jr., is president of the 
bank today. 


Established Established 
LANG'S FINE 


i Ses | lCIS Se 


The Southwest's Foremost Florists 
Decorators, Nursery Landscape 
Service 


L898 tne practorians 


Life Insurance Service 


Industrial Machinery and 
Supplies 


1897 ses mos 


Wholesale Jewelers 


Serving the Southwest for 49 
Years 189 


Furniture 


L897 firnure co. = 19) 


Dallas’ Oldest Furniture Store 


HAVERTY FURNI- 
TURE CO. 


AUSTIN BROS. 
STEEL COMPANY 


Steel for Structures of Every Kind 
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Interstate Celebrates 


Fortieth Anniversary 


ROM one theater in Dallas in 1906 

to a chain of more than 170 theaters 
in 30 cities and communities in 1946 is 
the history of Interstate Circuit, Inc., with 
headquarters in Dallas. 

Interstate last month celebrated its 
fortieth year in show business by present- 
ing special shows and programs in its 
theaters. The story of the rise of Inter- 
state from one theater to one of the great 
show circuits of the country is the story 
of the organization’s founder and presi- 
dent, Karl Hoblitzelle. 

While working at the St. Louis World’s 
Fair 40 years ago as assistant to its di- 
rector, a delegation of amusement con- 
cessionaires from the Fair’s Midway call- 
ed on Mr. Hoblitzelle and outlined the op- 
portunities for a circuit of vaudeville the- 
aters in Texas and the Southwest. Sold on 
the idea, he invested all his savings in 
the pioneer show company, Interstate 
Amusement Company, which in 1906 set 
out to open theaters in the major cities 
of Texas, later to expand to other cities. 
He was elected president. 


The first Interstate theater to be opened 
was the Majestic Theater in Dallas in 
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1906. Although St. Louis was originally 
the home of the old Interstate company, 
Mr. Hoblitzelle was so impressed with the 
future of his enterprise in Texas that he 
moved to this state and made Dallas the 
home of the company. 

At first the theaters were vaudeville 
houses, but later the almost overnight de- 
velopment of feature pictures caused the 
theaters to combine motion pictures and 
vaudeville. Mr. Hoblitzelle and his organ- 
ization kept pace with this and other 
changing factors in show business from 
1906 to 1930, when he decided to retire 
and sold out to RKO Corporation. 

His retirement was short-lived, how- 
ever, for in 1933, when RKO and Para- 
mount got into financial difficulties, Mr. 
Hoblitzelle was asked to take over the 
Texas properties of these companies and 
restore them to a solvent condition. 

It was then that Interstate Circuit, Inc., 
successor to the Interstate Amusement 
Company, was formed by Mr. Hoblitzelle. 


RKO and Publix theaters, including the ~ 


Majestic theaters which had been estab- 
lished in many communities in Texas, 
began to operate on a sound footing. 





FIRST SHOW HOUSE of Interstate Circuit, the 
Majestic Theater is pictured, top, left, in an early 
day home and at right as it looks today. Shown 
also at top are Karl Hoblitzelle, left, and R. J. 
O'Donnell. At bottom, left to right, are pictured 
James O. Cherry, E. J. Solon, Frank O. Starz, Ray- 
mond Willie, Charles Freeman, and Lou Bullman. 


Mr. Hoblitzelle’s leadership of the In- 
terstate organization and his restoration 
of the theaters economically have gained 
him recognition as one of the nation’s 
top exhibitors and leaders in show busi- 
ness, and his philanthropy in behalf of 
civic projects has earned him a place as 
one of Texas’ leading citizens. 

Much of the success of the Interstate 
theaters is credited to the fact that Mr. 
Hoblitzelle has surrounded himself with 
competent and expert show men. 

R. J. O'Donnell, now vice president and 
general manager of Interstate Circuit, 
Inc., joined the organization as a theater 
manager in 1924. The next year he was 
appointed head of all Majestic theaters in 
Texas, with offices at Interstate’s Dallas 
headquarters. He became general man- 
ager of the circuit in 1933. 

Other members of the Interstate organ- 
ization who have served more than two 
decades include Lou Bullman, stage man- 
ager at the Majestic Theater in Dallas, 
who joined Interstate in 1906; E. J. 
Solon, with Interstate since 1910, and 
now treasurer of the organization; Ray- 
mond Willie, assistant general manager, 


(Continued on Page 88) 

















BRANIFF AIRFREIGHTERS 
are C-47 planes, with a cargo capacity 
of three tons and a reinforced interior structure. 


Double doors on the side permit loading of heavy 
machinery and large boxes. Shipments are also moved in 


cargo compartments of passenger liners. 


OT many months ago news of fash- 
ions, flowers, and other “first” air- 
freight shipments was being read on front 
pages and in the society sections of the 
nation’s newspapers. 

Today, stories of this volume cargo 
service of the airlines are being slugged 
by editors—Business-F inance-Commerce. 

With volume booming and airfreight 
seemingly established as a major phase 
of the country’s transportation system, 
service is now available to Dallas ship- 
pers on a scheduled basis from all three 
commercial airlines serving the city. 
With Braniff and American already in 
the field, Delta last month fell in step. 

The Airfreight Reference Chart on ad- 
joining pages is a consolidated table of 
American, Braniff and Delta rates to 
some of the nation’s major cities. It is 
published as an advisory chart to give 
Dallas manufacturers, retailers, distribu- 
tors, and others an idea of rates and 
elapsed flying time for shipments by air 
from Dallas to widely scattered points in 
this country and to cities in the Republic 
of Mexico. American, Braniff, and Delta 
are certificated carriers, and their rates 
for the most part are uniform. There are 
variations in freight tariffs, however, 
which are not revealed by the consoli- 
dated chart. Rate tables of the respective 
lines should be checked for exact infor- 
mation on tariffs as well as flying times 
and regulations governing airfreight. 

In addition to the scheduled airfreight 
service being provided Dallas shippers 
by American, Braniff, and Delta, air 
cargo facilities are available from a num- 
ber of lines operating on a non-sched- 
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uled basis. These include Lone Star Air 
Cargo Lines of Dallas, Slick Airways of 
San Antonio, Fleetwood Airways of Wes- 
laco, and South Texas Air Routes of 
Corpus Christi. 

Previous to V-J Day, only a trickle of 
commercial freight moved by air when 
measured against total freight shipments, 
with only three domestic certificated car- 
riers, including American Airlines, offer- 
ing airfreight service. But the experience 
of the Army and Navy in demonstrating 
the feasibility of transporting goods by 
air proved an attraction for other lines. 
Braniff International Airways entered 
the freight field December 1, 1945. Initial 
freight tariffs with Delta Air Lines were 
effective August 15, 1946. During the 
first six months of this year airfreight 
has more than trebled in volume. 

Braniff pioneered in introducing a rec- 
ord low tariff, a simplified airbill com- 
bining both the freight bill and bill of 
lading, and no mileage restriction. The 
innovation slashed rates from the former 
cargo tariff of 76 cents per ton mile to 
the current airfreight rate of 21 to 26 
cents per ton mile for volume shipments. 

For the convenience of Dallas shippers 
and the simplification of shipping pro- 
cedure, arrangements have been worked 
out for joint service between major air 
carriers. For example, in addition to di- 
rect air connection to 31 Braniff-served 
cities, Dallas now has through airfreight 
service to 10 major eastern and western 
cities and additional through service to 
nine others by an interline agreement be- 
tween Braniff and Trans-World Airways. 
Shipments on one bill can be made to 


AIREREIGHT 


New York and Albany, N. Y.; Newark, 
N. J.; Boston, Mass.; Dayton, Toledo, 
and Columbus, Ohio; Detroit, Mich.; 
Fort Wayne and Terre Haute, Ind.; Phila- 
delphia, Pittsburgh, Reading, Williams- 
port, and Harrisburg, Pa.; and Los An- 
geles, Fresno, Oakland, and San Fran- 
cisco, Calif. Shipping procedure is 

(Continued on Page 24] 


INAUGURAL FLIGHT of Delta airfreighters last 
month carried suits, dresses, and underwear to con- 
signees in Dallas from a Jackson, Miss., manufac- 
turer. First day's shipments also included drugs, 
candy, seafoods, and whisky. 
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AIRFREIGHT REFERENCE CHART 
Examples of Airport to Airport General Commodity Rates and Service from Dallas 

100 to 500to 1,000to 2,000 to 3,000* 

499* 999* 1,999*  2,999* Lbs. and Elapsed 
Dallas to: 25 Lbs. 50 Lbs. Lbs. Lbs. Lbs. Lbs. over Flying Time 
Abilene, Texas....... $1.16 $1.83 $3.15. $3.05 $2.94 $2.73 $2.52 1Hr. 39 Min. 
Akron, Ohio......... 4.14 7.79 15.08 14.58 14.07 13.07 12.06 8 Hrs. 
ee 5.47 10.44 20.38 19.71 19.01 17.67 16.30 8 Hrs. 25 Min. 
Amarillo, Texas...... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 2 Hrs. 25 Min. 
Asheville, N.C....... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 7 Hrs. 19 Min. 
Atlanta, Ga.......... 3.15 5.80 11.10 10.73 10.36 9.62 8.88 5 Hrs. 33 Min. 
Augusta, Ga......... 3.48 6.47 12.43 12.02 11.60 10.78 9.94 6 Hrs. 29 Min. 
Austin, Texas........ 1.16 1.83 3.15 3.05 2.94 2.73 2.52 1Hr. 17 Min. 

q Baltimore, Md......: 4.81 9.11 17.73 17.14 16.54 15.37 14.18 8 Hrs. 30 Min. 

0, Baton Rouge, La..... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 3Hrs. 2 Min. 

4S Battle Creek, Mich... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 6 Hrs. 11 Min. 

a- Big Spring, Texas.... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 1Hr. 57 Min. 

S- Birmingham, Ala..... 2.49 4.48 8.45 8.17 7.88 7.33 6.76 3 Hrs. 25 Min. 

n- Boston, Mass........ 5.80 11.10 21.70 20.98 20.25 18.81 17.36 8 Hrs. 5 Min. 

=i Bridgeport, Conn..... 5.47 10.44 20.38 19.71 19.01 17.67 16.30 7 Hrs. 29 Min. 

z pee, VE .......5 8. 6.46 12.43 12.02 11.60 10.78 9.94 6Hrs. 8 Min. 
Brownsville, Texas... 2.16 3.82 7.13 6.89 6.65 6.18 5.70 4 Hrs. 45 Min. 
Brunswick, Ga....... -» 3.81 7.13 13.75 13.30 12.83 11.92 11.00 S8Hrs. 1 Min. 

7] Buffalo, N. Y..... :* “4.81 9.11 17.73 17.14 16.54 15.37 14.18 8 Hrs. 28 Min. 

Burlington, Iowa..... 2.82 5.14 9.78 9.46 9.12 8.48 7.82 5 Hrs. 55 Min. 
Charleston, 8. C...... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 7 Hrs. 57 Min. 

Chicago, Ill........... 3.48 6.46 12.43 12.02 11.60 10.78 9.94 4 Hrs. 55 Min. 

(5.64)f (10.28)7 (19.55)¢ (18.90)t (18.24)f (16.95)ft (15.64)t (7 Hrs. 40 Min.)t 

. Cincinnati, Ohio... .. 3.48 6.46 12.43 12.02 11.60 10.78 9.94 6Hrs. 

(4.98)¢ (8.95)t (16.90)f (16.34)¢ (15.77) (14.65)f (13.52)f (7 Hrs. 57 Min.){ 

Cleveland, Ohio...... 4.14 7.79 15.08 14.58 14.07 13.07 12.06 8 Hrs. 22 Min. 

Colorado Spgs., Colo. 2.49 4.48 8.45 8.17 7.88 7.33 6.76 4 Hrs. 58 Min. 
Columbia, §.C....... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 7Hrs. 9 Min. 
Columbus, Ohio....... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 7 Hrs. 28 Min. 
Corpus Christi, Texas. 1.83 3.15 5.80 5.61 5.41 5.03 4.64 3 Hrs. 10 Min. 

: Dayton, Ohio........ 3.48 6.46 12.43 12.02 11.60 10.78 9.94 6 Hrs. 48 Min. 
Denver, Colo........ 2.82 5.14 9.78 9.46 9.12 8.48 7.82 5 Hrs. 40 Min. 
Detroit, Mi¢h........ 4.14 7.79 15.08 14.58 14.07 13.07 12.06 6 Hrs. 48 Min. 

Douglas, Ariz........ 3.15 5.80 10.70 10.35 9.98 9.28 8.56 6 Hrs. 1 Min. 

" Elkins, West Va...... 4.14 7.79 15.08 14.58 14.07 13.07 12.06 7 Hrs. 33 Min. 
El Paso, Texas....... 2.49 4.48 8.45 8.17 7.88 7.33 6.76 3 Hrs. 44 Min. 
eee 4.48 8.45 16.40 15.86 15.30 14.22 13.12 9Hrs. 5 Min. 
Fort Smith, Ark...... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 2 Hrs. 26 Min. 
Fort Wayne, Ind..... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 6 Hrs. 30 Min. 
Fort Worth, Texas... 1.16 1.83 3.15 3.05 2.94 2.73 2.52 20 Min. 
Fresno, Calif......... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 10 Hrs. 40 Min. 
Galveston, Texas..... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 2 Hrs. 18 Min. 
Greenville, S. C...... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 6 Hrs. 32 Min. 

\ Harrisburg, Pa....... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 9Hrs. 5 Min. 

. *Rates listed under these headings denote charges per 100 lbs. 

", TRates and flying times of Delta Air Lines, Inc. 

. Flying times given are average and are listed to indicate approximate minimum elapsed time shipment is 

' in transit from Love Field to airport named. Actual flying times will vary depending upon routes, types of planes, 

st flights, number of stops in transit, schedule changes and other factors. First morning delivery will be effected in 

a majority of cities, and second morning delivery will be effected in most distant cities. Pick-up and delivery service 

Is, is available at all points named at a charge of 35 cents per 100 pounds, with minimum charge of 75 cents per 
shipment for each service. Exception is Los Angeles, where the minimum charge per shipment is 90 cents, 
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AIRFREIGHT REFERENCE CHART—Continued 
100 to 500to 1,000to 2,000to 3,000* 
499* 999* 1,999*  2,999* Lbs. and Elapsed 
Dallas to: 25 Lbs. 50 Lbs. Lbs. Lbs. Lbs. Lbs. over Flying Time I 
Hartford, Conn...... 5.47 10.44 20.38 19.71 19.01 17.67 16.30 7 Hrs. 46 Min. ~ 
Houston, Texas...... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 1Hr. 40 Min. 7 
Indianapolis, Ind..... 3.48 6.47 12.43 12.02 11.60 10.78 9.94 5 Hrs. 40 Min. T 
Jackson, Miss........ 1.83 3.15 5.80 5.61 5.41 5.03 4.64 2Hrs. 2 Min. T 
Jacksonville, Fla..... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 7 Hrs. 52 Min. T 
Joplin, Mo........... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 3 Hrs. 14 Min. T 
Kansas City, Mo..... 2.16 3.82 7.13 6.89 6.65 6.18 5.70 2 Hrs. 35 Min. T 
Knoxville, Tenn...... 3.15 5.80 10.70 10.35 9.98 9.28 8.56 4 Hrs. 25 Min. T 
(11.10)¢ (10.73)¢ (10.36)¢ (9.62)7 (8.88)t (6 Hrs. 30 Min.){ 7 
Laredo, Texas....... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 3Hrs. 3 Min. WV 
Little Rock, Ark..... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 1Hr. 59 Min. W 
Los Angeles, Calif.... 4.81 9.11 17.73 17.14 16.54 15.37 14.18 6 Hrs. 20 Min. W 
Louisville, Ky........ 3.15 5.80 10.70 10.35 9.98 9.28 8.56 5 Hrs. 13 Min. W 
Lubbock, Texas...... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 2 Hrs. 30 Min. W 
Lynchburg, Va....... 4.14 7.79 15.08 14.58 14.07 13.07 12.06 8 Hrs. 31 Min. W 
Memphis, Tenn...... 2.16 3.81 7.13 6.89 6.65 6.18 5.70 2 Hrs. 
Meridian, Miss....... 2.16 3.82 7.13 6.89 6.65 6.18 5.70 3 Hrs. 53 Min. 
Miami, Fla.......... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 9 Hrs. 54 Min. 
Moline, Ill........... 2.82 5.14 9.78 9.46 9.12 8.48 7.82 6 Hrs. 35 Min. 
Monroe, La.......... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 2Hrs. 6 Min. 
Muskogee, Okla... ... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 2 Hrs. 45 Min. _ 
Nashville, Tenn...... 2.82 5.14 9.78 9.46 9.12 8.48 7.82 4Hrs. 9 Min. 
New Haven, Conn.... 5.47 10.44 20.38 19.71 19.01 17.67 16.30 7 Hrs. 30 Min. 
New Orleans, La..... 2.16 3.82 7.13 6.89 6.65 6.18 5.70 2 Hrs. 22 Min. Ds 
Newark, N. J........ 5.47 10.44 20.38 19.71 19.01 17.67 16.30 8 Hrs. Ci 
New York, N. Y..... 5.47 10.44 20.38 19.71 19.01 17.67 16.30 7 Hrs. ' 
Niagara Falls, N.Y... 4.81 9.11 17.73 17.14 16.54 15.37 14.18 8 Hrs. 43 Min. M 
Oakland, Calif....... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 11 Hrs. 30 Min. M 
Oklahoma City, Okla. 1.16 1.83 3.15 3.05 2.94 2.73 2.52 1Hr. Me 
Parkersburg, West Va. 3.81 7.13 13.75 13.30 12.38 11.92 11.00 8 Hrs. 41 Min. Nr 
| ee 2.82 5.14 9.78 9.46 9.12 8.48 7.82 6 Hrs. 49 Min. Pu 
Philadelphia, Pa...... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 8 Hrs. 31 Min. Ve 
Phoenix, Ariz........ 3.48 6.46 12.43 12.02 11.60 10.78 9.94 6 Hrs. 39 Min. 
Pittsburgh, Pa....... 4.48 8.45 16.40 15.86 15.30 14.22 13.12 7 Hrs. 55 Min. 
Ponca City, Okla..... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 2Hrs. 5 Min. des 
Providence, R. I...... 5.80 11.10 21.70 20.98 20.25 18.81 17.36 8Hrs. 4 Min. 
Pueblo, Colo......... 2.49 4.48 8.45 8.17 7.88 7.33 6.76 4 Hrs. 27 Min. 
ks ae 5.14 9.78 19.05 18.42 17.77 16.52 15.24 9 Hrs. 20 Min. on 
Roanoke, Va......... 4.14 7.79 15.08 14.58 14.07 13.07 12.06 8Hrs. 1 Min. 
Rochester, N. Y...... 4.81 9.11 17.73 17.14 16.54 15.37 14.18 8 Hrs. 56 Min. 
St. Louis, Mo........ 2.49 4.48 8.45 8.17 7.88 7.33 6.76 3 Hrs. 30 Min. Dal 
San Antonio, Texas... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 1Hr. 40 Min. ti 
San Diego, Calif...... 4.81 9.11 17.73 17.14 16.54 15.37 14.18 7 Hrs. 17 Min. 
San Francisco, Calif... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 11 Hrs. 45 Min. ats 
(5.47)t (10.44)f (20.38)¢ (19.71)t (19.01)t (17.67)t (16.30)t (8 Hrs. 50 Min.) t Mo: 
Savannah, Ga........ 3.81 7.13 13.75 13.30 12.83 11.92 11.00 6 Hrs. 51 Min. rey 
Shreveport, La....... 1.16 1.83 3.15 3.05 2.94 2.73 2.52 1Hr. 12 Min. Me: 
South Bend, Ind..... 3.48 6.46 12.43 12.02 11.60 10.78 9.94 5 Hrs. 35 Min. Ci: 
Spartanburg, 8.C.... 3.81 7.13 13.75 13.30 12.83 11.92 11.00 6 Hrs. 32 Min. 
Springfield, Mass..... 5.47 10.44 20.38 19.71 19.01 17.67 16.30 8 Hrs. 12 Min. — 
Springfield, Mo....... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 3 Hrs. 56 Min. 
“Rates listed under these headings denote charges per 100 lbs. 
{Rates and flying times of Delta Air Lines, Inc. 
tRates and flying time of American Airlines System. i 
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AIRFREIGHT REFERENCE CHART—Continued 














100 to 500 to 1,000to 2,000to 3,000* 

499* 999* 1,999*  2,999* Lbs. and Elapsed 
Dallas to: 25 Lbs. 50 Lbs. Lbs. Lbs. Lbs. Lbs. over Flying Time 
Syracuse, N. Y....... 5.14 9.78 19.05 18.43 17.77 16.52 15.24 7 Hrs. 54 Min. 
Terre Haute, Ind..... 3.48 6.47 12.43 12.02 11.60 10.78 9.94 5 Hrs. 25 Min. 
Texarkana, Ark...... 1.16 1.83 3.15 3.05 2.94 2.73 2.52 1Hr. 10 Min. 
Toledo, Ohio........ 4.14 7.79 15.08 14.58 14.07 13.07 12.06 7 Hrs. 55 Min. 
Topeka, Kansas...... 2.16 3.82 7.13 6.89 6.65 6.18 5.70 3 Hrs. 38 Min. 
Toronto, Ont........ 4.81 9.11 17.73 17.14 16.54 15.37 14.18 9Hrs. 4 Min. 
Tucson, Ariz......... 3.48 6.46 12.43 12.02 11.60 10.78 9.94 4Hrs. 5 Min. 
Tele, (O8is........... 1.49 2.49 4.48 4.33 4.18 3.88 3.58 1Hr. 15 Min. 
Tyler, Texas......... 1.16 1.83 3.15 3.05 2.94 2.73 2.52 40 Min. 
Waco, Texas......... 1.16 1.83 3.15 3.05 2.94 2.73 2.52 44 Min. 
Washington, D.C.... 4.48 8.45 16.40 15.86 15.30 14.22 13.12 6 Hrs. 25 Min. 
Wichita, Kansas..... 1.83 3.15 5.80 5.61 5.41 5.03 4.64 2 Hrs. 28 Min. 
Wichita Falls, Texas.. 1.16 1.83 3.15 3.05 2.94 2.73 2.52 1Hr. 22 Min. 
Williamsport, Pa..... 5.14 9.78 19.05 18.42 17.77 16.52 15.24 9 Hrs. 15 Min. 
Windsor, Ont........ 4.14 7.79 15.08 14.58 14.07 13.07 12.06 7 Hrs. 13 Min. 

*Rates listed under these headings denote charges per 100 lbs. 
MEXICO AIRFREIGHT SERVICE 
Braniff International Airways 

100 to 500 to 1,000to 2,000to 3,000* 

499* 999* 1,999*  2,999* Lbs. and Elapsed 
Dallas to: 25 Lbs. 50 Lbs. Lbs. Lbs. Lbs. Lbs. over Flying Time 
Ciudad Victoria, 

ee $5.83 $11.15 $21.80 $21.61 $21.41 $21.03 $20.64 7Hrs. 5 Min. 

Merida, Yucatan..... 12.33 24.15 47.80 47.61 47.41 47.03 46.64 14Hrs. 5 Min. 
Mexico, D. F........ 7.83 16.15 29.80 29.61 29.41 29.03 28.64 9 Hrs. 
Monterrey, N. L..... 5.08 9.65 18.80 18.61 18.41 18.03 17.64 6 Hrs. 
Nuevo Laredo,Tamps. 3.83 7.15 13.80 13.61 13.41 13.03 12.64 4Hrs. 5 Min. 
Puebla, Puebla. ..... 8.58 16.65 32.80 32.61 32.41 32.03 31.64 9 Hrs. 40 Min. 
Vera Cruz, Vera Cruz. 8.83 17.15 33.80 33.61 33.41 33.03 32.64 10 Hrs. 45 Min. 





*Rates listed under these headings denote charge per 100 pounds. All rates include delivery service at 











destination. 
American Airlines System 
100 to 500 to 1,000 to 2,000 to 3,000* 
* ok a * 
1 | a | ao os] ar | ame | ter | zr | te | a 
Dallas Lb. | Lbs. | Lbs. | Lbs. ’ ; : ; Flying 
to— Time 
Cl. I |Cl. II} Cl. I {Cl. IT} Cl. I }Cl. IT] Cl. 1|Cl. II} Cl. I}Cl. I 
Monter- 
rey... .|$1.00/$3.79/$5 . 57/$7 .35/$9 . 13/$8 .36/$9 . 00/$8 . 23/$8 . 86/$8 . 09/$8 . 60/$7 . 83/$8 .33/$7. 56) 4 Hrs. 13 Min. 
Mexico 
City. ..] 1.00} 6.49) 9.95)13.42)16.88)14.95)16.75)14.82)16.61/14. 68/16 .35)14.42/16.08/14.15) 7 Hrs. 28 Min. 


















































Specific Commodity Rate on Newspapers, Magazines or Periodicals from Dallas to: 
Monterrey—8 cents per Lb.; Minimum Charge, $1.00. 
Mexico City—13 cents per Lb.; Minimum Weight, 11 Lbs. 


*Rates listed under these headings denote charges per 100 lbs. 
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owner of the City Delivery Service. 


Dallas Fashions Shipped By Air. Dallas-made women’s 


apparel is now being sped to Northern and Eastern retailers In center photo, R. J. Barleben, sales manager of Justin 
by airfreight. Fashions from three manufacturers were car- McCarty, Inc., lends a hand in the loading of the Slick plane 
ried on the inaugural flight of a roundtrip airfreight service with Justin McCarty fashions for Eastern buyers, aided by Miss 
three times a week begun last month to New York via Chicago Benny Thompson, wearing one of the dresses being shipped. 
by Slick Airways. Pictured at right are Miss Joan Tuggle, left, and Miss Paul- 

At left, Miss Joan Powell, left, and Miss Rita Sidran are ine Page, who were on hand to model Nardis sportswear 
pictured wearing two of the garments included in the ship- shipped on the initial flight. Shown in the plane is Norman 
ment from Sidran Sports Wear, being checked by Tony Mun- G. Seel, traffic agent for Slick Airways. Miss Tuggle is the 
giolli, Sidran production manager, just before the take-off. daughter of J. M. Tuggle, Dallas district sales manager for 
Shown in the plane are Paul Hesson, pilot, and Paul Harris, Slick. 














FREIGHT as well as passengers is carried by these American Airlines four-engine DC-4 planes. Ramp Airfreight 
shown is for convenience of passengers in boarding the ship. Cargo is carried in the nose of the plane. (Continued f, P 20) 
American also has all-freight flights. ee ee eee 
streamlined in a document enabling the 


shipper to make arrangements with only 
his local carrier for the through service. 

Airfreight haulers point to Dallas’ ad- 
vantageous location geographically for 
the use of air cargo service by shippers 
in reaching East, West, North, and South 
markets overnight. As a result, airlines 
expect to increase freight schedules and 
add newer and larger equipment to serve 
Dallas. 


: LA gv 


Houston Men Opening 
Radio Office in Dallas 


R. C. Hall and L. F. Hall of Houston 
have leased a one-story building at 2123 
Cedar Springs for a seven and one-half 
year period for the wholesale distribu- 
tion of electronic equipment, radios, ra- 
dio accessories, and records. Eighty per- 
sons will be employed. L. F. Hall will be 
in charge of the Dallas branch. 

a ae 


R. McREE DAVIS, for eight years a 
member of the investment banking firm 
of James, Stayart & Davis before leaving 
the bond business in 1942 to conduct a 
flying school, has been elected vice presi- 
dent and manager of the bond depart- 
ment of the Texas Bank & Trust Company. 


¥ 
AMERICAN ee 9 
AIRLINES 3 JOE H. COWDREY, formerly of Okla- 


SYSTEM : homa City, has been named, account ex- 
% ecutive in the Dallas office of Merrill 
Lynch, Pierce, Fenner & Beane.. 
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PARTNERS... 





FRISCO AND TEXAS 


You bet, we remember the good old days! .. . 


When Frisco first knew Texas as stock country —and a 
great one... 


A little later, when products of Texas agriculture began 
their big parade across the scales of Frisco Freight 
offices... 


Then oil! We figured Texas had really come into her 
own, then. 


Now, on top of these claims to greatness—which Texas 
has rightly earned and held against all odds—comes 
this 20th Century achievement .. . 


Industrial Development . . . In a big way, of course! 


Now, as always, Frisco welcomes the responsibility of 
carrying Texas folks and freight. Partners then and now, 
we're moving ahead again to keep Texas out front! ... 


New faster schedules! Improved connections! New 
through services . . . Countless other improvements cost- 
ing millions. Frisco’s investment in a great partnership. 





[5T.LOUIS-SAN FRANCISCO RY]| 
A Great Railroad 
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SERVICE STATION 


... of the Skyways 


RAND HOTEL” of the airways is the big 
brown hangar of Southwest Airmotive Com- 
pany at Love Field, the municipal airport of Dallas. 
As one of the nation’s leading maintenance, over- 
haul and sales depots for the private flyer, SAC is an 
aeronautical crossroads for air-minded business ex- 
eculives throughout the Western Hemisphere. This 
busy corner of the municipal airport—fifth in the 
nation as a landing and take-off point for privately 
owned planes—attests Dallas’ development as an 
aviation center of international importance. 

On a typical day recently, Southwest Airmotive 
Company played host to planes carrying officials of 
the Texas Company from New York City; the Gulf 
Oil Corporation, Houston; Shell Oil Company, Inc., 
Atlanta, Ga.; Sears, Roebuck & Company, Chicago; 
LeTourneau Company, Vicksburg, Miss., and Mene 
Grande Oil Company of Venezuela. Arriving the same 
day at their home base were Dallas aircraft owned 
and operated by D. Harold Byrd, the Trinity Drilling 
Company, an advertising concern, a plumbing com- 
pany, and a mill and elevator firm. 

At various times, Southwest Airmotive Company 
has served aircraft from each of the 48 states, Alaska, 
Mexico, Central America, and South America. 

A large percentage of the planes arriving at SAC 
bring businessmen who go into the city for con- 
ferences and meetings while leaving their ships at 
the airport for inspection or repair. Others devote 
their waiting time to shopping tours in department 
stores. Few aircraft from Latin America return with- 
out being loaded down with merchandise purchased 
in the Dallas market. A recent customer from South 
America departed in his overhauled C-47, carrying 
fur coats and dresses for his wife and a bicycle on 
which he will pedal himself from his cottage to the 
neighboring landing strip. 

Simultaneously with the arrival of complete planes 
at the front of the hangar, “pieces” of planes are 
pouring into the SAC shipping and receiving depart- 


SAC'S HEADQUARTERS at Love Field (1) comprise building 
at left housing inspection, repair and maintenance facilities, ad- 
joined by executive and sales offices and stock rooms. Prefabri- 
cated units are for shipping and receiving, and taller, tower-like 
structures at right are engine test stands. SAC's bosses include 
(2) Winston Castleberry, vice president and treasurer; (3) George 
W. Jalonick, Ill, vice president and secretary; and (4) Paul Ken- 
nedy, sales manager. Typical of Dallas business executives using 
SAC as their “aerial garage" is Howard Smith, (5) shown with 
Mrs. Smith, his co-pilot. In a huddle at SAC prior to a 100-hour 
inspection on the twin-engine Beechcraft owned by The Shamrock 
Oil and Gas Corporation, Amarillo, are, left to right, E. L. Green, 
SAC inspection expert; F. N. Thompson, co-pilot; George Kelley, 
aircraft shop superintendent; and F. M. Johnson, pilot. A SAC 
painter applies finishing touches to a C-47 cargo plane (7) owned 
by the Mene Grande Oil Company of Venezuela and converted by 
Southwest Airmotive from an AAF troop carrier. Pilot V. (Red) 
Irwin looks on. SAC is home-plate for aircraft (8) owned for busi- 
ness purposes by the Trinity Drilling Company. Pictured is the 


concern's ace pilot, W. L. (Poddy) Parrish. 
—Photographs by Tom W. Collins. 
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ment from far-flung corners of the na- 


ped engine overhaul shop re-builds en- 
gines shipped to Love Field by many 
well-known airlines and new feeder lines. 
At the present time, the shop is at work 
on equipment from Florida, New Jersey, 
Alabama, Georgia, Washington, D. C., 
New York City, Virginia, Venezuela and 
from throughout the Southwest. Power- 
houses ranging from the smallest light- 
plane models to the great R-2000s (used 
on four-engine airliners) undergo scien- 
tifically conducted inspection, repair, as- 
sembly and testing in accordance with 
rigid factory specifications. 

Similarly, engine accessories, instru- 
ments, radios and propellers are checked 
and repaired to be returned to owners at 
far-distant airports. 

Winged goodwill-messengers are 
Southwest Airmotive’s five flying sales- 
men who cover a vast, five-state area in 
the company’s Dallas-built Luscombe Sil- 
vaire. Hitting “grass roots” airports in 
Texas, Arkansas, Louisiana, Oklahoma 
and New Mexico, they not only sell parts 
and accessories from 45 major factories, 
but also they perform numerous large and 
small favors to help struggling operators 
establish themselves in the flying profes- 
sion. Frequently, one or the other of them 
is called upon to make a special midnight 
dash for Love Field to get out a rush-or- 
der of parts needed by a stranded pilot- 
customer. Instead of discouraging “com- 
petition” in other sections of the South- 
west, the company has found it good busi- 
ness to offer a helping hand to those who 
are endeavoring to get started in similar 
lines of endeavor. It subscribes to the 
philosophy that “what’s good for avia- 
tion is good for Southwest Airmotive” 
and holds to the viewpoint that private 
flying will progress only insofar as the 
caliber of private maintenance and sales 
services is kept at an efficient and reliable 
level. 

Among the many aircraft parts and ac- 
cessories makers for which Southwest 
\irmotive is distributor are Pratt & Whit- 
ney, Wright, Sperry, Continental, Jacobs, 
ycoming, Ranger, Warner, Goodyear, 
‘adio Corporation of America, Bendix, 
i}. G. and Hamilton Standard. The sales 
cepartment’s current inventory is ap- 
) roaching a quarter of a million dollars. 

Among the 150 skilled men and women 
employed by SAC, there are nearly 50 
ormer soldiers and sailors, many of 
‘hom have returned to the jobs they left 

hen they entered the service of their 
Country. 

Straining its seams under the pressure 

c! rapidly upswinging business, South- 
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tion. The company’s elaborately equip- 


west Airmotive recently announced plans 
to augment present facilities by the con- 
struction of a new and adjacent $150,000 
hangar. The building will be erected 
through the sale of airport improvement 
bonds voted by the citizens of Dallas in 
1940. It will be paid for over a period of 
10 years from SAC revenues and then will 
become property of the city. 

Southwest Airmotive was organized 
in 1932 as Edward F. Booth, Inc., and 
changed in 1935 to Booth-Henning, Inc. 
The present owners purchased a controll- 
ing interest in the firm in 1940. They are 
Harlan Ray, president; George W. Ja- 








lonick, III, vice president and secretary ; 
and Winston Castleberry, vice president 
and treasurer. Dallas Rupe & Son repre- 
sent minority stockholders. Paul Ken- 
nedy is sales manager and assistant sec- 
retary. 

Mr. Jalonick is chairman of the Avia- 
tion Committee of the Dallas Chamber of 
Commerce and a member of the directo- 
rate of the Aviation Distributors’ and 
Manufacturers’ Association. Mr. Castle- 
berry, who has been with the company 
for more than a decade, recently was dis- 
charged as a captain and engineering 
officer for the Air Transport Command. 
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FABRICATORS OF ALL TYPES OF WELDED 
SHEET AND STEEL PLATE PRODUCTS 


A four-and-a-half-acre plant with complete facilities for the fabrication of 
all types of welded sheet and steel plate products. All liquefied petro- 
leum gas tanks are built to A.S.M.E. Code. Our engineering department 
is available for consultation on proposed fabrications. Call Riverside-500! 
and a representative will call on you personally! 


* GASOLINE TRUCK TANKS 


* BUTANE - PROPANE TRUCK TANKS 

* BUTANE - PROPANE TRANSPORT TANKS 
* BUTANE - PROPANE SKID TANKS 

* BUTANE - PROPANE STORAGE TANKS 

* ECONOMY BUTANE - PROPANE. SYSTEMS 


* REFINERY EQUIPMENT 
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MAVERICK TOWN 
By John L. McCarty. Published by the 
University of Oklahoma Press. 277 
Pages. $3. 


This is the story of the rise and fall of 
a Texas town—its rise through years of 
pioneering and settling, and its fall as 
the sweep of progress passed it by. Fenced 
in bythe barbed wire that meant the de- 
velopment and civilization of the West, 
side-stepped by the railroads that meant 
the linking of the Continent and the bridg- 
ing of the plains, Tascosa died, and today 
only the ruins of a half-dozen huts mark 
the spot. 

Situated in the Panhandle of Texas, on 
the Canadian River, the location of the 
town was determined because of the fact 
that the hard-to-cross Canadian had one 
spot of easy crossing. Comanche Indians. 
the most savage of all North American 
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red men, were followed through this easy 
crossing by Spanish explorers, Comanch- 
eros, buffalo hunters, pastores and cow- 
boys, sheepherders, cattlemen, and home- 
steaders. To this easy crossing of a mean 
river. came also bandits, cattle-rustlers, 
and bad men. The historic cattle drives 
from Texas and Mexico north to Dodge 
City and the eastern markets found this 
a welcome spot where rest and water 
could be had. The first mail service from 
Dodge City to New Mexico was routed 
over this crossing, and bitter experiences, 
death, and suffering marked the miles it 
covered. Thus the little town became the 
center of life on the plains, and grew to 
become the capital of 10 counties, rival- 
ing the importance of Dodge City and 
Tombstone, and meeting the needs of the 
day. 

The author tells this tale with a style 
and technique that prove truth more elo- 
quent than fiction. He writes with accu- 
racy and authority, because he knows the 
Panhandle. He*knows the spirit of the 
men of the open’range, the gripping ap- 
peal of the glorious’sweep of the plains, 
the heart-sickness of tragedy and disap- 
pointment that must accompany change 
and progress. He :portrays all the color 
and glamour of the Wild West in the 
fast-moving tales of the desperado, Billy 
the Kid, and his gang, and the ruthless 
killer, Sostenes l’Archiveque. He tells the 
struggle of law and order to. overcome 
banditry: and Jawlessness. He records with 


fairness and. justice the quarrels of the 


“little” and “big”: cattlemen, and the 
struggle of the Cowboy to maintain his 
rights. He paints a vivid picture of the 
great ranches of that area; the great 
brands which are interwoven in its his- 
tory; portraits of the courageous cattle- 
men and ranchers whose labors built the 
West; and the peace officers who finally 
brought about the harmony that led to 
progress and advance. 

His knowledge is first-hand and his 
handling of facts is most skillful. He 
writes, as a true newspaperman, with 
faithful attention to detail, telling inter- 
esting news and giving intimate human 
interest material. Exceptionally good 
snatches of description of the weather. 
land, and scenes make the book a joy to 
read. The charming chapter, “Life in 
Tascosa,” is a glimpse into frontier life 
which is well worth reading, telling of the 
establishment of legal and political sta- 
bility, the coming of religion and the pub- 
lic school, social life, including a fash- 
ionable wedding, and poignant tales of 
love and birth and death. Also very good 
is the chapter paying,yery, fitting tribute 


to C. F. Rudolph, editor of “The Tascosa 


Pioneer,” whose influence for the little 
town was unsurpassed, and whose elo- 
quent pen pleaded for the life of Tascosa 
even when it was clearly doomed. 

In writing the story of Tascosa, John 
L. McCarty has made a valuable contribu- 
tion to the saga of the West. Here is a 
portrait of the land which is now a great 
part of the tamed and useful West. With 
its fertile and productive soil, yielding 
rich oil and rare helium, its miles of graz- 
ing land and herds of fine cattle, its thriv- 
ing, modern cities, its role is important in 
the future of Texas and of the Southwest. 
So this book is much more than the story 
of the rise and fall of a Texas town; it 
is the story of Texas. 

The author, a professional newspaper- 
man, is at present assistant publisher of 
the Amarillo “Globe” and “News.” He 
is a native Texan and a graduate of West 
Texas State College, at Canyon. The art 
work in the book has been done with un- 
derstanding and feeling by Harold D. 
Bugbee of Clarendon, and adds much to 
the charm and attractiveness of the vol- 
ume.—ESsTELLE AMOS. 
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PRACTICE OF LAW 
By Claude R. Miller. Published by Cal- 


laghan & Company. $5. 


The work of a Dallas attorney, Claude 
R. Miller, who has offices both in Dallas 
and Chicago, “Practice of Law” might 
well have been entitled: “How to Succeed 
in the Practice of Law.” Written prima- 
rily as a handbook for youthful lawyers 
attempting to learn how to carry on their 
vocation, the book covers subjects of in- 
terest to the layman as well as the at- 
torney. 

Its fifteen chapters deal with 108 sub- 
jects, and include check-lists, examples. 
and case analyses. They are devoted, to 
such subjects as choosing a place to prac- 
tice, attracting a clientele, trying cases. 
corporate practice, the successful man- 
agement of a law office, and other perti- 
nent problems which confront the begin- 
ner in jurisprudence. 

The volume is the fulfillment of a prom- 
ise made to himself by the author, whose 
first literary experience was as a feature 
waiter, for the “Dallas Morning News” 
in 1926. When he began his legal work. 
Mr. Miller had great difficulty, he ex- 
plains, in finding any help from the ex- 
isting literature on how to practice law 
He resolved that, when he had learned the 
secrets of success, he would write a book 
that would help newcomers to the pro 
fession. 

As a member of the Dallas law firm of 
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CLAUDE R. MILLER 


Strasburger, Price, Holland, Kelton & 
Miller, he is general counsel for several 
corporations with international activities 
and his practice extends to many foreign 





lawyer that there are no such things as 
forensic magic, histrionic persuasiveness 
or flanking diversions, but that sound 
knowledge of the law, philosophical con- 
viction, scholarly research, and a talent 
for simple, concise pleading are much 
more useful. The day of “courtroom bril- 
liance”’ is gone, if there ever was such a 
day, he warns. 

Anyone who contemplates appearing 
in court as a litigant, witness, or juror 
will find the book a helpful guide to the 
best methods of meeting the various sit- 
uations that arise. As a handbook of prac- 
tice, the first such practical work avail- 
able to lawyers in a single volume, the 
book merits a unique place in legal litera- 
ture. 


L. A. HART, 4675 Beverly Drive, has 
been named head of enrollment and 
scholarships in Dallas for Yale Univer- 
sity. 


LA if oA 
LON TINKLE of Southern Methodist 
University, assistant book editor of “The 
Dallas Morning News,” has been elected 
vice president of the Texas Institute of 
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countries. His 15 years of practice in the e i 
legal profession has followed his gradua- Letters. GIFT CERTIFICATE - | 
tion from the Law School of Southern fy + ‘ 
Methodist University. He is the son of LOOSE LEAF COVERS e EDITION BINDING ie metentl deed oc wee 
Mrs. I. O. Miller, who has been a teacher “*WIRE-O AND CERLOX PLASTIC BINDING" mount ot Sten ee so 
in the Highland Park Independent School ca Seen how Ahonen — Prom pai. 
System for many years AMERICAN BEAUTY COVER CO. | 1/24} 46 H. Kay Killingsworth 
7” tiie: se 2002 North Field Street R-5179 Dallas ae — 
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Certificate 
The attractive and practical way to 
present your gift. 
As fruit mellows to its rich, 
full ripeness, so Clicquot ie 
Club Ginger Ale is brought Convenient in every way—Call or 
to its luscious high write, cash or charge. Let us solve 
point of flavor. Fine Jamaica your gift problems. 
i ginger and other choice 
j ingredients are carefully 
blended, then aged for 
months. ‘‘Flavor-aged!”’ 
A full-quart bottle of 
bubbling goodness. 
Ervay at Pacific R-3366 
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FOR SPECIFIC INFORMATION 
about resources and manufactur- 
ing possibilities in this fast-growing 
area, address Development De- 
partment, Kansas City Southern 
Lines, Kansas City Southern Build- 
ing, Kansas City 6, Missouri, or 


H. R. WHITING 
District Freight Agent 
1107 Southland Life Bldg. Annex 
DALLAS, TEXAS 
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HIS military term for an amazing war production in the Southwest applies 
equally well to the area's unlimited peacetime prospects! 


Already from the six states served by Kansas City Southern Lines come more 
than half the total world production of petroleum, 70% of America's zine, 
40% of her lead, 90% of domestic bauxite, plus a large percentage of coal, 
natural gas, timber, livestock and grain. On the area's fabulous list, too, are 
helium, iron, limestone, dolomite, marble, salt, sulphur, antimony, mercury, 
slates, shales, chalk, lignite, silica, vanadium—even diamonds! 


Kansas City Southern Lines, now rounding out half a century of service between 
Kansas City and the Gulf, mean to keep pace in the Southwest's march of 
progress . . . mean to pass on to shippers and travelers every possible trans- 


portation improvement. 


Among those improvements are twenty-one new diesel-electric locomotives 
now on order, including an 8,000 hp. freight goliath—probably the world's 
largest and most powerful diesel-electric locomotive—together with additional 
switchers and the latest in passenger power. Also being built are new, alum- 
inum roomette sleepers, coaches and dining cars that will strike a new note 
in attractiveness and air-conditioned comfort. 

OPERATION SOUTHWEST means this rich and colorful corner of America 
is "going places," with Kansas City Southern Lines in the procession! 
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Business 
Opportunities 











EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
oftered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 


The following individuals and 
firms are interested in representing 
Dallas manufacturers in their re- 
spective territories: 

Mason Sales Company, 2712 North 
Cedar, Tacoma 7, Wash.; desires to rep- 
resent Dallas manufacturers of business 
or industrial lines in the states of Wash- 
ington and Oregon. 

Richards, Kiser & Richards, 4536 
Stratford, Indianapolis 1, Ind.; desires 
to represent manufacturers of ready-to- 
wear, dry goods, notions, novelties, leath- 
er goods, shoes, and gift lines in the states 
of Kentucky, Illinois, and Michigan. 

E, J. Stanton and Son, Ince., 2050 
East Forty-First, Los Angeles 11, Calif. ; 
interested in contacting firms desiring 
wholesale distribution outlet on Pacific 
Coast for building materials and acces- 
sories. 

The following individuals and 
firms are seeking representation in 
Dallas and vicinity: 

Filter-Soft Corporation, 222 West 
Adams, Chicago 6, IIl.; manufacturer of 
water softening equipment for home 
use; interested in establishing distribu- 
torship on a franchise basis for the state 
of Texas. 

The Avon Manufacturing Com- 
pany, Ine., Sidney, Ohio; desires repre- 
sentative calling on the foundry trade in 
Texas. 

Gibson-Arts, 5816 Pine, Maywood, 
Calif.; manufacturer of pottery; desires 
to contact manufacturers’ representative 
calling on gift shops, department stores, 
and florists. 


Biltwell Products, 926 North Ham- 
ilton, Saginaw, Mich.; manufacturer of 
playground equipment; seeking distrib- 
utor for Texas. 


Cotton Products Corporation, 


1627 South Broadway, Los Angeles, 
Calif.; manufacturer of sterilized wiping 
rags; desires representative covering Dal- 
las and adjoining territory. 

Electronic Traps, Inc., 7 Norfolk 
Place, Rochester 6, N. Y.; manufacturer 
of Rochester automatic rat trap; desires 
representative covering Texas. 

Berkeley Bags, Inc., Mauch Chunk, 
Pa.; manufacturer of women’s handbags; 
seeking representative for Dallas and sur- 
rounding territory with show room fa- 
cilities. 

Jarvis Manufacturing Company, 
924 Thompson, Glendale, Calif.; manu- 
facturer of aluminum ladders; desires 
Dallas representative calling on hard- 
ware, department, and furniture stores. 

Grant Mills, Nineteenth and Seventh, 
Jasper, Ala.; manufacturer of dresses; 
desires to contact manufacturers’ repre- 
sentative interested in representing this 
company along with his present lines. 

Superior Luggage Company, 5960 
Easton, St. Louis, Mo.; manufacturer of 
luggage and trunks; desires representa- 
tive to cover Dallas and surrounding ter- 
ritory. 

American Pine Tar & Chemical 
Corporation, 233 Broadway, New York 
7, N. Y.; manufacturer of pharmaceuti- 
cals; desires representation in Dallas and 
vicinity. 

California Craftsmen, 11123 Osage, 
Inglewood, Calif.; manufacturer of Lu- 
cite plastic hand mirrors, book ends, cig- 
aret boxes and the like; desires repre- 
sentative in Dallas to handle Southwest- 
ern states. 

Stainless Steel Fittings Company, 
1116-1118 Paterson Plank Road, North 
Bergen, N. J.; manufacturer of stainless 
steel valves and fittings ; desires represen- 
tative now selling allied lines. 


Ball Pen Company, 6620 Sunset, 
Hollywood 28, Calif.; manufacturer of 
the Blythe roller point pen; desires rep- 
resentative in Dallas territory. 


The Herz Company, 249 West 
Thirty-Fourth, New York 1, N. Y.; man- 
ufacturer of items suitable for drapery 
and workroom departments of depart- 
ment stores, and upholsterers and drap- 
ery workrooms; desires representative in 
Dallas territory. 





4801 Lemmon Avenue 





LEO L. LANDAUER and ASSOCIATES 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 
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And who isn’t a 
kid, when it’s 
BOEDEKER’S smooth, 
delicious Ice Cream? 
Treat the family 
tonight. 


Stop at your favorite 
BOEDEKER dealer, or 
call our hostess 
Mrs. Hugh Cargo, 
Riverside 8484 
For picnics and outings, 


we pack in dry ice to last 
fer several hours. 
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N its new quarters at 2500 South Er- 
ities Dallas Laboratories is tackling 
problems in chemistry as varied as the 
proverbial soup to nuts. 

To get the room for technical service 
to Dallas Southwest industry as broad 
as that offered by any commercial labora- 
tory in the nation, the 23-year-old Dallas 
firm of consulting chemists and engineers 
acquired a three-story building on a lorg- 
term lease from the General Tire & Rub- 
ber Company. In the 15,000 square feet 
of floor space provided by the new loca- 
tion are housed the organization’s four 
major divisions: Chemical analysis and 
research, chemical engineering, bacteri- 
ology. and sanitation, labeling. and pat- 
ents. 

In the fireproof building of brick, con- 
crete, and steel construction, which for- 
merly served as a tire warehouse, the work 
of the laboratory is being done under the 
supervision of Helman Rosenthal, direc- 
tor since the founding of Dallas Labora- 
tories. Formerly chief chemist for the 
City of Dallas in charge of the water puri- 
fication plant, he is the only consultant 
in the Dallas area to hold membership in 


32 


the American Association of Consulting 
Chemists and Chemical Engineers. As- 
sistant director is Sidney Lee, who served 
for more than six years in the production 
and refining research department of a 
major oil company. 

Service of Dallas Laboratories ranges 
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IN MAIN LABORATORY of Dallas Laboratories, top, right, 
chemist in foreground is pictured at work on inhibitor of 
fermentation in foods and a delayer of rancidity. Helman 
Rosenthal, the firm's director, is shown at top, left. Sidney Lee, 
assistant director, bottom, left, is pictured making a vitamin 
assay with a fluoro-photometer. Precise sugar analyses are 
made also with the use of the saccharimeter. Center photo- 
graph shows experimental work in the bacteriological lab- 
oratory to develop a mold preventer. 


Dallas Laboratories 
Expand Facilities 


from testing of candy for vitamin conte: t 
and bacterial analysis of eggs for dehy- 
drated processing to testing of water for 
swimming pools and evaluations of crude 
oils. 

In the chemical analysis and research 
division, investigations have been under- 


THIS BUILDING is new home of Dallas Laboratories, which acquired the three-story structure to step 
up service to Southwest industry. 
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taken so far this year in the fields of food 
processing, drugs, cosmetics, vitamins, 
petroleum products, oils, fats, waxes, 
metals, fertilizers, construction material, 
and pharmaceuticals. The work of the 
chemical engineering division deals with 
plant design and process layout problems 
and cost analyses of chemical processes. 
A complete bacterial service on water, 
milk, antiseptics, and disinfectants is 
offered by the bacteriological division, 
which is also available for supervising 
swimming pools and city water plants. As 
consultant on fermentation, the labora- 
tory has set up an experimental baking 
plant to study yeast, yeast foods, and 
bread making. 

One of the busiest of the divisions is 
that dealing with sanitation, labeling, and 
patents. An inspection service is maintain- 
ed for periodic visits to food plants and 
supervision of sanitation. Samples are 
also taken for the microscopic determina- 
tion of filth; labels are prepared for 
products to insure their conformance 
with state and Federal laws; and tech- 
nical assistance is given in patent prep- 
aration and litigation. 


Before coming to Dallas in 1918 to 
take charge of the water purification 
plant, Mr. Rosenthal was chemist at the 
water purification plant in Columbus, 
Ohio. He is the author of various papers 
on public health and water purification. 
Mr. Lee received his undergraduate train- 
ing in chemical engineering at the Uni- 
versity of Pennsylvania and did advanced 


work as a research fellow in the graduate 


school of Cornell University. 








Fully-Paid Investmen: 
Certificates Issued 
$100 to $5,000 
Insured by Federal Savings and Loan 
Insurancé Corporation, Washington, D.C. 
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world, wherever American airplanes fly. 


McGAUGH Wodiery Inills 


NEW BRAUNFELS 


b Reaches ’Round the World digits 


Airmaid Nylons, known from coast to coast as "the hosiery sold in 
drug stores", are worn by chic hostesses of the major airlines to 


every corner of the globe—demonstrating Texas quality around the 
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PETROLEUM 


Writes a New Chapter in Texas History 


With the discovery of oil at Spindletop around the turn 
of the century Texas history entered a new phase. There was 
born an industry which was to change the whole structure of 
Texas economy and to contribute more to the wealth and 
progress of the state than any other single resource. 

Nearly 2,000,000 people, over a tenth of the state’s popu- 
lation, obtain all or part of their livelihood from the pe- 
troleum industry. Through salaries, wages, leases and royal- 
ties over half a billion dollars is returned to Texans annually, 
while local and state taxes contribute another $100,000,000. 

But still greater contribution to Texas progress lies in the 
fact that oil and gas, by providing a plentiful source of 
economical power, have acted as lodestones to attract new 

industries to this section. The recent 
widespread industrial expansion in 
Texas has been established in large 
measure on the availability of pe- 
troleum both as a fuel and as a versa- 
tile source of raw materials for the 
manufacture of finished products. 

The petroleum industry has written a brilliant chapter in 
Texas history. Its influence reaches into every section of the 
state, every channel of trade, and every economic level to 


benefit every citizen of Texas. 


HUMBLE OIL & REFINING COMPANY 


Manufacturers of fine petroleum 
products for automotive, aviation and 
industrial use and leading producer 
of crude oils in the United States. 
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By William Thompson 


OU have better steaks, better fruits, better homes today, because 

60 years ago this fall a handful of visionary Texans laid out on 
what had been a “hog-wallow prairie” the first modest beginnings of 
the State Fair of Texas. 

As October 5 rolls around this year and an army of painters, car- 
penters, landscapers, and exhibit builders hurry to ready the 187-acre 
grounds and mammoth exhibit halls at Fair Park in Dallas for the first 
big show since war intervened in 1941, it is interesting to appraise the 
influence the State Fair has wielded upon the economic and cultural 
life of the Texas Empire. 

The builders of the Fair predicted that influence would be great. 

“The State Fair can advertise this area more than any other thing 
possibly can,” wrote Colonel Frank Holland in the November, 1886, 
issue of his Farm & Ranch magazine, a few weeks after the close of the 
first Fair season. That the words of this prophet have been substan- 
tiated by the intervening decades few will question. 

The State Fair has boosted the name of Texas worldwide. But more 
significant, it has engendered such pride in Texans in their own ac- 
complishments that they have gone forth to accomplish even more. 

It was at the State Fair that the farmer of Texas first was to see the 
tractor, reaper, and combine; witness demonstrations of contour-plow- 
ing and seed selection; and hear the call to diversify his crops, which 
were to transform his horse-and-plow farming into the efficient, mech- 
anized agricultural enterprise of today. 

It was at the State Fair of Texas that the livestock man was first 
to find the inspiration requisite to his developing from the longhorn 
cattle, razor-back hog and common yellow leg chicken the fine cattle, 
swine and poultry now prevalent on the farms and ranches of the 
Southwest. 

It was at the Fair the infant industries of Texas were to make their 
debuts and gain the acclaim which was to spur them to colossal growth. 

Finally, it was “going to the Fair,” where new ideas were exchanged 
and new inspirations gained, that was to turn a pioneer frontier into 
a new seat of American culture and progress. 

Dallas owes much to the State Fair of Texas, and to Texans for the 
honor of having this great statewide institution in the city’s midst. 

“Leaders of Dallas first learned the valuable lesson of cooperation 
through pulling together on this great project,” wrote Col. J. T. Treze- 
vant in 1911, after the State Fair had won world fame and Dallas had 
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FUN FOR ALL ages is pro- 
vided by a diversity of rides 
and other amusements on Fair 
Park's Midway, which has been 
rebuilt in a new location and 
greatly expanded. 


grown from a frontier community to a thriving metropolis. 

Dallas really had a Fair as far back as 1862. In that year 
a group of citizens organized a Fair, elected Amon Mc- 
Comas president, and proudly presented displays of 
agricultural products and specimens of fine needlecraft 
and prize culinary attainments. This fair was perhaps the 
only one ever chartered by the Confederate States of Amer- 
ica. War sapped the wealth and manpower of Texas, how- 
ever, and the project was short-lived. 

Again in 1872 progressive Dallasites organized the 
Dallas Fair, this time with W. H. Gaston as president. 
This association held several fairs and continued in fact 
in a small way until 1886. 

It was in that year that Captain Gaston and his associ- 
ates began to visualize the Fair as having a statewide mis- 
sion, and applied for a charter for the “Dallas State Fair 
and Exposition.” This institution was to change its name 
at the turn of the century to the State Fair of Texas. 

To call the roll of those who helped build the Fair in 
those early years is to name the men who built Dallas and 
Texas. Ranking high among these was Captain Gaston. 

“For the years from 1886 to 1903 Captain Gaston con- 
tributed three times as much to the Fair as any other one 
man,” wrote Colonel Trezevant, himself a big booster of 
the Fair. 

Captain Gaston gave the 80 acres which became the 
home of the Fair. Year after year he loaned his own money 
to help carry on the struggling infant, only to cancel these 
debts when income failed to measure up to operating 
expenses. 

Other early champions of the State Fair were J. B. 
Simpson, J. S. Armstrong, E. M. Reardon, Sidney Smith, 
Mrs. Sidney Smith (for years head of women’s exhibits) , 
C. A. Keating, O. P. Bowser, J. A. Hughes, Alex Sanger, 
T. L. Marsalis, W. J. Keller, J. M. Wendelkin, B. Blanken- 
ship, James Moroney, and J. E. Schneider. Still others were 
A. B. Taber, A. J. Porter, Royal A. Ferris, W. C. Connor, 
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fom Field, Henry Exall, J. B. Adoue, 
Sam P. Cochran, Col. Trezevant, J. T. 
Gano, F. P. Holland, A. H. Belo, Ben E. 
Cabell, E. M. Kahn, and J. B. Wilson. 

Today, also, top businessmen repre- 
senting every-type of endeavor are among 
the 48 directors chosen by the more than 
3,500 stockholders to guide the destiny of 
this great institution, which puts every 
penny of profits back into improving its 
properties and bringing better and better 
attractions to each succeeding Fair. 

Headed by R. L. Thornton as president 
and W. H. Hitzelberger, executive vice 
president and general manager, the $15,- 
000,000 State Fair of Texas—giant 
among the nation’s 2,200 fairs—has as 
its directors six merchants, seven bank- 
ers, four wholesalers; three each of public 
utilities executives, insurance men, oil 
company heads; two each of theater ex- 
ecutives, attorneys, newspaper men, ma- 
chinery dealers, builders and laundry ex- 
ecutives. In addition there is a real estate 
man, printer, cotton exporter, ice manu- 
facturer, paper dealer, political party 
chieftain, and Chamber of Commerce of- 
ficial. 

All of these men are working overtime 
these days to make the 1946 Fair the 
greatest in history. Based on demands for 
exhibit space and the outstanding cal- 
endar of entertainment events booked for 
the 16-day exposition, they are unani- 
mous in predicting a record-breaking at- 
tendance of 1,500,000, to top the 1941 
figure of 1,252,527. 

Because agriculture and livestock help- 
ed build the State Fair, these ranking 
Texas industries will be saluted with the 
biggest shows of all time. An innovation 
will be the giant regional agricultural 
shows, supplantitng the county exhibits 
of former years. In elaborate and color- 
ful displays, every Texas product of the 
soil will be presented. 

An additional 200,000 square feet will 
be required to exhibit the newest in farm 
machinery from the nation’s leading man- 
ufacturers. The 17 bringing displays to 
the Fair are: Allis-Chalmers Manufactur- 
ing Company, International Harvester 
Company, B. F. Avery & Sons Company, 
J. I. Case Company, The Massey-Harris 
Company, John Deere Plow Company, 
Minneapolis-Moline Power Implement 
Company, The Oliver Corporation, 
Gravely Company of Texas, Papec Ma- 
chinery Company, Continental Farm Ma- 
chinery Company, Owensboro Ditcher & 
Grader Company, Bull-Stewart Equip- 
ment Company, Wetmore Machinery 
Company, Whiz Manufacturing Com- 
pany, Graham-Hoeme Plow Company, 
and Gustafson Manufacturing Company. 
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Many entirely new implements, devel- 

































































oped during the war, will make their de- 
buts at the State Fair of Texas. 

In addition to its exhibit, J. I. Case 
Company will run movies on soil con- 
servation. 

The State Fair promises to exhibit 
many “firsts” in every industry. An ex- 
ample is the new instrument for determin- 
ing the water level in wells, which will be 
shown by Texas Pump & Supply Com- 
pany of Dallas. 

The display, Homes of the Southwest, 
will feature the postwar advances in build- 
ing materials and attractive exhibits of 
home furnishings, appliances, and hun- 
dreds of new labor-saving devices aimed 
at making better living a reality for Amer- 
icans. 

Though limited in number and scope, 
exhibits also will present the newest mod- 
els of automobiles, many to be seen for 
the first time. 

A special exhibit of paintings and 
sculpture by Texas artists will be featured 
in the Museum of Fine Arts during the 
Fair, as will an elaborate architectural 
show presenting regional architecture. 

The nation’s top manufacturers of food 
products have contracted for an all-time 
high of 40,000 square feet of space in the 
newly-fashioned Castle of Foods Build- 
ing. Exhibits in this building will be 
among the most dramatic and interesting 
to be seen at the Fair. 

Entertainment, too, will be in the spot- 
light at the 1946 Fair, perhaps more so 
than ever before, with the $125,000 Tom- 
my Dorsey show in the redecorated Fair 
Park Auditorium as headliner. 

With Dorsey and his 38-piece orches- 
tra will be such big name personalities as 
“Sugar Chile” Robinson, the seven-year- 
old Negro lad who is boogie-woogie 
prince of the movies and the airwaves, 
and Gypsy Rose Lee. Twenty-two per- 
formances are scheduled. 

Fourteen football games will be played 
in the 46,000-seat Cotton Bowl during 
the Fair, with the traditional University 
of Texas versus University of Oklahoma 


REMODELING WORK in preparation for the 
opening of the State Fair of Texas included a new 
front and a coat of paint on the exterior of the 
Educational Building, additional flood lights for the 
Cotton Bowl, a new location for the Midway with 
its miniature train rerouted, a more colorful back- 
ground for the display of farm products, and mod- 
ern design in the building of booths for all ex- 
hibits. J. L. Kindle, John F. Beasley Construction 
Company worker, is pictured, second from top, in- 


stalling extra stadium lights; Artist Warren Chase ~ 


is shown, second from bottom, completing one of 
the agricultural sets, while ‘Roy Rupard, State Fair 
secretary, looks on; and E. E. Tennant, Sr., superin- 
tendent of exhibits, right, bottom, watches Carpen- 
ters C. R. George, W. T. Cooper, and A. E. Geyer 
at work on booths, with L. W. Hughes as foreman. 
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HOME SHOW setting at State Fair is illustrative of newly designed, modern, streamlined quarters 
arranged this year for the exposition's exhibits. Layout of booths will give spectators equal opportunity 
to see the displays in the individual booths without congestion in the aisles. 


clash as a highlight of the entire enter- 
tainment calendar. 

Fair visitors also will find on the new 
$500,000 Greater Midway the latest in 
rides and thrills, including many spec- 
tacular fun events. The Midway has been 
relocated on the Fair Grounds in new, 
permanent structures, open to the public 
the year-round except during the winter 
months. 

Many special days and shows are set 
for the 1946 Fair. Opening day will salute 
the newspapers of Texas, with Press Day 
and the youth of rural Texas with Rural 
Youth Day. West Texas Day also will be 
observed opening day, October 5. 

An outstanding Air Show will be an- 
other headliner, set for the last two days 
of the Fair, October 19 and 20. Spectacu- 
lar air demonstrations and ground exhib- 
its will feature this show. Planes and fliers 
of the United Nations will be seen, with 
General Carl A. Spaatz as a special guest. 

The Army will exhibit captured enemy 
equipment, including Goering’s automo- 
bile and a Jap suicide plane. 

Mexico will send the first exhibit to 
the State Fair of Texas in 22 years. It will 
be an elaborate display prepared by the 
Mexican government’s tourist depart- 
ment. Rare articles of silver, leather, pot- 
tery and lacquers, and a colorful collec- 
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tion of regional Mexican costumes com- 
prise the exhibit which will occupy more 
than 1,500 square feet in the Foods Build- 
ing. 

With the industry celebrating its 
golden anniversary, the automobile ex- 
hibit will include a 1903 Mason, a make 
of car now almost extinct. K. Combest of 
Valdasta, owner of the 43-year-old auto- 
mobile, will drive it from McKinney to 
Fair Park for the exposition. 

As a substitute for the Automobile and 
Aviation Building, which burned in 
1941, tents covering 27,617 square feet, 
have been obtained to house the auto 
display. Construction of a permanent 
structure is scheduled to get underway 
soon after this year’s Fair closes. 

The Home Show in the General Ex- 
hibits Building will include a display 
of furniture, home appliances, interior 
decoration, and gardens. There will be 
a model home and a “Wishing Room.” 

After five years of war, Texans once 
again will be on parade at their State Fair 
of Texas, for which the new theme is the 
“Show Window of the Southwest.” To 
keep it the “world’s greatest annual ex- 


position” is the goal of its supporters and 
directors. And to this end they already 
are getting into blueprint form a $500,- 
000 Automobile Building to replace the 
one which burned, and the $2,000,000 
Livestock Arena, voted by Dallas tax- 
payers and scheduled to be the largest of 
its kind in existence. 

Today’s State Fair directors believe 
Colonel Frank Holland’s words still hold, 
uttered 60 years ago: “It (State Fair of 
Texas) will be an inspiration to all those 
who want to build and improve in this 
commonwealth a new land of plenty and 
prosperity.” ; 





R. L. THORNTON 
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Texans from the Pan 
handle to the Gulf 
Coast poured into Dallas 
by train and by horse to the 
exposition of 1911. From the 
downtown area they journeyed 





to the Fairgrounds in the ancient, 





open street cars, long since sup- 

| planted by modern closed mod- 
els. The picture is repro- 
r duced from an old post card 





folder, souvenir of gay 
Fair days of the past. 
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Dattas RAILWAY & TERMINAL COMPANY proudly 
takes its place among the many old-time friends and 
supporters of the State Fair of Texas. 





On the eve of what promises to be the greatest of all 
Fair years, Dallas Railway joins others in saluting this 
stalwart keystone of Dallas progress; today a dominant 
factor in the development of agriculture, livestock and 
industry in the great Southwest. 


For their vision and their civic devotion, we pay special 
recognition to the -1946 officers and directors of the State 
Fair of Texas: 


OFFICERS 
R. L. THornton, President W H. Hrrzevsercer, Exec Vice-Pres. and Gen Mgr 
C. F. O'DONNELL, Ist Vice-President Huco W ScHoEetcxkoprr, 2nd Vice-President 
Ben E. Case tt, Vice-President Joun W Carpenter, Vice-President 
Jorvan C. Ownsy, Vice-President Juxius ScHepps, Vice-President 
T. M. Watson, Vice-President Frep F. FLORENCE, Treasurer 


Roy Ruparp, Secretary 


DIRECTORS 


Tyree L. Bett, Jr. R. B. Georce W. E. MITCHELL E. P. SIMMONS 

O. S. BoccEss Tom C. Goocx James M. Moroney Denys R. SLATER 

F. O. Burns W Arvin HERoLp Harry S. Moss Crype L. Stewart 
Rosert L. Crark Don H. HouseEMAN WiLLtAM F. NEALE R. D. SupparTH 

T. M. Cuttum E. Crark INGLISH R. J. O'DONNELL C. A. Tatum 
Anprew W.DeSHonc J. J. Kettre Rosert M. OLMSTED J. C. TENISON 

A. L. Extine A. L. KRAMER Joun G. Pew Jor C. THompson, Jr. 
E. L. Fuippen A. M. Matson ALPHONSO RAGLAND, Jr. J. GLENN TURNER 

J. J. Forey Georce W. Martin Harry L. Seay Dan C. WitiiaMs 


Georce O. WILson James K. Witson 


——eE__ 
DALLAS RAILWAY 
& TERMINAL COMPANY pb 
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POWER FARMING... 


Agricultural Exhibits at State Fair 
To Keynote Dallas as Implement Center 


EXAS agriculture, in all its phases, 
{en be on display at the State Fair 
of Texas this year in a new, more logi- 
cal setting. 

Along with the diverse products of 
the soil, exhibited in accordance with the 
state’s natural regions, will be the mod- 
ern machines for power farming and a 
forecast of the tools to come, on which 
new hope is being pinned for launch- 
ing agriculture on its greatest era of 
prosperity. 

The exhibit of Texas’ farm wealth will 
hold a double significance for Dallas. 
From agriculture, which in the city’s be- 
ginning set Dallas’ thriving economy in 
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motion and has continuously been a 
major bolstering factor, has evolved an 
implement and machinery business rank- 
ing Dallas as one of four major centers 
in the nation. 

The new basis for the farm exhibits 
will break down county limits to per- 
mit a showing of products more in re- 
lation to the soil regions in which coun- 
ties happen to be. The regions will fol- 
low in general the principal soil subdi- 
visions in Texas. Thus representation of 
products. will be by geographical rather 
than political areas, resulting in a state- 
wide display in a representative cross- 


section, with little or no overlapping of 
exhibits. 

The exhibits will be greatly diversi- 
fied. The Rio Grande Valley, for ex- 
ample, will have an actual citrus orchard 
on display. Hereford County will tell the 
story of the potato industry. Hinsford 
County will feature wheat. Mineral Wells 
will exhibit its infant silk industry. 

Along with the agricultural products 
will also be displays of processing meth- 
ods, machines and products of canning, 
dehydration, quick freezing and other 
new methods of food processing indus- 
tries. 

The display of agricultural implements 
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Briggs-Weaver 


Progress hasy’t dimmed enthusiasm for the Fair. The color 


and crowds, the noise and nonsense, farm products and ferris 


phekls ... are all part of American tradition that we must 
* keep. At the Fair, city and country find common ground in 

the meeting of friends and in the magic of the midway. 

Briggs-Weaver will be there with an exhibit-and a handclasp 

. .. to say “hello and thanks” to our customers, many of 
whom have traded with us over the past fifty years. 


sm 
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| CA). 
a Noturally, we refer to Texas State AS? 


Fair years. Our fifty “business years’ .: ) 
have been far better than fair... 
thanks to you! 


Datsas, 7Exas 


FOR 50 YEARS “THE HOUSE OF SERVICE” 
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will emphasize Dallas’ leadership as 
manufacturing and distribution center 
for these products. 

Throughout the years the State Fair 
exhibits at Dallas have given many farm- 
ers their first knowledge of advancements 
in farming methods. Linked with the 
trend toward mechanization, the farm 
machinery exhibits this year will por- 
tray the industry’s expanding facilities 
for serving agriculture from Dallas as a 
logical center of distribution. 

Allis-Chalmers Manufacturing Com- 
pany will have a line of power farming 
machinery on exhibition, including its 
Model “B” tractor and the all-crop har- 
vester. 

John Deere Plow Company will show a 
new hydraulic power lifting lever for its 
tractors. 

The exhibit of B. F. Avery & Sons 
Company will include tractors, culti- 
vators, listers, and planters. 

J. I. Case Company’s line of farm ma- 


chinery includes the Case NCM pick-up 
baler. the Case VAC tractor and a trailer, 


and a battery of 2-row corn picker-shel- 
lers. 

New implements in the line of the 
Dixie Cotton Chopper Company are the 
Dixie sugar cane weeders. 

International Harvester Company is 
now distributing a 4-row middle buster 
and a 4-row planter attachment for Farm- 
all. 

Minneapolis-Moline Power Implement 
Company has a new Bale-O-Matic, a baler 
which picks up hay or straw, compresses 
it into square bales, and automatically 
ties it with wire. The company also has a 
new self-propelled harvester. 

Papec Machine Company is distribut- 
ing a convertible forage harvester, which 
cuts row crops and also, with a simple 
adjustment, picks up hay and straw. 

The Bull Stewart Equipment Company 
is distributor of tractor-integrated farm 
implements for the Ford Tractor Fer- 
guson System. 

Willys-Overland Motors, Inc., manu- 
facturer of Jeeps, claims that the little 
car will do more than 42 specified farm 
chores. 


MODERN TOOLS OF MECHANIZATION, on 
which farmers are counting heavily to cut production 
costs, include such machines as these pictured: (1) 
Papec harvester, (2) Avery plow, (3) Case corn picker 
sheller, (4) Oliver plow, (5) Dixie sugar cane weeder, 
(6) Minneapolis-Moline hay baler, (7) Ford mower, (8) 
Ray Woods Rofotiller, (9) Little Giant tree feller, (10) 
Allis-Chalmers harvester, (11) John Deere cotton strip- 


per, (12) International Harvester planter. 


The Oliver Corporation has a new tool, 
the TNT plow, designed to cut a deep 
furrow to let air into the ground. The 
company’s line also includes a cotton 
stripper. 

Little Giant Tree Feller Corporation 
has three models of self-propelled trac- 
tor saws for tree felling and sawing. 

Ray Woods Auto Company is distrib- 
utor for the Rototiller, product of Gra- 
ham-Paige Motor Corporation, which 
combines the plow, disc, and harrow in 
one machine. 

The Southwest show of the Holstein- 
Friesian Association of America will be 
held during the State Fair of Texas. As- 
sociations representing all dairy breeds 
will maintain a joint dairy headquarters 
booth for the distribution of breed liter- 
ature and information regarding the 
dairy industry in the Southwest. 

As an educational feature of the poul- 
try industry, baby chicks will be hatched 
each day during the Fair. 

Cattle exhibitors will have a new, mod- 
ern barn for their use beginning with the 
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MAP shows how display of farm products 
at State Fair of Texas will be based on prin- 
cipal soil regions, as means of obtaining 
widest possible exhibit of agriculture. 


1947 Fair. Construction of an exhibi- 
tion barn on the site of the projected 
Livestock Coliseum is due to get under 
way after the close of this year’s expo- 
sition. Consisting of a single, large unit 
with a capacity of 2,700 head of cattle, 
the barn will be designed to afford spec- 
tators easy access to exhibition stalls and 
will include ventilation facilities for the 
comfort of prize animals. 


Arrangement of the space for the agri- 
cultural displays is in keeping with the 
modern design that will characterize all 
exhibit quarters. In contrast with the pre- 
vious square-foot method under which 
space was allocated to exhibitors on the 
basis of first come, first served, an unified 
plan is being followed this year under the 
direction of Horace Black, exposition de- 
signer and builder. The unified arrange- 
ment of exhibits will insure harmony of 
line and color and maximum attractive- 
ness, with the result that every display 
will have equal advertising value and in- 
terest. 

In addition to the home show in the 
general exhibits building, there will be 
petroleum, aircraft, and electrical equip- 
ment displays. The electrical display will 
be presented under the title “Greater Elec- 
tric Appliance Exposition” and will have 
the theme, “Electrical Living — Biggest 
Bargain of Modern Times.” It is expected 
that many manufacturers will be able to 
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show their post-war appliances. Individ- 
ual displays will conform to the general 
motif to provide unity of design. Dallas 
Power & Light Company and the Texas 
Power & Light Company will be among 
the exhibitors, and their displays will be 
institutional in nature. Principal exhibi- 
tors in the total of 12,000 square feet of 


floor area set aside for the electrical ex- 
hibition will be distributors of appliances, 
with more than 40 being represented. 

Dramatic setting for the petroleum and 
aircraft exhibit will have a cart and oxen 
dominating the central theme, with the 
oxen breathing and the cart wheels turn- 
ing realistically. A special attraction will 
be a model refinery in miniature, which 
was shown originally at the New York 
World’s Fair and has been made avail- 
able to the State Fair by the Petroleum 
Industries Exhibition. The model shows 
all buildings and tanks that comprise a 
modern refinery, including storage and 
processing tanks and homes for em- 
ployees among the more than 300 units. 

More than 10,000 gallons of blue and 
apricot-colored paint were used in refin- 
ishing the exteriors of the Fair’s major 
buildings. The former Education Build- 
ing, which has been renamed the Foods 
Building and houses the State Fair’s exec- 
utive offices, has been given a new front. 

The exposition grounds will be well 
illuminated. Additional lights have been 
installed throughout the park and bat- 
teries of flood lights have been arranged 
to set the major buildings off in bas-relief. 
Additional lights have also been installed 
in the Cotton Bowl. 





WYATT C. HEDRICK 


Architect and Engineer 
519 W. Davis Telephone Madison 6185 
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WE ARE OPEN FOR LUNCH AT 11:30 AND WE 
SERVE YOU FAST. A VARIETY OF COOKED 
MEATS, ENTREES AND FRESH VEGETABLES. 


AT 








Fast 
Service 


OA K LAWN 



































eo 
4 


ELE RE TAR CRED LT EES OLE LR EPS LINE TE TOT 








STATE FAIR’S Past 


COLORFUL HISTORY OF EXPOSITION 
IS STORY OF BUILDING OF DALLAS 


ROM its very beginning the State 

Fair of Texas has reflected the ag- 
gressive citizenship that has made Dallas 
the city it is today. Its builders have been 
the builders of Dallas. 

Although the present-day “Show Win- 
dow of the Southwest” has developed in- 
to America’s top-ranking annual exposi- 
tion from an association set up in 1886 
by leading merchants of Dallas, the story 
of the State Fair of Texas really begins 
in the Civil War days. 

The initial effort for a Dallas fair was 
made by a handful of enterprising early 
settlers, who obtained their charter for 
the exposition in 1862 from the Confed- 
erate States of America. It was probably 
the only fair ever chartered by the Con- 
federacy, but, because of the war, it met 
with difficulties it could not overcome. 

A new attempt to found a Dallas fair 
was made in 1872, when the real prede- 
cessor of the present fair was organized 
with W. H. Gaston as president and Ed 
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Bower as secretary. This association 
sponsored small livestock and agricul- 
tural expositions intermittently over the 
next 14 years. 

In 1885 Dallas’ leading merchants be- 
gan to visualize an annual fair that would 
be much more than just the usual county 
fair. They obtained a charter in January, 
1886, from the State of Texas. It was then 
that today’s State Fair of Texas was born, 
known originally as the Dallas State Fair 
and Exposition Association. 

First president was J. B. Simpson, with 
J. S. Armstrong as vice president; E. M. 
Reardon as treasurer, Sidney Smith as 
secretary, and Mrs. Sidney Smith as su- 
perintendent of the “ladies’ department.” 
Mr. Smith served as secretary for a quar- 
ter of a century. In addition to Mr. 
Simpson and Mr. Armstrong, the first 
board of directors included W. H. Gas- 
ton, Alex Sanger, T. L. Marsalis, W. J. 
Keller, J. M. Wendelkin, and B. Blan- 
kenship. 


Before the association could launch its 
exposition, a rival fair sprang up, typical 
of the spirit of individualism that charac- 
terizes pioneer communities. The com- 
peting exposition held its exposition on 
what is now the site of Cole Park in North 
Dallas, on land donated by Mr. Cole. A. 
J. Porter was president, with C. E. Brown 
as vice president. Directors included C. 
A. Keating, O. P. Bowser, F. M. Cock- 
rell, J. A. Hughes, A. B. Taber, and a 
Mr. Bartram. 

The Dallas State Fair and Exposition 
selected 80 acres as a location, which was 
then known as the Gaston site and was the 
back portion of the present Fair Park. 
Directors were faced with the problem of 


STREET SCENE of early-day State Fair of Texas, 
top, shows some of the original construction long 
since replaced by modern buildings. Transformed 
from a hog-wallow prairie, Fair Park was. beauti- 
fied with such scenic spots as the one pictured 
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buying the 80 acres, owned by several 
different persons, with only $13,000 in 
the treasury from the sale of stock. Cap- 
tain Gaston solved the problem, however, 
by buying the land for $16,000 and sell- 
ing it to the Fair for $14,000, taking stock 
of the Fair in payment. The difference of 
$2,000 was his donation. He later donat- 
ed the $14,000. Thus the Fair began with 
$13,000 in its treasury. 

Soon after the rival fairs were held 
that first season, the groups realized the 
folly of two annual expositions. After 
settling their differences, they joined 
hands and the Gaston site, now Fair 
Park, became the permanent home of the 
State Fair of Texas. 

To provide the facilities for the first 
fair—all new buildings, streets, wind- 
mills, a race course, landscaping—the 
association spent $177,028, which, less 
$27.422 of stock issued, left a balance 
of $140,606 carried by Dallas banks on 
the personal notes of the directors. Re- 
ceipts of the fair totaled $48,205, which 
reduced the balance carried by the banks 
to $101,401. 

“Debts pressed heavily and exceeded 
the present value of the property, but 
the directors were full of energy and the 
spirit of never-surrender,” wrote Colonel 
J. T. Trezevant, “so in March, 1887, they 
changed the charter to the Texas State 
Fair and Dallas Exposition, leaving off 
the word ‘Association’ ”. The same stock- 
holders owned the new charter. The site 
was expanded by 1034 acres. 

With expenditures of the first four 
expositions far exceeding receipts, the 
Fair by 1889 seemed hopelessly involved 
in debt. But six of the directors sub- 
scribed $24,000 for current obligations, 
the board negotiated a $100,000 bond 
issue, and a $50,000 second mortgage 

o 
AUDITORIUM and Exhibits Building of the State 
Fair in the early 1900's (right) was the center of 
Dallas’ cultural life. Here many plays, musical pro- 
ductions, and other performances were presented, 
and pioneer developments in industry and agri- 
culture were displayed. Such famed musical or- 
ganizations as the bands of the Republic of Mex- 


ico's First Artillery Regiment and John Philip Sousa 
played in the early-day bandstand pictured below. 
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THIS GRAND STAND accommodated hundreds of spectators at early-day Fairs for such spectacular 
events as fireworks shows, military sham battles, and circuses. The wooden structure pictured has been 


replaced by one of more durable construction. 


was placed on the grounds. The Fair 
was saved but it suffered additional mis- 
fortunes when fire destroyed a newly 
constructed livestock building and three 
years later leveled the racing stables. 
Debts continued to pile up, but the Fair 
continued without interruption and in 
1893 held the first exposition that could 
be called profitable. The net profit was 
$16,677. The Fair was even more profit- 
able during succeeding years, to the ex- 
tent that in 1900 and 1901 the profits 


enabled small payments to be made on 
the bonded indebtedness. In April, 1900, 
a new corporation was chartered under 
the name of the Texas State Fair. 
Though gloomy over the prospects of 
success after the exposition building 
burned in 1902 and the legislature had 
made horseracing illegal, stockholders 
and directors with characteristic grit and 
determination decided to go head with 
the Fair in 1903 without a building and 
a horse racing department. At its close 

















LANDSCAPING of grounds from the beginning has added to the attractiveness of the setting for the 
annual Fairs. 





A RACE COURSE was among the first improvements to be made when the present-day Fair was 
launched in 1886. The track cost $10,000. 


the Fair had a balance of $2,361 to be 
carried over to the next year. 

In 1903 the Fair had an offer of $125,- 
000 cash for the grounds, the prospective 
purchasers desiring to use it as a subur- 
ban addition to the City of Dallas. Stock- 
holders at first were disposed to accept 
the offer. They had given 18 fairs, had 
paid off all back debts largely by person- 
al contributions and had reduced the 
bonded indebtedness to $80,000. The 
$125,000 would have paid the debt and 
left $45,000 for partial reimbursement 
of the stockholders. But the Dallas spirit 
prevailed, and the offer was rejected. 
Instead the stockholders submitted a 
proposition to sell the property to the 
City of Dallas. 

Under the plan, approved by the voters 
by an overwhelming majority, the prop- 
erty was turned over to the city for $125,- 
000. A payment of $80,000 in cash li- 
quidated the bonds for which the prop- 
erty was mortgaged. The stockholders of 
the Fair agreed to turn the other $45,000 
over to the city and further agreed to 
raise an additional $35,000 to erect an 
exhibition building. which when com- 
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pleted actually cost the stockholders 
$90,000. The city then converted the 
grounds into the present Fair Park for 
year-round use except for the given 
period it is turned over each fall to the 
Fair for the annual exposition. This is 
the plan that prevails today, with all 
profits derived from the Fair going into 
permanent improvements and financing 
of the exposition for the following year. 

Many outstanding events have been 
staged at the Fair through the years. In 
1895 Sousa’s Band was presented for a 
16-day show. Through the courtesy of 
President Diaz, the First Artillery Band 
of Mexico was a guest at the eleventh 
annual Fair. Fair Park was the scene 
of the Texas Centennial Exposition in 
1936 and the Greater Pan-American Ex- 
position the following year. 

In 1902 the State Fair was the occa- 
sion for a Confederate reunion, which 
attracted 13,000 Civil War veterans to 
Dallas. Records of the Fair point out that 
the men in grey camped in tents on the 
grounds and were fed daily, without cost 
to them, from tables 700 feet in length. 


An early Fair building was the Coli- 
seum, which was built in 1909 at a cost 
of $108,000. Serving for a diversity of 
events ranging from horse shows to mu- 
sical presentations, the Coliseum was for- 
mally opened by Thavie’s Band and his 
Russian singers and dancers. It was the 
year that President William Howard Taft 
visited the Fair. 

Through the years the Fair has been an 
important factor in the development of 
the State’s livestock industry. But, when 
the Fair opened in 1886, records reveal 
that “the only registered bull in North 
Texas belonged to old ‘Uncle Billy Mil- 
ler,’ and naturally at all of the previous 
Fairs Uncle Billy had carried off all of 
the prizes.” Records reveal also that “the 
broncho pony, the longhorn steer, the 
razorback hog, and the common yellow 
leg chicken composed the livestock list 
of those days.” 

Throughout its long history, the Fair 
has missed only seven seasons. During 
World War I it was suspended for two 
years when the Army took over the 
grounds for Camp Dick. In 1935 no Fair 
was held while preparations were under 
way for the Texas Centennial Exposition 
in 1936. Four years were skipped during 
World War II, with many exhibit build- 
ings housing military personnel and sup- 
plies. The main exhibits building served 
as quarters for a repair depot. 

The narrative of the Fair, wrote Colo- 
nel Trezevant, “speaks volumes for the 
foresight, enterprise, and courage of the 
men who laid the foundation for what is 
now the greatest Fair in America, and 
which in itself was one of the largest 
factors in the continuous and rapid 
growth of Dallas, not only through the 
direct results of the Fair but through the 
education in teamwork which came to 
leading citizens while associated in push- 
ing that great enterprise.” 
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WFAA’s FM Transmitter to Be 
Atop Mercantile Bank Building 


A transmitter for radio station KERA, 
the frequency modulation (FM) station 
of The Dallas News and radio station 
WFAA, will be located on top of the Mer- 
cantile Bank Building, with programs 
originating in the studios of WFAA and 
KGKO located in the Santa Fe Building. 
The new FM station will operate on 94.3 
megacycles with 37,000 watts radiated 
power. Construction of the transmitter 
is in progress in Camden, N. J. Installa- 
tion is expected to‘be completed late in 
the fall. 
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SYSTEMS DIVISION 


ED ARENDS, Manager 
15 years experience 


PLANNING DIVISION 


Si PAUL SMITH, Manager 
i 26 years experience 





CREATIVE DIVISION 


NW. F. MELTON, Sr., Manager ise 
50 years experience 


OFFICE SUPPLY 
DIVISION 
tHAS. C. McDANIEL 
Manager 
21 years experience 
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ROGERS COMPANY SERVICES 


PRINTING DIVISION 
A fully equipped, modern printing establishment, especially 
designed to provide business and industrial institutions with 
complete service in one plant for all printing needs. 


PLANNING AND ESTIMATING DIVISION 
To give you specially trained and thoroughly experienced 
help in planning your printing job, providing sound cost 
estimates and expediting completion and delivery. 

SYSTEM SERVICE DIVISION 
Providing highly experienced help in analyzing your busi- 
ness record system, increasing efficiency and designing speed 
stationery forms fitted to your particular needs. 
CREATIVE DIVISION 


A specialized service, directed by a veteran Dallas advertis- 


ing printer, to completely plan and execute advertising and 
promotional campaigns. 


OFFICE SUPPLIES-EQUIPMENT DIVISION 
Everything for your office in a complete new up-to-date sales 
department, featuring standard merchandise and high class 
service. 




















A PARTIAL VIEW OF THE MODERN PRINTING PLANT 








j 
ph Ets 





eat es 


—— ene ® T. B. VERNON, General Sup 


70 OUR NEW HOME 


HUTT 


erintendent 
37 years experience 





® ELMER VALANDINGHAM, Press Room Foreman | 
29 years experience - 
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1909-11 CANTON ST. 


AGAIN, after seven and a half years of ex- 
as ® 0. C. DURHAM, Bindery Foreman 
citing growth, we have expanded to meet 27 dats: expebinncé 
the demands of business—with new equip- 
ment, new divisions and an enlarged plant. 


We want you, who have made our expan-° 
sion possible, to visit us in our new home, . 
to become acquainted with the new and 
better services we have provided for you, 
to tell us how we may help you-more. 





Thank you, our friends and Goendlieane: kar 
your loyalty in the past. May we-continue 
‘to. warrant same for many years to.come. 








Kt’s ROGERS / 
OFFICE SUPPLIES AND EQUIPMENT 


An entirely new and complete ROGERS 
service, supplying Everything for Your 
Office. 


In our modern sales rooms you'll find 
clean, up-to-the-minute stocks of nation- 
ally advertised merchandise—the lines you 


buy with confidence. 





We invite you to make ROGERS your 


office supply and equipment headquarters. 








You're as near to us as your telephone .. . 


Riverside 5816 


Gy GERS/ " 
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ALUMINUM 


SEMI-TRAILERS 








Transportation cost for every haul is reduced ALUM IN st M 
when a MUSTANG carries the load. With rated 


IN 
capacity nearly twice its own weight...long T 4 A : L & y § 


service without breakdowns, it increases your Weaue 


ee ee GREATER PAY-LOAD 





GRAIN BODY MODEL 


Rated Capacity 1'/2 tons. 
Body -12 ft. Long, 7 ft. Wide. 
Vacuum-Hydraulic Brakes. 
Mounts by 5th wheel to any 
V2 or Ys- ton pick-up truck. 


SEE THE 


WNuslamg 


TRAILER 


AT THE 
| AUTOMOBILE EXHIBIT 
TEXAS 
STATE FAIR 
TRAILER CO. 


DALLAS, 8 * TEXAS, U. S. A. 











inh Set 










DALLAS © SEPTEMBER, 1946 


to ar] 
Mr. a 
Unive 
uled t 
at the 

On 
versal 
the Ti 
a gar 
lowin 
Ponie 
& M. 
leadin 
try las 

Wit 
horns 


Welcome to the Greater Electric Appliance Exposition at the | ....: 


tween 


State Fair of Texas—in the General Exhibits Building—Oct. 5-20 | . in 


week- 

Dal 

From all over the country — brand new electrical appliances — Matty 
products of 200 leading manufacturers will be on grand display will fi 


: . 2s invadi 
at the Greater Electrical Appliance Exposition at the Texas State wait 


Fair, October 5th to 20th. ished 


i MALL OF ence |, 
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There, in one mammoth display 
in the General Exhibits Building, seiiegiar ied 


you'll see forty-five different ex- GENERAL a 


hibits, including the finest and newest electrical appliances. Vy BUILDING 
They'll all be there; dishwashers, ranges, refrigerators, garbage ‘di 
. fo; Vy; THE ELECTRIC 











disposal units, mixers, fans, glectric blankets, and all the other ADPLIANCE EXPOS(TION 


electrical housekeeping aids you’ll want to better living electri- 
cally....Some of them will be on display for the first time— Wd f 
new 1947 models! 


No matter what your plans are for better living, you'll want to 


MAIN 
see this thrilling exhibit of the conveniences and pleasures in es 

store for everyone. Look them over. Choose the ones you'll want 

in your home. And remember, best of all, that electricity is a: PARRY STREET 


cheaper than ever before. aa 


DALLAS POWER & LIGHT COMPANY 


a sciiiiiiiiaaiaiiciadaaaaas s8Our 29th Year as a Citizen# 
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FOOTBALL 


SMU Pony Schedule 
Includes Thrillers 
For State Fair Fans 


By Lester Jordan 


O-OPERATING with leaders of the 
State Fair of Texas in their efforts 
to arrange stellar football attractions for 
Mr. and Mrs. Texas, Southern Methodist 
University athletic officials have sched- 
uled two of the school’s five home games 
at the Cotton Bowl during the exposition. 
On the opening day of the 6lst anni- 
versary Fair, the Mustangs will entertain 
the Texas Tech eleven from Lubbock in 
a game under the lights, and then the fol- 
lowing Friday night, October 11, the 
Ponies will be hosts to the Oklahoma A. 
& M. Aggies, recognized as one of the 
leading teams in this section of the coun- 
try last year. 

With the University of Texas Long- 
horns meeting the University of Okla- 
homa Sooners the day after the game be- 
tween the Aggies and Steeds, Dallas will 
be the center of collegiate football that 
week-end. 

Dallas fans may rest assured that Coach 
Matty Bell and his assistants at Ponyland 
will field a formidable team against the 
invading Tech Raiders and the Cowboys 
from Oklahoma. From the team that fin- 
ished second in the Southwest Confer- 
ence last year, he has eight of the eleven 
starters. Students of the gridiron will re- 


MUSTANG CO-CAPTAINS for the 1946 season are, left to right, Lendon (Skinny) Davis, Eugene (Red) 
Wilson, and Eugene (Toadie) McClintock. 


call that these Mustangs ended the season 
with the best offensive and defensive rec- 
ord of any of the seven schools in the or- 
ganization and that in their last three con- 
ference games they scored 89 points while 
holding the opposition scoreless. Texas 
and Rice were the only conference teams 
to cross the Mustangs’ goal line last sea- 
son, and, with a large number of veterans 
returning, Pony fans are confident that 
the 1946 team will be one of the strong- 
est in Hilltop history. 


Coach Del Morgan of the Texas Tech 
team will bring a typical Raider team to 
the Cotton Bowl, a club that is rangy, 
aggressive, and alert. The West Texans 
have a veteran club that has been strength- 
ened by the return of a large number of 
pre-war stars and outstanding high school 
luminaries. Following the Raiders to Dal- 
las will be the largest crowd probably 








FOOTBALL SCHEDULE 
STATE FAIR OF TEXAS 


(N denotes night game; D, day game) 
October 5—Dallas Technical High vs. Waxahachie High (D). 
Texas Technological College vs. S.M.U. (N). 
October 9—Lincoln High vs. Corsicana High (Negro; N). 
October 10—Adamson High vs. Highland Park High (N). 


October 11—Sunset High vs. Lamar (Houston) High (D). 
S.M.U. vs. Oklahoma A. & M. (N). 

October 12—University of Texas vs. University of Oklahoma (D). 
Woodrow Wils6n High vs. Lufkin High (N). 

October 14—Washington High vs. Lincoln High (Negro; D). 
Wiley College vs. Prairie View College (Negro; N). 

October 17—Lincoln High vs. Tyler High (Negro; N). 

October 18—Sunset High vs. Forest High (N). 


October 19—Highland Park High vs. Marshall High (D). 
Adamson High vs. North Dallas High (N). 
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ever to see the Tech team perform away 
from home. 

Fair officials are expecting a sell-out 
for the game between the Oklahoma Ag- 
gies and the Ponies, for both clubs will 
boast dangerous climax runners certain 
to provide the fans with thrill after thrill. 
The All-America Bob Fenimore is a crowd 
pleaser as he specializes in long, broken 
field runs. Paul Page, the Mustang wing- 
back, made three long runs for touch- 
downs in the final game of the 1945 sea- 
son, and the elongated speedster from 
Eldorado, Texas, may prove a worthy 
antagonist of the fast-moving Fenimore. 


With three other speed-boys to play 
in the backfield with Fenimore, Coach 
Jim Lookabaugh has probably the fastest 
quartet of backs in the country. With this 
combination, the Cowboys are dangerous 
from every point in the field. 

After meeting the Oklahoma Aggies, 
the Ponies will take to the road for games 
with Rice, Missouri, and Texas, return- 
ing home for their game with the Texas 
Aggies on November 9. The following 
week the Ponies will play Arkansas at 
Fayetteville and then meet Baylor in Dal- 
las on November 23 and T.C.U. at home 
on November 30. 


Assisting Coach Bell with the Mustang 
eleven this fall will be H. N. (Rusty) Rus- 
sell, McAdoo Keaton, Charles Trigg, For- 
rest C. Baccus, and J. C. Wetsel. Among 
the veterans from last year who will re- 
port to them are Eugene (Red) Wilson 
and Harold Clark, ends; Pete Kotlarich, 
Jack Elliott, and Joe Etheridge, tackles; 
Earl Cook, Claud Hill, and Ted Leveridge, 
guards; Leon Schultz, Cecil Sutphin, and 
D. B. Cranfill, centers; Eugene (Toadie) 
McClintock, blocking back; Paul Page 








and Lendon (Skinny) Davis, wingbacks; 
David Moon and Harold Bartlett, - full- 
backs; and Billy Mizell, tailback. Wilson, 
Davis, and McClintock are co-captains of 
the 1946 team. 

Battling these 1945 veterans will be a 
number of lettermen of former years, a 
score or more of Gls who are without 
college experience, and several 1945 high 
school stars. 

It looks as if Dallas fans will have a 
gala time this fall, provided they do not 
wait until too late to get their tickets. 
S.M.U. season tickets are on sale at the 
University now, and single game tickets 
will go on sale the last week of Septem- 
ber. 


Try This Number for 
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Aerial Rides Provide Thrills 
For Funsters on Fair Midway 


_ The reconstructed Midway, year-round 
attraction at Fair Park, will offer amuse- 
ment for all ages at the State Fair of 
Texas. 

Moved to a new, larger location, the 
fun spot will offer a wide range of rides, 
shows, and other popular carnival fea- 
tures. 

Reflecting the influence apparently of 
the air age, traditional thrill machines 
are dominated by aerial rides. Newest to 


Competent Help!... 


SACKS EMPLOYERS SERVICE 


Texas’ Oldest Employment Service 
18042 MAIN STREET 
Specializing in 
ACCOUNTANTS... SECRETARIES... OFFICE...SALES 
CLERICAL AND TECHNICAL HELP 


Serving Dallas 


Employers 
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COMET BATTERY CHARGER 
and 
EZY-TRIM MOWER 


Comet Battery Charger Co., Ltd. 


1311 S. AKARD ST., DALLAS 1, TEXAS...C-2714 





be added to the Midway is the Spitfire, 
comprising small planes whirling on a 
wheel reaching up 40 feet above the 
ground and at a 75-degree angle to the 
earth. Imitating the fast British fighter, 
for which the ride was named, the planes 
make steep climbs, rolls, turns, and ver- 
tical dives. By a sharp turn on the wheel, 
the wings can be flipped into the air cur- 
rent for inside or outside banks that can 
be converted into snap rolls. 

A similar ride for Midway funsters is 
the Fly-O-Plane, which provides speed 
but eliminates the dive and climb fea- 
tures. Its arc of movement is perpendic- 
ular to the earth. The Glider Plane, com- 
prising light crafts suspended from cables 
and maneuvered by flaps that cause the 
contraption to climb, dive, glide, or side- 
slip at will, provides a sensation of free 
sailing. 

Along with speed and maneuverability 
of rides, safety features are stressed. Pas- 
sengers are firmly strapped into seats 
and bodyguards are arranged to protect 
the rider under all kinds of circumstances. 
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Kenyon Auto Stores 
Announce Expansion 


Kenyon Auto Stores is planning a four- 
fold expansion of its facilities, increas- 
ing its Dallas retail outlets from three to 
a dozen or more within the next few 
months. A long-term lease has been taken 
on a warehouse at 4136 Commerce, for- 
merly occupied by the B. F. Goodrich 
Company, adding about 38,000 square 
feet of space to the company’s present 
warehouse facilities. With the new ware- 
house, the company will serve independ- 
ent dealers and wholesale companies in 
Dallas. Remodeling of the main store is 
also planned. 
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Approval Given Purchase 
Of VA Hospital Site 


Purchase of 24 acres in the heart of 
the proposed medical center site on Harry 
Hines Boulevard for a 500-bed Veterans’ 
Administration Hospital, expected to 
cost approximately $5,000,000, has been 
approved by President Truman. The land, 
part of Southwestern Medical Founda- 
tion property, adjoins the sites for the 
proposed $7,000,000 City-County ,Me- 
morial Hospital and Southwestern Med- 
ical College. 
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DALLAS 


POST-WAR 


FARM MECHANIZATION 
OF THE SOUTHWEST 


America’s mechanized equipment played a big part in 
winning the war. In the battle of food production, mech- 
anized equipment on American farms helped sustain our 
armies and civilian population in the greatest war of all 


time. 


Dallas has long ranked as one of America’s four lead- 
ing manufacturing and distributing centers of agricul- 
tural implements and machinery. In pre-war years this 
industry had annual sales in excess of thirty million dol- 
lars and an annual payroll in excess of a half million 


dollars. 


The first farm implement houses came to Dallas about 
the time of the first railroads. During more than half a 
century this industry has been one of the staunchest sup- 
porters of the Texas State Fair. Its huge exhibits and 
demonstrations have helped to educate and inspire farm- 
ers, dairymen and stockmen to constantly improve and 


expand agriculture and livestock raising. 


This year the farm implement industry is operating 
under handicaps of strikes and material shortages. But 
the industry is planning for the future. New marvels of 
farm machinery are on the drafting boards and the pro- 
duction lines. As the Southwest looks forward to a new 
post-war era in agriculture, the farm implement industry 
is preparing to give farmers of this region the best and 


most efficient farm machinery in the world. 


© SEPTEMBER, 1946 


B. F. Avery & Sons Co., Inc. 


J. |. Case Company 


Dixie Cotton Chopper Company 


John Deere Plow Company 


International Harvester C0., Inc. 


The Oliver Corporation 


Papec Machine Company 





Dallas Chamber to Operate 
Housing Bureau for Fair 


The Dallas Chamber of Commerce will 
lend a helping hand to the State Fair of 
Texas to the end that sleeping quarters 
be available for all of the thousands of 
visitors who are expected to tax severely 
the facilities of hotels during the two 
weeks of the Exposition. 

Preparatory to operating a housing bu: 
reau during the Fair, the Dallas Cham- 


ber has appealed to Dallas residents to 
be good hosts by making spare bedrooms 
available for renting to the city’s guests 
for overnight use. Because Dallas hotels 
and tourist courts are more congested 
than in pre-war days and the Fair is ex- 
pected to attract an attendance greatly 
exceeding the 1,252,504 persons who at- 
tended the last Exposition in 1941, the 
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See... 
ATLAS 


Metal Works 
e Dallas 


=A World of Quality= 


Dallas Chamber needs to add substan- 
tially to its list of rooms in homes avail- 
able for rent to short-stay visitors. 
Desirous of making every effort to see 
that every visitor is housed without the 
delay that would otherwise occur if he 
had to hunt for a room himself, the 
Chamber will operate its housing bureau 
throughout each day and every evening 
until midnight during the Fair. Dallas- 
ites who want to cooperate by renting 
rooms have been asked to call Mrs. Paul- 
ine Foster at the Dallas Chamber, R-8451. 
While there will be many times during 
the Exposition when the demand for 
rooms will be heavy, peak periods are ex- 
pected on October 11, when Southern 
Methodist University plays Oklahoma 
A. & M. in a night football game in the 
Cotton Bowl, and October 12, the day of 
the annual gridiron battle between the 
Universities of pate and Texas. 


One-Day Trip to ‘Boost 
State Fair of Texas 

To advertise the State Fair of Texas, 
the Dallas Chamber of Commerce will 
sponsor a one-day good will trip to Corsi- 
cana September 18, including stops at 
Waxahachie, Ennis, and other points. The 
Dallas business men who will make the 
trip will be guests of the Corsicana Ro- 
tary Club at a luncheon, with Governor- 
elect Beauford Jester as principal speaker. 
James K. wre . tour chairman. 


Dallas Home Building 


{ Continued from Page 13) 
ing St. Louis, Pittsburgh, and Kansas 


City. 

Figures are based on data provided by 
O. O. Paulsell, Texas manager of F. W. 
Dodge Corporation, a national impartial 
construction reporting service. 

In total building contract awards dur- 
ing the first seven months of 1946, Dallas 
ranked twelfth among the 81 metropoli- 
tan areas of the 37 Eastern states. Dallas’ 
total building contract awards during the 
seven-month period totaled $62,556,000, 
as compared with a combined total of 
$47,828,000 for San Antonio and Fort 
Worth for the same period. Houston’s 
total building contract awards amounted 
to $85,987,000. 

Dallas’ percentage of increase in total 
building contract awards for the seven- 
month period of this year as compared 
with the corresponding period of 1945 
was greater than the percentage of in- 
crease for Chicago, Cleveland, Detroit, 
Houston, Newark-Jersey City, Philadel- 
phia, and Washington. Dallas’ total con- 
struction contract awards, including en- 
gineering construction, aggregated $65,- 
601,000 for the seven months. 
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MODERN INDUSTRIAL 
CLEANING COMPOUNDS 

















E-CLE 
SOUTHWEST'S 
SELLING CLEANSER 


= 
Ye Modern Industrial Cleaning Compounds 


played a major role in the winning of the 
war. Now along with new and better clean- 
ing compounds, they are aiding industry in its fight to supply 
the ever increasing demand for merchandise. 
The War, too, was indirectly responsible for the introduc- 
tion of Cle-Clene, to Southwestern Housewives. Each day 
OF gtowing distribution makes Cle-Clene available to more 
and more women, who in turn are finding this, the South- 


west’s fastest selling cleanser, the answer to cleaning problems. 

It is the aim of Cle Products to continue to offer more 

{7 and better products to the industries and homes of this na- 
tion. Watch us grow! 









MANUFACTURERS 








Ranchers for a Day. Dallas oil men and pipe liners turned 
ranchers for a day last month, when C. Hobson Dunn, presi- 
dent of Eastern Construction Company, Inc., of Dallas, was 
host to approximately 1,000 persons at his D Bar Ranch. 
Joining in the entertainment and recreation, which included 
horseback riding, fishing, swimming, trick riding, a stock 
show, and an outdoor ranch dance, were, left to right, top, 
left, Major A. N. Horne, Texas Empire Pipe Line Company; 
J. L. Latimer, president of Magnolia Petroleum Company 
and Magnolia Pipe Line Company; and Bert E. Hull, presi- 
dent of the Texas Company. 

R. R. Irwin, president and general manager of the White 
Eagle Division of Socony Vacuum Oil Company, Wichita, 
Kan., was first in line, when Host “Hobby” Dunn, top, right, 
shouted “Come and get it!” Mrs. L. H. True, wife of the vice 





se 
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—Photographs by Bill Williams. 
president of the Magnolia Pipe Line Company, is shown at 
left, bottom, riding Billy the Kid. In a serious mood are, left 
to right, center, Harry K. Phipps, Socony Vacuum Oil Com- 
pany, and O. D. Stallard, division superintendent of the cen- 
tral division of Magnolia Pipe Line Company, Dallas. The 
D Bar Ranch prize $5,000 Hereford bull is proudly displayed, 
right, bottom, by Mr. Dunn and his ranch foreman, Fred 
Archer. 

Guests from Dallas for the outing also included Paul Tem- 
pleton, assistant secretary, and D. D. Standlee, administrative 
assistant of Magnolia Pipe Line Company; Richard Minter, 
office engineer of Lone Star Gas Company; I. C. Little, I. C. 
Little Contractors; H. A. Widdecke, vice president, Mercan- 
tile National Bank; R. J. Burke, Glenn Advertising, Inc.; and 
Carmen Dunn, daughter of the host. 
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EXTRA PALE BEER 





FIRST ror THIRSTY 






Aa 
DALLAS-FORT WORTH BREWING COMPANY « DALLAS, TEXAS acSuaie 





iis THOMAS H. LOCKETT, counselor of 
H i embassy at the United States Embassy in 
z Bogota, Colombia, has resigned his posi- 


tion to accept a position as vice president 
of Braniff International Airways. 


PAUL G. BENTLEY CO. 











DALLAS** *+ TEXAS 


LECTRICAL*MECHANICA 
INDUSTRIAL AND UTIL 
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IT’S ALWAYS FAIR WEATHER 
When You Travel Via TEXAS AND PACIFIC! 


Whether your trip is for business or pleasure, solid 
comfort and a pleasant, restful journey are yours 
when you travel via Texas and Pacific. Weather 








worries are left sehind as you speed in safety to 
your destination, surrounded by the comforts of 
home. Yes, there’s good food, roomy, easy chairs 
and the best of sleeping accommodations aboard 
the T & P. For comfort, for convenience, for speed 
and safety—travel by train—it’s your best bet every 


a 


—a oe 





time! 











Join the thousands who are going to the State Fair of Texas! Celebrating its 61st 





anniversary, the Fair gets underway Oct. 5 to 20 in Dallas, in its first postwar per- 
formance. There will be fun and thrills for all, with hundreds of exhibits and 


attractions planned for your entertainment. 
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Dealers—Save Money Here 
Up to 50% Discount 


First in Fluorescent” 


Made with our exclusive glass diffusing panels which 
soften and diffuse the light without loss of efficiency— 
Over 300 styles and designs 


INQUIRIES INVITED 
Tubes + Starters + Ballasts 


BE SAFE—BUY OUR GUARANTEED FIXTURES 
as thousands of others have done, all thru the South 


Underwriters Approved 
DAYLIGHT at MIDNIGHT 


Central 3383 


Oldest Fluorescent Dealer in the South 


FLUORESCENT LITE 


EQUIPMENT CO. 


918 COMMERCE STREET * DALLAS, TEXAS 


















Revised Edition of Buyers’ 
Directory To Be Published 


Preparations are now under way for 
the publication of a new edition of the 
buyers’ guide of the Dallas Manufac- 
turers’ and Wholesalers’ Association, a 
division of the Dallas Chamber of Com- 


merce. 


There is a heavy demand for a revised 
edition of the book, entitled “Key to Buy- 
ing in Dallas,” because of the great num- 
ber of concerns which have come to Dal- 
las with branch offices and the many 
manufacturing plants which have been 
established with Dallas headquarters 
since publication of the 1945-1946 edi- 
tion of the official buyers’ guide for the 
Dallas market, said Mark Hannon, man- 
ager of the Dallas Manufacturers’ and 
Wholesalers’ Association. In addition, 
hundreds of manufacturers’ representa- 
tives have returned from the armed serv- 
ices and reopened offices. 


Several thousand new names will be 
included in the new directory. Last year’s 
buyers’ guide contained 1,825 classifica- 
tions of products sold on the Dallas mar- 
ket ranging from abrasives to yeast and 
from alteration department supplies to 
work clothing in the apparel section. 
There were 8,000 separate names listed 
in the directory, with a “trade name and 
source” section of 850 names. 


The directory is being compiled under 
the direction of Fred Hoyt and Annabel 
Hoyt. Every manufacturer, wholesaler, 
jobber, distributor, and manufacturers’ 
agent will be listed under his respective 
classification, with no charge for the list- 
ing. The directory will also include dis- 
play advertising and bold-face listings. 
Distribution of the directory will be made 
to customers of the Dallas market in 
every state, Canada, Mexico and other 
Latin American countries, and to buyers 
visiting the Dallas market. 

Concerns and individuals who should 
be listed have been requested by Mr. 
Hannon to contact the directory office in 
502 Wholesale Merchants’ Building, 
C-3552. 





Shaw Jewelry Opens 
Home Appliance Center 


A new home appliance center has been 
opened by Shaw Jewelry Company in the 
basement of the firm’s building, 1615 
Main. The department will handle radios, 
refrigerators, washing machines, ranges, 
fans, toasters, clocks, and other merchan- 
dise. 
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Only DODGE builds 
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ALEXANDI Ere Aes ae 


212! PACIFIC AVENUE —— 
TELEPHONE R-58531 


,ALEXANDER HAS THE DEAL!| 


€ 
NEW YORK - WASHINGTON 


and the EAST on the 








TEXAS §./. 
SPECIAL’ 


MAKE YOUR RESERVATION 
NOW 


@ DENISON 





FORT 
WORTH @ 





@ DALLAS 
AUSTIN @ 


A great train now offers a great new service to increase 

@ SAN ANTONIO your traveling comfort ... through trains to and from the 
Metropolitan East! Reservations can be made now... 
See, phone or write.., 


MAX P. CURTIS, D.P. A. Katy Lines « 1303 Commerce St., Dallas, Texas 
CENTRAL 1401 


KATY LINES 
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IN DALLAS Last Month 


J. O. CARTER of the Guardian Fed- 
eral Savings and Loan Association in 
Dallas has been reappointed a member 
of the United States Savings & Loan 
League’s committee on fidelity bonds and 
insurance. 


Ford Promotion. L. H. Ridout, Jr., 
Navy veteran of World War II, has been 
promoted from business management 
supervisor to assistant district manager 
for the Ford Motor Company at Dallas. 
Mr. Ridout has been with Ford Motor 
Company since 1928. 
ae 

W. V. BALLEW of Dallas, president 
of Smoke Ballew & Associates, has been 
appointed to the National Distribution 
Council, an advisory group to the United 
States Department of Commerce. 


| a re A 


W. W. CARPENTER is opening a new 
jewelry firm in Oak Cliff at 1310 West 
Davis. The new store is in a redecorated 
and modernized two-story building. 
SCOTT CARPENTER will be associated 
with his father. 





In ANY Event 
SEND FLOWERS 


| BURTON’S 
Onchids and Flowanrs 


3323 Oak Lawn Avenue 
CALL L-3161 


Operated by 
BOYD KEITH 


RAY E. HUBBARD, member of the oil 
firm of G. E. Hubbard & Son and presi- 
dent of the Dallas Petroleum Club, has 
been named a director of Texas Bank & 
Trust Company. 

e+. 9 
General program chairman of the 


‘Third American Congress on Obstetrics 


and Gynecology is DR. WILLIAM F. 
MENGERT, professor of obstetrics and 
gynecology at Southwestern Medical Col- 
lege. 

f-¢ # 

Recently returned from overseas serv- 
ice with the Army Air Forces, T. T. 
OSTER has been appointed to the new 
position of agency and interline traffic 
manager for Delta Air Lines in Dallas. 

£9 

The War Assets Administration in Dal- 
las has promoted A. D. GRAINGER from 
administrative director to associate re- 
gional director. Mr. Grainger has been 
succeeded by WILL ROGERS, former 
Dallas regional chief of organization. 

"a 

HAROLD E. McDANIEL, Navy vet- 
eran, has been named instructor in a new 
course in aeronautical radio to be taught 
at Dallas Aviation School. 

7 7 if 

J. R. SIMS of Dallas has been named 
national field manager of the Woodmen 
of the World Life Insurance Society. 


District Supervisor. L. A. Fults, who 
started with the Western Auto Supply 
Stores in 1934 at Beaumont, has been ap- 
pointed retail district supervisor at Dal- 
las. Before entering the Army in 1942, 
he served as manager of Western Auto 
stores at Waco, Oklahoma City, and Dal- 
las, and after his discharge became man- 
ager of the Dallas No. 1 store. He suc- 
ceeds D. D. Williams, transferred to 
Memphis, Tenn., as district manager. 





**56 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors 


Our 56 years’ experience in handling 
Real Estate in Dallas enables us to 
give quick and efficient service in fill- 
ing your needs. 
We Specialize in Industrial Property 


1209 Main St. e Phone C-4366 
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The name of the Dallas | Pe Plan Bank has been changed 
to CITY STATE BANK of Dallas to identify more clearly 
the enlarged banking facilities now offered. These new facili- 
ties include regular commercial checking accounts, and spe- 
cial oe accounts on which no minimum balance is 


required and no service charge is made. 


Checking Accounts °* Savings Accounts ° Travelers 
Checks and Bank Money Orders © Commercial Loans 
Personal Loans *® Automobile Loans ¢ Collateral 
Loans °*® Equipment Loans and other Banking Services. 


CITY STATE BANK of DALLAS 


Commerce Street at Murphy ... R-9391 
formerly the 
DALLAS MORRIS PLAN BANK 


AUTHORIZED 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATICN 














ews 


Home Appliance Manager. Curt H. 
Carmichael of Dallas, recently dis- 
charged from the Army Air Forces, has 
been named Southwestern district man- 
ager for the home appliance department 
of General Mills, Inc. Mr. Carmichael’s 
territory includes Texas, Louisiana, Ok- 
lahoma, and Mississippi. 





BERNARD BRISTER 


@ Public Relations and 
Publicity Counsel to 
Business and Industry 


1306 LIBERTY BANK BUILDING 
R-5302 



















All complete 


for as low 


1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 
5401 East Grand Avenue 
2002 Greenville Avenue 
336 West Jefferson 
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C. E. Kirby Named Zone 
Manager for J. C. Penney 

J. C. Penney Company has completed 
a reorganization and decentralization of 
its operations in the Southwest and has 
established offices in the Mercantile Bank 
Building in Dallas for the entire area, 
with C. E. Kirby, formerly district man- 
ager at Oklahoma City, as manager of the 
Southwestern zone. District managers lo- 
cated in Dallas include V. R. Linn, North 
and Central Texas, New Mexico, and a 
small part -of Oklahoma; M. Strand, re- 
mainder of Oklahoma, Arkansas, South- 
ern Missouri, and Eastern Kansas; and 
Jack Little, Central and South Texas and 
Louisiana. 

7 5 7 


Regional NAM Office 
In C. of C. Building 


The Southwestern regional office of the 
National Association of Manufacturers 
has moved from the Rio Grande Building 
to the sixth floor of the Dallas Chamber 
of Commerce Building. As regional 
manager, Bob Bourdene heads the NAM 
Southwestern staff. John E. Mitchell,pres- 
ident of the John E. Mitchell Company, is 
NAM chairman for the Dallas area. 

ie @ 

WILLIAM HOWARD BEASLEY, 
president of Whittle Music Company, has 
been elected a director of the National 
Association of Music Merchants. 

pga 

W. G. GASTON, Navy veteran, has 
been appointed regional manager at Dal- 
las for the Hudson Motor Car Company. 


— 
IT PAYS 





To put a Good Product 
In a Good Container 











Heads Cost Accountants. New pres: 
dent of the Dallas Chapter of the Na 
tional Association of Cost Accountants: i 
Claiborne H. Johnson, comptroller o 
Fleming & Sons, Inc., who succeeds He: 
bert E. Hartfelder, Oak Farms, Ltd. Oth 
er officers are Kenneth B. White, firs: 
vice president; J. Kiernan White, second 
vice president; R. I. Maloney, secretary ; 
and W. B. Seidel, treasurer. 
7 tA A 

B. P. SAXTON, former assistant man- 
ager of The Massey-Harris Company’s 
Dallas branch, has been advanced to 
manager succeeding FRED C. KNIGHT, 
who has taken over supervision of the 
Massey-Harris Company’s branch in Co- 
lumbus, Ohio. 
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Corrugated 
and Solid Fibre 
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CONTAINER 


CORPORATION 
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This fall the largest annual Exposition and State Fair in the world 


gets underway again in Dallas. Yes, the far-flung Texas Empire 






is on parade as the State Fair of Texas celebrates its 61st anni- 






versary. It has gone through wars, fires and depressions, yet in 






this, its first post-war performance, it is bigger and better than 











ever. 


The First National Bank in Dallas has been growing with and 
helping with the development of Dallas and the great state of 
Texas since 1875. It is proud to share with all Texans in this 
Parade of Progress of the Lone Star State, and to pledge its 


continued cooperation in serving its financial needs. 





First National Bank 


Bun Wadd a@S  memscr reverat Derosit INSURANCE CORPORATION 
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Organize Food Brokerage Firm. John B. Jones, left, a veteran in the food indus- 
try in Dallas, and Desmond Neitzel, right, former Dallas district sales manager for 
Carnation Milk Company, have formed the Jones-Neitzel Company, a brokerage 
firm handling foods and allied lines. Offices are in the Liberty Bank Building. 











Potter Art Iron Studios 


To Erect New Shops 
The Potter Art Iron Studios, 2927 
North Henderson, have announced plans 


specializes in the designing and manufac- 
ture of metal products, will erect two new 
buildings for housing wrought-iron fur- 
niture production equipment. John F. 


for completely rebuilding their present 
shops, to include the latest types of pro- 
duction equipment. The company, which 


Livers, recently discharged from the 
Navy, has joined the company as gen- 
eral manager. 


Book Depository Buys 
Site for New Building 

F. R. Carlton, president of the Lone 
Star Book Depository in Dallas, has an. 
nounced purchase for $46,500 of land at 
the intersection of North Akard, McKin- 
ney, and Cedar Springs for the erection 
of a $200,000 three-story building for the 
company. Seven stores are to occupy the 
first floor of the new building, and the 
second and third floors will house the de- 
pository. The move from its present quar- 
ters at 703-707 Browder is necessitated 
by the acquisition of the property by the 
City of Dallas for the new Civic Center. 


- 7 vy 


Peachtree Oil Company 
Moves Office to Dallas 

Headquarters of Peachtree Oil Com- 
pany has been moved to Dallas froin 
Tyler following acquisition of the com- 
pany by A. H. Meadows for about $600.- 
000. The company consists of 16 wells 
on a 63-acre lease in Rusk County. 

. oe 

THOMAS S. McCORKLE, associated 
with the Dallas cotton firm of Eugene B. 
Smith & Company, has been elected a 
member of the New York Cotton Ex- 
change. 





1OM W. 
Pres 











The TEAS 9s Ready! 


TEXAS is the talk of the Nation. Plans of business and industry point to 





Texas for brilliant expansion. You who are here, who know Texas and 
Texas people, hold the advantage. Take it! This ‘‘Texas Bank’’ is fully 


equipped to help you in your greater future in a greater Texas! 


* TIME ENOUGH TO KNOW YOU... 
* LARGE ENOUGH TO SERVE YOU... 
*STRONG ENOUGH TO PROTECT YOU... 


| x BANK & TRUST CO. 














ELLIE PIO 
° 





M A I N A T LAM AR 





MEMBER | 
FEDERAL 
DEPOSIT 
INSURANCE 
CORPORATION 
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MARY W. POWELL 
Secretary-Treasurer 








E. C. MUCHMORE 


TOM W. ARCHER 
’ ; Vice-President 


President 













W. CLYDE ODENEAL 
Counsel 

















MENT The Texas Abstract & Title Company 
of Dallas now operating in their new air condi- 
tioned offices offer an unexcelled service on Dallas City 
property and on land titles of Dallas County. Our efficient and cour- 
teous personnel welcomes the opportunity to serve you. 
Title Insurance Policies issued by Texas Abstract & Title Company through Commercial 
Standard are protected by assets in excess of $5,000,000.00. 


Try our abstract department for safe, dependable and correct abstracts when in need of better service. 


; TEXAS ABSTRACT & TITLE COMPANY 


OF DALLAS 
1106 MAIN STREET C-1436 


- 


AB. 
Rt — DEP, 























CHARLES L. HENRY & ASSOCIATES 
CONSULTING INDUSTRIAL ENGINEERS 


Phone J-8-1686 
3402 McFarlin Bivd. Dallas 











CLOUD 


Employment Service 
“The Right Person for the Right Position” 


Since 1929 


Solve your personnel problems 


by calling... 


R-9581 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 


Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 





Form Public Relations Firm. Dwight H. Plackard, left, and J. O. Newberry, right. 
have organized Metro Associates, new Dallas public relations firm, with offices in 
the Van Buren Building, 1710 Jackson. Mr. Newberry served as publicity director 
for the War Finance Committee of Texas while in the Army, and. Mr. Plackard, a 
former newspaperman, was a member of the public relations staff of ‘North American 
Aviation, Inc., during the war. The firm plans to offer service to companies engaged 
in Latin American trade as well as handle public relations on a state-wide basis. 











MARK LEMMON 
ARCHITECT 
213 Tower Petroleum Bldg.—Dallas 


Riverside 2540 

















/ WART SCHAFFNER ». 
HART MARK 


“A small thing to look for... 
a big thing to find!"’ 


T R U M p F T E R LAB E L he appointed for Love Field and Re: 


. when you 





think of 


Director of Aviation. Jean H. Du- 
c L O i H | N G Buque, former director of advertising and 
public relations for Lear, Inc., Grand 
Rapids, Mich., has been named directo 
of aviation for the City of Dallas. H 
will have supervision over managers t 


look for the 


Bird municipal airports. 











Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Praetorian Building 
PHONE R-9349 — DALLAS 
Alex D. Hudson James S. Hudson 
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Heads Tuberculosis Group. Weaver 
E. Holland has been elected president of 
the Dallas Tuberculosis Association, suc- 
ceeding the late John W. Everman. Other 
officers include B. R. Brown, first vice 
president; Dr. H. Frank Carman, second 
vice president; and Wilbur F. Wright, 
treasurer. Dr. J. W. Bass, city health of- 
ficer, and Dr. Horace E. Duncan, county 
health officer, are ex-officio members of 
the board of directors. Herbert Stellmach- 
er is chairman of the Christmas seal sale 
committee. 





Resident Manager. Jack S. Garland 
has been named resident manager at Dal- 
las for the Equitable Securities Corpora- 
ton of Nashville, with offices in 305 First 
‘ational Bank Building. The firm deals 
mainly in corporation stocks and bonds 
and municipals. 
Se 

FRANK BABB, watchmaker in Dallas, 
ias moved his business to the ground 
| oor of the Irwin-Keasler Building. 4 





There is no finer Investment 
than fine Architecture 


~ J. MURRELL BENNETT 
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3709 HAYNIE * 
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Of Men 
And 
Southland 


Ad 
What makes a man stand out from other men? 
A man's appearance might be striking. 
His manner of dress might be impeccable. 
His manner of speaking might be compelling 
and pleasant. 
And yet, he might not be the sort of person 
you “cotton to” for long if bis character lacks 
the all-essential traits—Sincerity and Truth- 
fulness. 








RIVERSIDE-8746 
LAKESIDE-3669 


In our business associates, as in our 
friends, we seek sincerity and truth, 
and respect these qualities where we 
find them. SOUTHLAND LIFE execu- 
tives do not merely expect, but re- 
quire these qualities in every one 
of their representatives. For life 
insurance underwriting is a highly 
specialized profession—whose prac- 
titioners require the combined attri- 


butes of a skilled, trusted financial 





adviser who is indeed an unselfish, 


honorable friend. 


To appreciate fully the priceless 
counsel of an experienced life insur- 
ance specialist you must come to 
know SOUTHLAND LiFe’s represen- 
tatives—for you will then know the 
high caliber of men who make the 
name SOUTHLAND a respected one 


in the field of life insurance. 


uthlond Ife 


INSURANCE COMPANY 
W. C. McCord, President 


So 









Home Office: Dallas 











You're invited... 


to attend the free Dixie-Sunshine Traffic Safety Clinic during 


the State Fair of Texas, October 5 to 20th. 


This clinic is being held in the interest of and to promote safe driving. Free 
tests will be given to determine your visual acuity, color conception, 


depth of vision, angle of vision, steadiness and eye-foot reaction time. 


Location of this clinic will be next to the Old Mill, State Fair grounds. 
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ARALLELING closely the business 

development of Dallas have been the 
history and growth of the Dallas Morris 
Plan Bank, Commerce and Murphy. 

With the opening of business Septem- 
ber 3, this 28-year-old Dallas financial 
firm took another step forward by adding 
commercial banking facilities to its Mor- 
ris Plan service. Issued an amended char- 
ter by the Texas Banking Department, 
the bank has changed its name to the City 
State Bank of Dallas. 

Keeping its Morris Plan franchise for 
the City of Dallas and continuing to make 
personal loans, City State Bank’s broad- 
ened program now includes regular 
checking accounts, special checking ac- 
counts, banking by mail, bank money or- 
ders, and commercial loans. 

Coincident with the expansion, John L. 
Randle, with a background of 25 years of 
experience in banking, has been elected 
active vice president. He was formerly as- 
sociated with the Comptroller of the Cur- 





Morris Plan Bank Adds 
Commercial Facilities 


rency engaged in the examination of na- 
tional banks. The banking quarters have 
also been enlarged with the addition of 16 
square feet fronting on Murphy. The new 
space has been remodeled and air condi- 
tioned, and houses the bookkeeping de- 
partment. 

President of the City State Bank is 
Wilbur F. Wright, who joined the Mor- 
ris Plan Bank in January, 1923, and 
served the organization continuously un- 
til granted a military leave of absence in 
September, 1942. He returned to the bank 
last January. In addition to Mr. Wright 
and Mr. Randle, officers include R. J. 
Thorne, vice president and counsel; 
Lewis R. Ferguson, vice president; Ar- 
thur Coburn, vice president; and J. B. 
Lindquist, cashier. In addition to Messrs. 
Wright, Thorne, Ferguson, and Coburn, 
the directors include F. V. Faulkner, W. 
M. Holland, J. Warren Jones, Philip 
Lindsley, and George Miller. 

The banking firm began operations on 





JOHN L. RANDLE 


April 1, 1918, as the Dallas Morris Plan 
Company, with offices at 107 South Field 
and capital stock of $100,000. It moved to 
1003 Main,in January, 1923, and to the 
present location in January, 1931./First 
president was J. C. Duke, who served 
until his death in 1926. He was succeeded 
by J. B. Adoue, Jr., who held the presi- 
dency until June, 1940, when Mr. Wright 
was advanced to president. 








Republic Wins Award 
For Annual Report 


For the second consecutive year the 
Republic Insurance Company of Dallas 
has received honorable mention by the 
magazine, “Financial World,” for the ex- 
cellence of its annual report to stockhold- 
ers. In making its 1946 awards, based on 


Dallas and Fort Worth newspaper 
photographers have organized the Dal- 
las-Fort Worth Press Photographers’ As- 
sociation, with ED MILEY of the “Dallas 


Morning News” as temporary chairman, 


‘and Johnny Hayes and Durwood Hayes 


of the “Dallas Times Herald” included 


among charter members. 








THOMAS, JAMESON & MERRILL 


ARCHITECTS AND ENGINEERS 





























content, typography, and format, the pub- $10 COLLEGE AVENUE 
lication examined the annual reports of DALLAS 1, TEXAS 
more than 1,500 concerns. 
THE HOUSE THAT SERVICE BUILT 
% MACHINE TOOLS 
% WOODWORKING MACHINERY ! 
% PORTABLE ELECTRIC AND PNEUMATIC TOOLS ) 
% ELECTRIC MOTORS—CUTTING TOOLS AND INDUSTRIAL SUPPLIES 
| é ! 
. - 
MACHINERY SALES & SUPPLY CO. | 
3405 Commerce Street DALLAS Phone R-6701 
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HOMER R. MITCHELL, Choirmon of the Boord 


with a DIVIDEND Credit of $113.61 


The business man above, holding copy of an actual premium 
invoice received from the Employers Casualty Company, is point- 
ing to a DIVIDEND credit of $113.61 shown on the invoice. No 
wonder he looks so pleased! You probably would look pleased 
too if your insurance company paid you a DIVIDEND on your Fire 
insurance. 

This represents the saving his firm made by buying their Fire 
insurance direct from the Employers Casualty Company. His firm 
will also receive similar DIVIDENDS on their Automobile and 
other insurance placed with the Employers Casualty Company. 

If you are not receiving DIVIDENDS on your Fire, Automobile 
and other property insurance, why not change to the Employers 
Casualty Company, when your present policy expires. Just call 
the nearest Employers Casualty Company District Office listed 
below and tell them your expiration dates, and they will remind 
you when the time comes to renew. 

Remember you have nothing to lose and a DIVIDEND to gain 
when you buy your insurance direct from this Texas Company. 
Thousands of Texans are enjoying these savings. Why not you? 


WRITING: FIRE * WINDSTORM.* HAIL + EXPLOSION 
AUTOMOBILE + BURGLARY * COMPREHENSIVE LIABILITY 
INLAND MARINE + PLATE GLASS + HOSPITALIZATION 


INSURANCE 


A. F. ALLEN, President 
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Joins Advertising Agency. Robert H. — 
Cain, who has been associated with the - = 
Dallas “Times-Herald” for the last 10 wees: 
years, has been appointed assistant pro- pee 
duction manager in the Dallas division Pn6ae 
of the advertising agency of Wilhelm, r uM 
Laughlin, Wilson & Associates. A vet- Raine 
eran of World War II, Mr. Cain has been phi 
active in art, advertising, display, and WI 
newspaper work for more than 12 years. PR 


oT Fs 


Air Forces Veterans Open 
Dallas Photograph Service 


A new Dallas photographic service 
which has grown out of the meeting of 
two rookies in an Army Air Forces boot 
camp in Texas is that of Photographic 
Enterprises, 3712 Gillespie, formed by 
Peter J. Pedersen and Irvin S. Gans. As- 
signed to Army jobs in keeping with their 
civilian qualifications, they worked togeth- 
er in AAF photography. Continuing now 
as a civilian team in commercial photog- 
raphy, they will specialize among other 
things in medical and livestock pictures. 
Mr. Pedersen, reared on a Wyoming 
ranch, formerly was engaged in commer- 
cial illustrative photography in New York 
City. Mr. Gans, native New Yorker, was 
formerly a staff medical photographer in 
the research laboratories of a New York 
hospital. 

“4? 


New England Mutual 


8 DET CURR MRHUMIE Moves to Now Offices 


HOME OFFICE + DALLAS \A Stock Company/ = DISTRICT OFFICES IN: The general agency for North Texas 
é . 
of the New England Mutual Life Insur- 


ance Company of Boston has moved into : 
larger quarters in Dallas at 919 Mercan- 


Tune in: KRLD—Dallas, KTRH—Houston, 12:45 P.M., WOAI—San Antonio, 12:30: P. M. Sundays tile Bank Building. 
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New Dallas Air Service. Mercury Airlines, affiliate of Continental Trailways Bus 
System, last month inaugurated two round trips daily between Fort Worth, Dallas, 
Austin, and San Antonio, with the service including free ground transportation 
between airports and downtown bus terminals. Mercury, which heretofore has been 
engaged in chartered plane service between the United States, Mexico, and Canada, 
is using 28-passenger, Douglas DC-3’s. 

M. E. Moore is president of Mercury. L. G. Simon is vice president, and L. H. 
Raines is chief pilot. 


WILLIAM McCRAW has announced practice of law in the Mercantile Bank 
the reopening of his office for the general Building. 


moe Som | 


Tobias Company Appointed 


Plastic Plaster Distributor 


The Tobias Distributing Company has 
been organized, with headquarters at 
6119 Glendora, to serve as Texas dis- 
tributor for Plastic Plaster, plaster paint 
product for interior use. Thomas M. 
Tobias, World War II veteran, who was 
in insurance agency work in Peoria, IIl., 
previous to his military service, is head 
of the new firm. 

Product of the Sicca-Soya Paint Com- 
pany of Peoria, Plastic Plaster is used for 
both home and mercantile interior deco- 
rating and has been developed to combine 
plaster and paint in one application. Oth- 
er advantages claimed for it are that it 
is quick drying, can be scrubbed with a 
brush and soap, may be applied with an 
ordinary paint brush, and is suitable for 
both new and old construction. It is avail- 
able in nine pastel shades and white. Dis- 
tribution will be through retail outlets. 

ee 

HART BOWMAN, aviation director of 
public relations for Dallas, has been 
named a member of the new aviation 
committee of the East Texas Chamber of 
Commerce. 
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“Texas Week" Manager. As business 
manager of “Texas Week,” weekly news- 
magazine launched last month, Harry G. 
Seeligson is in charge of the publication’s 
advertising, circulation, and business of- 
fice at 2004 McKinney, Dallas. Editorial 
office of the Texas news weekly, edited by 
Raymond Holbrook, is in Austin. Bruce 
Collier is advertising manager. 
Resembling “Time” in size and format, 
“Texas Week” will cover, the editors have 


announced, every phase of the economic, 
governmental, and cultural life of Texas, 
including news of state and local govern- 
ment, labor, industry, business, ranching, 
books, art, and the theater, as well as 
news from surrounding states and Wash- 
ington affecting Texas. Dallas members 
of the editorial staff include Clifford 
Maitland Sage, book editor; Julian Stag, 
contributing editor; David Botter, Paul 
Crume, and Jay Hall, correspondents. 
its 


S. W. Nichols Marks 35th 
Business Anniversary 
Celebration recently of his thirty-fifth 
year in business in Texas by S. W. Nich- 
ols of the S. W. Nichols Company, acous- 
tical technicians and contractors, marked 
another milestone in the development of 
his firm into one of the state’s leading 
sound-conditioning organizations. Dis- 
tributor for Celotex acoustical products, 
S. W. Nichols Company has installed sev- 
eral million square feet of Acousti-Celo- 


tex in over 3,000 buildings in Texas. 
rv? 


Richard Colgin Company, manufac- 
turers of meatcuring products with head- 
quarters in Dallas, has appointed S. E. 
HARRIS as vice president in charge of 
sales in Texas, Louisiana, Mississippi, 
and Arkansas. 





Director of Nurses. Miss Mary Price 
Smith, former assistant director of nurses 
at Baylor Hospital, has been named di- 
rector of nurses at Methodist Hospital. 
A director of the Dallas County Chapter 
of the American Red Cross, she is pic- 


‘tured looking over an architect’s sketch 


of the proposed nurses’ home for Meth- 
odist Hospital. 
yond 

Dallas Aircraft Sales 
Takes New Offices 

Dallas Aircraft Sales, Inc., has moved 
its offices to the Southwest Airmotive 
Building, 3416 Love Field Drive. The 
company is a distributor for Beechcraft 
airplanes. 
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for your convenience 
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PICK-UP 
SERVICE / 
























In keeping with our policy to maintain the highest 
standards in rail transportation services, we are pleased 
to announce the inauguration of a new service design- 


ed to save you time and inconvenience. 


THE “WILL CALL” SERVICE 


Now, you may order your tickets, by ‘phone or in per- 
son, from the Southern Pacific Ticket Office, 1313 
Commerce St. ... state the time you wish to pick up 
the tickets and they will be ready for you. No waiting 
in long lines ... no delay . . . only advance ticket 
orders are handled by the Will Call Service. 


CALL THE SOUTHERN PACIFIC AGENT FOR YOUR 
TRANSPORTATION NEEDS. HE’LL HAVE THEM READY 
FOR YOU ANY TIME YOU WISH. 


THREE FINE TRAINS DAILY BETWEEN DALLAS AND HOUSTON 
STREAMLINED HUSTLER  STREAMLINER SUNBEAM OVERNIGHT OWL 
8:00 A. M. 5:00 P.M. 11:30 P. M. 


OUR “TRAVEL EXPERTS” WILL GLADLY ASSIST IN PLANNING YOUR TRIP 
FURMAN MOORE, City Passenger & Ticket Agent 


1313 Commerce Street. Phone C-8611 
B. H. TANNER, District Passenger Agent 


Southern Pacific 
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==) Faster Freight | | 
| victertowng We er ow ee oe a = — ing name 
ee Pes | tive f 
+ -— G cHKAcO fices | 
| onae, rae aa Rocket Freight—is another of the Rock Island’s 
om Ne NS a a | ea super transportation services: The new R-F service 
ar wre “ee : benefits shippers and their customers alike .. . it 
| a a , rz taal provides swift freight runs between key rail points, 
— se 54 ans and speeds up deliveries to intermediate cities. Their 
i i : : : : : 
qcumcaes Soom ~ Piri ae [/ \ giant Diesel locomotives can haul a mile of freight 
ie ° x4 eon a cars at express speeds! 
: Fi pws f ons - ae ' 
“Pose é\ {ee Every shipping point on our 8000 miles of railroad in 
"usr. , tine 14 states will be better served by progressive Rocket 
GALES a freight service. Let our representative tell you how 
it benefits your community—and your shipments. 
if IRAE For shipping information, ask your local Rock Island Freight Agent 
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THE ROAD OF PLANNED PROGRESS 
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Dr. Hatcher Purchases 
Medical-Dental Clinic 

Purchase of the dental and medical 
clinic building at 3618 Fairmount has 
been announced by Dr. Charles L. Hatch- 
er, oral and dental surgeon. He is enlarg- 
ing the building and installing air condi- 
tioning. 


















si cre mene 


LONG TERM LOANS ON 
BUSINESS PROPERTIES 
$5,000.00 to $500,000.00 


THE MORTGAGE CORPORATION 


of Texas 
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Flying Rush Brothers. With the purchase of a twin-engined, all-metal Beechcraft, 
Ralph L. Rush and Joe L. Rush of Trinity Drilling Company, Kirby Building, Dallas, 
have taken to the air to speed up travel incident to the operation of their business. 
Shown, left to right, are: Ralph Rush; Joe Rush, pictured accepting registration 
papers on the plane from Jim Gray, vice president of Dallas Aircraft Sales, Inc., 
Beechcraft distributors; and Larry Parish, Trinity Drilling Company pilot. The 
lane, utilizing three reclining-adjustable chairs and a couch to accommodate three : 
additional sn ce has 1a shiloh instrument panel and develops a speed of USE IT AS A TRACTOR 
more than 200 miles per hour. as 0 
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J. F. (JACK) SEQUIN has been BOWDEN & ASSOCIATES, general in- 
named Texas and Oklahoma representa- surance adjusters, have taken a long-term 
tive for Paisley Products, Inc., with of- lease on the newly-reconditioned build- 





fices in Dallas. ing at 913 Ross. USE IT AS A RUNABOUT 
9 
s x ZF ©) 
se , 
it Y T 4 T " — sim) 
4 IF YOU WANT QUIET... : 
‘4 USE IT AS A MOBILE 
at Sound condition with Acousti-Celotex, the famous perforated fibre POWER UNIT 
: . . . . . F @ The power of the Willys-Over- 
tile. The result will be a soothing quiet, which will relieve nervous land “Jeep” Engine and selective 
strain, reduce errors and misunderstanding and increase efficiency. 2- and 4-wheel drive make the 
n : “Jeep” a vehicle of amazing versa- 
Acousti-Celotex, America’s most widely used acoustical material, is tility, performance and economy. 
et 


available. It can be quickly and quietly applied and repeatedly 


. yd 
Ww painted. Why not start with the general office or some other noise GET A jeep 


source in your building? Let results show you what can be done about 
any noise problem you may have. 


DALLAS WILLYS COMPANY 
\\ WILLYS' DISTRIBUTOR 

Ty - W. NICHOLS COMPANY 2208 Live Oak at Pearl 

Acoustical Jechnicians and Contractors Telephone C-5575 


Dallas: T-3-2166 Houston: Capitol 6020 
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McGill & Glifton Garage 


Moves to New Quarters 


The McGill & Clifton Garage, formerly 
at 1215 Patterson, has occupied new 
quarters at 1012 Ross. W. H. McGill and 
W. S. Clifton are partners in the business. 
The new structure has 5,500 square feet 
of space, and a similar amount of park- 
ing space. The firm will carry a line of 
batteries, tires, and accessories. 


CARL B. McKINNEY 
Dentist 
OFFICE HOURS: 9:00 A.M. to 5:00 P.M. 
Closed Saturday and Sunday 
4228 Herschel L-9349 











Consulting Engineers 


City Planning 
and 
Municipal Engineers 


KOCH & FOWLER 


RIvERSIDE 2533 


Great National Life Bldg. Dallas 
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The New 


PLASTIC 
PLASTER 


* For new or old interior walls. 
available in white and nine 
pastel shades. 


%*% Covers cracks and nail holes 
and is applied with a brush to 
metal, glass, wallboard and all 
interior finishes. 


* Can be scrubbed with soap and 
brush. Saves money. No trowel- 
ing. No color mixing. 


“Visit our Booth, Agricultural 
Bldg., State Fair.” 


For Dealer Information Write or Call 


TOBIAS 
DISTRIBUTING CO. 


6119 Glendora—Dallas 


J-8-3281 
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—Photographs by Thomas K,. Cone, Jr. 


Oak Cliff Bank Remodels. Expansion of facilities by the Oak Cliff Bank & Trust 
Company has added 3,000 square feet of ground space to the bank, giving it a front- 
age of 100 feet on West Jefferson at South Madison. 

The new section of the bank, pictured in the center photograph, is being used 
for the personal loans, savings, collections, and statements departments. The book- 
keeping department is on the second floor, out of sight of banking customers. At 
bottom is pictured the original portion of the bank, with A. B. Moore, vice president, 
shown in the foreground. A new lighting system has been installed in both the old 
and new sections. 








AMERICAN AIRLINES has added a 
new daily flight from Dallas to Chicago 


Robert D. Goodwin 


ARCHITECT 


TELEPHONE LAKESIDE-5759 
4801 Lemmon Dallas, Texas 


and return, using four-engine Douglas 
DC-4 planes. 





ROLLINS & FORREST 
Consulting Engineers 
Praetorian Building 


Phone R-5026 Dallas 
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DALLAS 
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More Business With —=Se lia 








| See 


_Silvaire... 
: When You Visit The Fair 
See Silvaire with the new AIll- 


Metal wing at the State Fair of 
Texas. October 5th to 20th. 





free flight demonstration. 





Give wings to your business... save precious hours! Fly SILVAIRE, 
and arrive fresh... ready to hit the ball. Deep-cushioned seats and 
luxury-liner appointments give flying comfort. Easy flying makes cross- 
country trips a pleasure... fast flying gets you there quickly and safely. 
You travel economically, too, for the SILVAIRE costs no more per 
ground mile to operate than a medium-priced car. ALL-METAL con- 
struction gives durability, long life, and beauty, and lower maintenance 
costs. Rugged, extra-strength SAFETY-ZONE cabin gives maximum 
protection. Yes, SILVAIRE is a good business partner that will widen 
your business horizons. See your SILVAIRE dealer today and ask for a 


2 e 
== by LUSCOMBE 


SILVAIRE by Luscombe is manufactured under U. S. Government Approved 
Type Certificate and is Government certified to be completely airworthy. 


LUSCOMBE AIRPLANE CORPORATION, Dallas, Texas—First in ALL-METAL Personal Planes 
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~ COMPARATIVE CONDENSED FINANCIAL STATEMENT 


UNITED FIDELITY LIFE INSURANCE COMPANY 


JUNE 30 1945-1946 


ASSETS 
$ 


CASH fee 

Amount deposited in National and State Banks subject 
to check 

U.S. Government, Municipal and Other Bonds 
Amounts invested in approved securities which earn a 
satisfactory return. 

Sundry Assets ; ae: 
Including accrued interest on bonds and mortgage loans, 
and other small items of admitted assets. 

First Mortgage Loans Sate 
First Mortgage loans on real estate, appraised value of 
which, in the aggregate, is twice the amount of the 
loans. 

F.H.A. Mortgage Loans 
Made under F.H.A. insured plan and guaranteed by U.S. 
Government. 

Siocks and Collateral Loans 
Stocks and Loans on dividend-paying stocks in strong 
banks, insurance companies, industrials and public 
utilities. 

Home Office Building 1945 1946 

and Lot $988,833.54 $988,833.54 


Less Depr. Reserve. 253,824.67 267,753.32 





1945 1946 
Other Real Estate $ 32,135.24 $ 62,520.74 


Less Reserve 


For Fluctuation. . 8,033.81 —-15,630.18 


Policy Loans 
Amount loaned to policyholders in times of emergency 
on the cash value of their policies. 

Automatic Premium Loans 
Represents policy reserves used to keep insurance in 
force on the lives of policyholders who have temporarily 
been unable to make premium payments. 

Premium Notes 
Notes for current premiums—within policy values. 

Premiums Due and Payable in Installments 
All of our reserves are set up in advance on an annual 
basis and where a policy is payable quarterly or semi- 
annually the remainder of the current premium is carried 
in this item as an account receivable against the reserve 
set up. It also includes current premiums within the grace 
period. 


1945 
233,446.00 


2,462,936.38 
63,392.74 


5,576,384.05 


399,846.98 


906,159.87 


735,008.87 


24,101.43 
899,270.93 


410,438.72 


11,920.05 
368,329.48 


Total Assets $12,091,235.50 


LIABILITIES 


Current Bills Due or Accrued $ 


Current accounts due on the 10th of the succeeding 
month. 
Premiums and Interest Collected in Advance 
Premiums and interest paid in advance by policyholders. 
Policy Claims Unpaid—No Proofs Received 


These are claims that were reported to us, but proper 
claim papers had not been filed up to March 31, 1946. 


Reserved for Possible War Claims......... 
Reserved for City, State, County and Federal 
Taxes 
A reserve set up to meet tax payments as they become 
ve. 
Other Sundry Liabilities 
Total Current Liabilities 


$ 


11,322.66 


136,796.38 
26,450.00 


25,000.00 


29,586.09 


104,121.71 





333,276.84 


1946 
$ 384,953.57 


1,638,739.67 
79,395.79 
8,922,895.80 


293,608.55 
264,406.30 


721,080.22 


46,890.56 
853,274.56 


393,298.11 


8,374.78 
412,378.01 


$14,019,295.92 


$ 17,688.06 


183,084.34 
12,343.00 


—p— 


30,723.47 


138,952.58 
$ 382,791.45 





Funds Exclusively for Protection of Policyholders 
Full Legal Reserve on Outstanding Policies... $10,354,002.34 $11,541,215.55 


Includes full legal reserve on life policies as well as 
reserves for disability benefits, accidental death bene- 
fits, present value of annuities and death claims payable 
in installments to beneficiaries. 

Capital Stock 
Amount paid in by stockholders, which is an additional 
protection to policyholders above the legal reserve re- 
quirements. 

Surplus 
An amount which augments capital stock, in affording 
policyholders additional protection. 


600,000.00 


803,956.32 


1,000,000.00 


1,095,288.92 





Total Liabilities _........$12,091,235.50 $14,019,295.92 








Adds Dallas Office. George Foster 
Harrell is in charge of the new Dallas 
office opened at 2200 Cedar Springs by 
Williams & Harrell, designers and archi- 
tects of New York. Mr. Harrell became 
interested in Dallas as a business loca- 
tion while he was stationed at the Dalla} New 
Naval Air Station. The partnership off Inc., r 
Williams & Harrell will collaborate withf tary o 
the Lambert Landscape Company onf isa W 





projects in the Southwest. firm, 1 

ae See j ment ¢ 
7-Eleven Stores Plan es 
Modernization Program Roge 


Plans for modernization of the 44 store Buys 
units in Dallas of the 7-Eleven Stores have 
been announced by J. C. Thompson, head Rog 
of the group. A. S. Dodds, World War I! has pu 
veteran and well known architect, who '™¢ fe 
has supervised the construction of food of four 
units throughout the nation, will be in remode 
charge of redesigning the Dallas stores. f — 





— ADVERTISING 
is sound selling directed to the 


present ... planned for the future. 


Louise Woop ALLEN 
Marie CALLAHAN 
Evwin J. Kartson 
Dave McConneELL 
Mack J. McKee 
Howarp N. SmitH 


Rogers & Smith 














Advertising 
Established 1917 1 
1524 Irwin-Keasler Building—R-6044 
DALLAS CHICAGO NEW YORK = 
DALLAS 
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New Chevrolet Dealers. Felix Doran, Jr., left, is president of Doran Chevrolet, 
Inc., new Dallas Chevrolet dealership at 3916 Main. Felix Doran, III, right, is secre- 
tary of the new company. Both are veterans of World War II, and Mr. Doran, Jr., 
is a World War I veteran. Mike Persia is vice president and general manager of the 
firm, which will deal in both new and used cars. It will also operate a repair depart- 
ment as well as stock parts and accessories. 











Rogers Chemical Company floor space will be about 24,000 square 


Buys Four Buildings feet. The property has a frontage of 100 


feet on Latimer and extends in fanshape 
454 feet to the rear, totaling about 144 
acres. The Rogers firm will occupy the 


Rogers Chemical Company of Dallas 
has purchased the property at 2615 Lat- 
imer for $50,000 and will occupy three 
of four buildings on the site as soon as 
remodeling has been completed. Total lease of Charles E. Darden Company. 


fourth building at the expiration of the 





We announce with pleasure 


the association of 


ADDISON P. MOORE 


as Vice-President 
and 


O. B. BOHNY 


as Sales Manager 


Specializing in the shares of 
Mutual Investment Funds 


SOUTHERN BROKERAGE & SALES CO. 


1604 Tower Petroleum Bidg., Dallas C-4311 
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TELEPHONE C-5721 


Photographs. 


THOMAS K. CONE, JR. 
1717Y¥_ Commerce 





Dallas 











2019/2 Main Street 


Class “A” Men. 
They can be “spotted” 
before hiring. 


Call or Write 
For Full Information 


VOCATIONAL TESTING 


LABORATORY 





SALESMEN 
Who Can Sell 


20 per cent of the salesmen 
produce four-fifths of the 
business. These are the 


C-4712 











R-8624 





You Create 
A Business 


INSURANCE is the 
then necessity 


Insurance Premiums are an operat- 
ing cost which must be added to 
the price of your product to be 
sold in a highly competitive market. 


| reduce this insurance cost by com- 
petent insurance engineering, both 
fire and casualty. 


| have represented only capital 
stock insurance companies for forty 
years. 


CRUGER T. SMITH 


General Insurance 
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“cmpany sponsors men's 
oe s softball teams. 
in the season's op- 
othe Resistol Hatters 
d by President Ed- 
‘Byet, right, with Harry 

séatching, on factory- 












AND_ PINK - NEWS STORIES about Resistols in some 
ewspapers throughout the nation dur- 
ie past year have added up to more 
4,000 columns of publicity for Byer- 
ind incidentally Dallas. As part 
9 “conaistent employees’ relations program, 





‘despite limited ‘produc- 
; held’ sales to a strict al- 
“basis for the last three years. 

Mexico, too, is showing an avidity for 
this Dallas product. Supplied through the 
company’s Mexico City office, hundreds 
of hatters throughout the neighboring 
republic are featuring Resistols, although 
volume of distribution is narrowed by 
the necessity of allotments. Hundreds of 
inquiries from Central and South Amer- 
ican retailers must remain merely on file 
until the raw material situation eases. 
This latter situation prevails with respect 
to Europe, where Resistols are attracting 
increasing attention. 

In the Dallas Southwest, practically 
every town of more than 1,000 popula- 
tion has a Resistol self-conforming hat 
dealer, and he is usually the city’s top 
merchant. 

Byer-Rolnick began its merchandising 
program on a modest basis but today is 
making extensive use of radio, news- 
paper, and magazine advertising on a 
national scale as well as an effective pro- 
motional tie-in with Warner Brothers’ 


flood-lighted 
lamond. 


Mil 







8 We 


telling its story of Resistol self. 


| n, “befforming hats with an occasional spot 


announcement broadcast over Radio Sta- 
tion WFAA, the station of the “Dallas 
Morning News.” A limited budget did 
not permit newspaper advertising coop- 
eration with dealers nor window display 
promotion, but in all advertising em- 
phasis was given the exclusive self-con- 
forming feature. 

Impetus was soon given, however, to 
the expansion of promotional activities. 
Today the company has an extensive 
radio cooperation plan under which as- 
sistance is given dealers in the promotion 
of Resistol hats. 

The company’s promotional arrange- 
ment with Warner Brothers, under which 
it is exclusive designer of hats for the 
male stars, resulted from a chance meet- 
ing of Mr. Rolnick with members of the 
studio’s promotional department. At that 
time there was a hatless trend in various 
parts of the country, and it was suggested 
that Hollywood could lend its influence 
toward discouraging the hatless fad. The 
result was that Byer-Rolnick was invited 
to submit a wardrobe of hats in styles 
most suitable for the Warner Brothers’ 











stars. Since then, just before each sea- 
son, a store full of Resistol hats go to 


Warner Brothers’ wardrobe master, who 
selects the hats suitable to the stars and 


the main supporting players. Thus, Byer- 
Rolnick’s new fashions in men’s hats re- 
ceive their first showing in the Warner 
Brothers’ films. 

Although the Byer-Rolnick company 
has profited substantially by hitching its 
wagon to the self-conforming, Resistol 
star, its management is not content to 
base its future progress on this exclusive 
feature alone. Improvement of the qual- 
ity of the material in the hats is a con- 
stant objective. An inveterate experiment- 
er, Harry Rolnick maintains continuous 
research and experimental work on raw 
fur felt which makes up the body of the 
hat, with the goals in mind of obtaining 
a finer finish, softer and richer feel, and 
a reviving quality to keep the hat look- 
ing nice longer. For this purpose, a spe- 
cial laboratory is provided to carry for- 
ward experiments for improving every 
part of the hat, whether it be the lining, 
the leather band, or the fur body itself. 

Harry Rolnick’s hobby is the counter- 
part of the postman’s holiday. When not 
designing hats for his company’s regular 
lines, he is fashioning them for celebrities 
and friends. 


READY FOR DELIVERY, Resistols go down the 
chute to the shipping room in packing boxes, with 
the help of Thelva Duncan. 
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Southwest School of Printing 
Resumes With G. I. Enrollment 


USY again injecting “new blood” 
into the seven-century-old printing 
industry is Dallas’ Southwest 

School of Printing, whose first post-war 
class of student printers is made up en- 
tirely of ex-Gl’s. 

The school, which suspended instruc- 
tion during the war, is located on an 18- 
acre tract in Oak Cliff, west of downtown 
Dallas, and has all the characteristics of 
a-tiny community within metropolitan 
Dallas. A trailer village adjoins the per- 
manent school building, the “homes” hav- 
ing been obtained from the Government 
under the emergency housing program 
for veterans attending school. Community 
sanitary facilities for men and women 
have been constructed in the center of 
“Trailerville” to provide as many con- 
veniences as possible for the residents. 

A four-man staff of veterans, headed 
by Ray Abel, who served in the Pacific 
theater, teaches linotype and hand compo- 
sition, presswork, monotype and bindery 
operations. It is planned to expand the 
courses to provide instruction in engrav- 
ing, stereotyping, electro-typing and lith- 
ography. Printer’s English is being taught 
by Miss Jessie Vick, office secretary. 

Few of the 34 enrolled for the 10- 
month course served in the printing field 
before war interrupted their civilian life. 
lwenty-one are married and 10 are fa- 
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thers. They fought in every theater of 
war and have educational background 
ranging from elementary school training 
to college education. Their age group is 
the 19 to 50 span. They have come to Dal- 
las from Kansas, Oklahoma, Arkansas, 
Michigan, Pennsylvania, Ohio, Florida 
and throughout Texas to obtain the spe- 
cialized training difficult to find else- 
where. 

The Southwest School of Printing is a 
non-profit institution organized some 26 
years ago by newspaper publishers and 
commercial printers of the Southwest, 





WAR VETERANS in training at the Southwest 

School of Printing pose with A. O. Willman, State 

veterans’ service director, who is shown wearing 

a tie. To his right is pictured Ray Abel, superinten- 
dent of the school. 


some of whom make up the board of di- 
rectors which manages the school. E. W. 
Jackson of the Steck Company, Austin, 
has been elected president of the school 
for the ensuing year. E. M. (Ted) Dealey, 
president of the “Dallas Morning News,” 
is vice president; and Alfonso Johnson of 
Dallas is executive secretary. William H. 
Egan of The Egan Company of Dallas has 
been elected to the board of directors, and 
Bryan Snyder, Jr., Johnston Printing & 
Advertising Company, Dallas, is a mem- 
ber of the executive committee. 

The enrollees attend school at a mini- 
mum expense in the non-profit institu- 
tion and draw compensation under the 
GI Bill of Rights to help defray expenses. 











THE FIRST LESSON 


MITY Browertoov 
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Courtesy Appreciate America, Inc. 








VA Designates Dallas 
Neuro Surgery Center 

Dallas has been chosen as a neuro sur- 
gery center of the Veterans’ Administra- 
tion, because of the availability of skilled 
medical consultants through Southwest- 
ern Medical Foundation. 





Fulton Bag Announces 


Plans for New Building 
Fulton Bag and Cotton Mills has an- 
nounced plans to build a new factory of 


approximately 100,000 square feet. con- 


struction to begin as soon as conditions 
permit. The site for the new factory is 
bounded by Fitzhugh, Gaisford and 


Pennsylvania. 
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Super Expresses Leave 
Daily at 10 and 45 
minutes past every 
hour. 
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HAS A GREAT STAKE IN 
COTTON AND COTTONSEED 


Every Texan, every day, benefits from Cotton and Cottonseed. 


Food, clothing and shelter are provided by Texas’ most valuable and versatile 
crop. Cotton and Cottonseed, are basic raw materials for leading Texas’ industries, 
employing thousands of workers and making many essential items that you use 
every day. 

The greatest source of cash income for Texas farmers, Cotton and Cottonseed 
also supply the feed products — Meal, Cake, Cubes, Pellets and Hulls— so necessary 
to farm and ranch livestock production. 

More Cotton, economically produced through new, improved methods, and 
greater yields per acre, means greater profits, better feeding, better farming and 
better living for all Texans , 


TEXAS COTTONSEED 
CRUSHERS’ ASS’N, INC. FIT COTTON INTO 


617 Wilson Bldg Dallas 1, Texas BALANCED FARMING 
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Reservations’ Manager. Ralph Brin- 
egar, Navy veteran and Southern Meth- 
odist University ex-student, has been 
named manager of the Dallas reserva- 
tions office for Braniff International Air- 
ways. Mr. Brinegar, who joined Braniff’s 
traffic department in January, will super- 
vise the recently enlarged Dallas reserva- 
tions department. 
v v LA 


Reo Dealership Opened 
By Hamilton & Ellis 


The firm of Hamilton & Ellis has open- 






Design 
the winn 
in the fie 
of the D 
apparel 
of Waco 
Bloomin; 
Mis: 
in the U; 
of South 
Center. A 
months 
design al 


Philips 


ed Reo Motors, Inc., at 4110 South La- Adds ° 
Philip 
Wear, Eh 


mar as headquarters for the Northeast 
and Central Texas district for Reo truck 
and commercial car sales, parts, distribu- 
tion and service. Ed Hamilton will be in 
charge of operations. Associated with him 
in the firm is Paul Ellis, who is also in the 
gasoline, oil, and transport business. W. 
A. Cabeen is sales manager, and Ray 
Crowder is service manager. 














Real Estate 
— Joans — 


HOMES, APARTMENTS, AND 
BUSINESS PROPERTIES 
F.H.A., Conventional 

and G.I. Loans 
Low interest—prompt, friendly service— 


flexible programs to fit your require- 
ments. Commitments on plans. 


MURRAY 


“Real Estate Financing Since 1908” 
718 Republic Bank Building 
Telephone C-4358 
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Design Winners Visit Dallas. On a tour of the nation’s style centers recently, 
the winners of Charm Magazine’s traveling fellowships awarded outstanding students 
in the field of designing called on J. Ben Critz, vice president and general manager 
of the Dallas Chamber of Commerce, for information about Dallas’ growth as an 
apparel market. Pictured with Mr. Critz, they are, left to right, Bonnie Jo Suchy 
of Waco, Ursula Hirschfeld of New York City, and Anne McMillen Kinsey of 
Bloomington, IIl. 

Miss Suchy won Charm’s top award of a $2,000, six-month traveling fellowship 
in the United States and South America. She was a student in the School of Design 
of Southern Methodist University, sponsored by the Dallas Fashion and Sportswear 
Center. Awards to Miss Hirschfeld and Miss Kinsey were $1,000 fellowships for three 
months of travel in the United States. While in Dallas, the winners visited apparel 
design and work rooms of local manufacturers and retail stores. 











departments devoted to women’s bags and 
costume jewelry. Fixtures will blend with 
the modernistic plan in the store. Mrs. 
Bernie Mae Dragna has been named buy- 
er and manager of the two departments. 


.* _Appreciation of 
TEXAS’ STATE FAIR 


Truly Dallas marches forward with the State Fair of 
Texas. And now that we approach the first Post-War 
State Fair, we ) gene acclaim our admiration and ap- 
prteciation for this great Dallas institution. 


Adds Two Departments 


Philipson’s Women’s and Misses’ 
Wear, Elm and St. Paul, will add two new 








For more than thirty years it has been our privilege 
to support and work with more than one generation of 
Dallas businessmen who have given unselfishly of their 
time and talents to eee a this giant enterprise. To the 
Texas State Fair of 1946—our hearty congratulations. 


Johnston : 


PRINTING AND ADVERTISING CO. 
Dallas 
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316 Republic Bank Bldg. 


A PROFESSIONAL 
WATCH 


REPAIR SERVICE 


CLAUDE ZIMMERLY 


C-2748 








REAL ESTATE 


AND 


Business Property 


R. R. McCAULEY 


REALTOR 


Phones C-2720—C-2934 


1618 BRYAN 


Business Broker 


DALLAS 














DALLAS TRANSFER 


and Terminal Warehouse Co. 


(Established 1857) 


2nd UNIT, SANTA FE BUILDING 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


Agents for: 


H. & N. T. Motor Freight Line 
Lone Star Package Car Company 


Allied Van Lines, Inc. 
PHONE C-7I11 
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BUSINESS CONFIDENCE 
Built on Years of Service 


¥& Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 


customers in the Dallas Southwest. 


Established 
PADGITT BROS. 


18659 COMPANY 


Leather Goods— 


Wholesale and Retail 
THE SCHOELLKOPF 


1869 COMPANY 


Manufacturers and Wholesale 


Distributors 
DALLAS RAILWAY 


187¢e & TERMINAL CO. 


Street Railway 


L872 sancer sros. 
Retail Department Store 
1875 DALLAS TRANS. & 
TERM. WHSE. CO. 
Worehousing, Transportation 
and Distribution 


1873 


Banking 


1876 cochran * 


Insurance General Agents 


1876 company 


Home Furnishings 


FIRST NATIONAL 
BANK IN DALLAS 


1885 company 


Structural Reinforcing 
Steel and Machinery Repairs 





Established 
J. W. LINDSLEY 


1885 & COMPANY 


Real Estate, Insurance 


1889 merzcer's vairy 


Dairy Products, Wholesale 


and Retail 
WILLIAM S. 


1850 HENSON, INC. 


Printing and Advertising 


1893 _ & SONS, 


Manufacturers—Paper and 
Paper Products 


1899 


Plumbers 
JOHN DEERE 


1900 PLOW CO. 


Agricultural Implements 
190 CULLUM & BOREN 
COMPANY 


Wholesale and Retail 
Sporting Goods 


19 f] 3 —- NATIONAL 


Banking 


DALLAS PLUMBING 
COMPANY, INC. 





A popular item in an 1893 catalog from the files of the John 
Deere Plow Company was the “Granger” hand broadcast 
seeder, pictured above, which could be bought for $5. The 
descriptive literature seco that “a person entirely un- 
used to sowing by hand can use this machine with perfect 
success ... and sow on an average six (6) acres per hour at 
a common walking gait...the bag and hopper will hold 
about 22 quarts, as much as a man would wish to carry.” 
This year marks the one hundredth anniversary of the first 
plow of the John Deere company, which has had a Dallas 
branch since 1900. 


Established Established 


HESSE ENVELOPE 


ACME SCREEN 
1903 COMPANY 1906 COMPANY 
Ac-Ka-Me Products, Insect Manufacturers of Envelopes 
and File Folders 


Screens, Cabinets, Lockers, 


Boxes and Venetian Blinds 
1903 REPUBLIC INSUR- 
ANCE COMPANY 


Writing Fire, Tornado, Allied 
Lines and Inland Marine 


Insurance 
1903 oa 
Pharmaceutical Manufacturers 
1904 works 


Sheet and Metal Manufacturers 


THE SOUTHERN 


1909 SUPPLY COMPANY 


Wholesale Hardware and 
Industrial Supplies 
191] GRAHAM-BROWN 
SHOE COMPANY 


Manufacturing 
Wholesalers 


1912 ster courant 
Stationers—Office Outfitters 
1914 ingonance assy 


Workmen's Compensation 
Insurance 
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Mineralite Products 


—_—— LS SSS 
To Add Second Plant DAY or NIGHT 


Mineralite Building Products Com- 


pany of Garland, owned and operated by 
Walter E. Goff and Jack Drandell of the 4 & Bro. answered 


engineering faculty of Southern Meth- ——- cm 
an surround- 





odist University, has purchased a site for 
a plant at Mesquite and will erect a new 
building on its Garland site early in 1947. 
The new structure will have 5,000 square 
feet of floor space for the plant and an 
additional 1,000 for a showroom, labora- 
tory, and offices. The firm is the manu- 
facturer of Mineralite flooring, a product IMMNORTUARY..“, 
of Texas minerals, chiefly magnesium rz 

oxide. 














Triple Anniversary. The twenty-fifth 
anniversary recently of the entrance into 
the life insurance business of Theo P. 
Beasley also marked the silver wedding 
anniversary and birthday of the presi- 
dent of the Republic National Life In- 
surance Company. Joined by Mrs. Beas- 


The State Fair and Dallas have grown 
together. We are proud to have 
had a part in the progress 





ley, he is pictured at right being pre- of both. 
sented with a scroll commemorating the 
easion by M. Allen Anderson, first vice 
. Be compl ¢ anaer pemmenpel ye ROBERT NICHOLSON SEED COMPANY 
cha | Company. Mr. Beasley is a director of the 2114 NORTH LAMAR—DALLAS PHONE C-9217 
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Dallas Chamber of Commerce. 
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> * Pastewriged  Homogentzed ‘ 
* Cottage Cheese a YOU, TOO, 
- Sutter _ WILL ENJOY 


first 
OAK FARMS MILK 
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GROCER 
IS YOUR 


. nT 2] OAK FARMS MILK 


MILKMAN 
“The Sweetest Milk in Town" 
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4 QAK FARMS 2 Mescs te'mer 


Sold Cxclusively thru Food Stores 
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Manufacturers’ Interchange 
Adds to Office Facilities 


Facilities of the Manufacturers’ Inter- 
change, a secretarial and office service 
owned and operated by Miss Mildred Li- 
pow, have been expanded to 5,000 square 
feet of space on the seventh floor of the 
Construction Building and include 16 
private offices and eight additional desks. 
Available to those renting offices or desks 
from the service is a stenographic pool 
for secretarial work. 

A popular service offered by the Manu- 
facturers’ Interchange is that of answer- 
ing the telephones of clients when they 
are out of their offices or away from their 
desks. For Central or Riverside Exchange 
telephones, a connection can be made 
with the parent telephone so that a per- 
son leaving his desk has only to flip a key 
to relay the call to the Manufacturers’ 
Interchange, where the telephone mes- 
sage is received for the benefit of the 
client. 

The Manufacturers’ Interchange is op- 
erating with a staff of six: Miss Lipow, 
a PBX operator, and four secretaries. 


5 v 7 
ROY NISWONGER has resigned as 
city-wide program director of the Dallas 
Y. M. C. A. to enter the sports equipment 
field, in association with FRANK 
STEPHENS, Dallas tennis star. 


GRAYSON GILL 


Architect and Engineer 


306 Great National Life Building 














—Photographs by Fowler—Longview. 
House Building Machine. To see the famed Tournalayer in action, Dallas home 
builders went to Longview in a group last month and watched the mammoth, mobile 
machine lay a concrete house in a matter of hours at the Texas plant of its maker, 
R. G. LeTourneau, Inc. Members of the Home Builders’ Association are shown at 
top viewing the demonstration. At bottom they are pictured in front of a model 
Tournalaid concrete house on the campus of the LeTourneau Technical Institute. - 
Brain-child of R. G. LeTourneau, manufacturer of heavy earthmoving equipment, 
the Tournalayer is designed for a new approach to mass, on-the-site production of 
homes. Mixing and pouring the concrete, the machine produces a house complete 
with walls, roof, eaves, room outlets, light fixture boxes and electrical conduit. Head- 
ing the group of nearly 40 from the Home Builders’ Association who made the trip 


were Hugh Prather, national director, and Grover A. Godfrey, executive secretary of — 


the Dallas association. 








Northwest Highway 
At Preston Road 


PHONE 
J-8-4519 





Personally Owned and Operated By CHARLES A. SCHECK 
Formerly Catering Manager Adolphus and Baker Hotels 










AIR CONDITIONED FOR YOUR COMFORT 
. a (Continued from Page 19) 
Lh, 4 a who started in 1916; Charles Freeman. 
STEAK HOUSE Presenting stage booker, and Frank O. Starz, adver- 
COUNTESS TONI tising manager, both of whom went with 
The Finest K. C. Steaks At The Piano Interstate in 1923; and James Owen 


Cherry, city manager for all Dallas In- 
o terstate theaters, who joined the organiza- 
id tion in 1923. 

: The first Interstate theater, the Ma 
jestic Theater in Dallas, had 30 employee- 
-—a manager, treasurer, assistant treas- 
urer, 10 ushers, a seven-piece orchestra. 
four porters, and six stage hands. Today. 
the Interstate Circuit has more than 3,200) 
employees in more than 30 cities and com 
munities in the Southwest. 


BPA on Sen BUSINESS COLLEGE 


58 Years in Dallas 


Please phone C-8773 when you need a good 
stenographer or bookkeeper. Thank you. | 
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Miss Dallas Aviation. Miss Patricia Ann McElroy, selected as Dallas’ contestant 
for the title of “Miss Texas Aviation” at Harlingen’s “Air Day in Texas” celebration 
September 7-8, joined George W. Jalonick, III, chairman of the aviation committee 
of the Dallas Chamber of Commerce, last month in greeting 15 Rio Grande Valley 
queens who flew to Dallas to ballyhoo the observance. 

Pictured at right, they included, sitting on the plane wing, left to right, Miss Vir- 
ginia Vaughn, Elsa; Miss Irene Yoder, Weslaco; Miss Dorine Cook, Edinburg; Miss 
Doris Brittan, Pharr; Miss Gerda Lee Klunkert, Monte Alto; and Miss Anne Guest, 
Edcouch; standing, left to right, Miss Betty Elliott, Alamo; Miss Jerry Brook, Ray- 
mondville; Miss Jean Sproles, Mercedes; Miss Judy Martin, Donna; Mrs. Charles 
Graham, LaFeria; Miss Gladys Stone, Rio Hondo; and Miss Patsy Murray, San 
Benito. Mrs. Isabel Ross McAllen, and Miss Mary Altman, Brownsville, are not 
shown. 

After a formal reception at Love Field, the Valley aviation queens enjoyed a swim 
at Elmer Wheeler’s cactus pool on Inwood Road and were guests at dinner at the new 
airport of Jimmy Marshall on Buckner Boulevard. 








The James E. Bennett & Company, 
brokerage firm, has moved to new quar- 
ters at 517 Mercantile Bank Building. 


Western Auto Company 
Remodeling Dallas Stores 


Western Auto Supply Company is re- 


Atlas Materials Housed 
In Dallas Landmark 


The old home of one of Dallas’ busi- 
ness pioneers is now providing the quar- 
ters for a newcomer in the city’s expand- 
ing metal industry. 

Occupying the old Beilhard Stone Mill, 
Hawkins and Pacific, Atlas Materials, 
Ltd., has been formed by R. A. Bradford 
and associates to serve metal fabricators, 
jobbers, and wholesalers. The new firm, 
with 24,000 square feet of floor area, of- 
fers raw metal stocks in sheet, tubing 
and bar form for stainless steel, chrome- 
moly steel, carbon steel, and aluminum 
fabrication. 

Mr. Bradford was formerly president 
of Trinity Material & Supply Company. 


PmvGory 


Dallas Navy Veterans 
Form Law Partnership 


Manson Harris and W. Scott Clark, 
Dallas attorneys and Navy veterans, have 
formed the law partnership of Harris & 
Clark, with temporary offices at 2219 
Cedar Springs. Before entering military 
service, Mr. Harris was with the old law 
firm of Bromberg, Leftwich, Carrington 
& Gowan. Mr. Clark formerly served with 
the D. C. Biggers law office, American 
Liberty Oil Company, and the Federal 
Bureau of Investigation. 

ak 


ROBERT B. HOLLAND, a member of 
the law firm of Strasburger, Price, Hol- 
land, Kelton and Miller, has been elected 
president of the Texas Public Service 
Company, succeeding WILLIAM H. 
DUFF, who died in a plane crash. 





Typewriters 
Adding Machines 
Repairs and 
Supplies 





1919 Main Street C-5401 Dallas 




















modeling three of its four Dallas stores, 
with work expected to be finished by Oc- 
tober 1. The $35,000 improvement pro- 
gram includes remodeling the front, en- 
larging retail space, and improving serv- 
ice facilities of the store at 201 West 
Jefferson, and adding new fixtures and 
lighting for this store and the stores at 
1800 Greenville and 5503 East Grand. 





WALL MAP 36" x 57" 


On sale at 


MARTIN NEWS AGENCY 


613 N. Pearl—Dallas—R-6418 


1902 Forest, Dallas 











SOLUTION TO THE PROBLEM OF RELATED 
INSTRUCTION FOR YOUR ON-THE-JOB 
TRAINING PROGRAM 


Industry is faced with the problem of related instruction to comply with pro- 
visions of Public Law 346. More than 3,000 of America’s largest companies are 
using International Correspondence Schools to meet today’s training problems. 


TO EXECUTIVES: May we tell you why the nation’s largest business and 
industrial concerns have current group and apprentice training arrangements with 
ICS? If your company faces a training problem, write or call 


INTERNATIONAL CORRESPONDENCE SCHOOLS 
E. LIVINGSTON, Division Superintendent 


(Offices in principal cities of the United States, Latin America, Canada and Great Britain.) 


Phone H-9235 
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Dreyfuss & Sei Enlarges 
Boy's and Young Men's Shop 


Dreyfuss & Son, Main and Ervay, has 
completely rebuilt and enlarged its third 
floor shop for boys and young men. It has 
been divided into sections, with one for 
clothing, suits and the like, another for 
shirts. underwear, and ties, and a Varsity 
Shop division for students and young 
businessmen. 





RUTHERFORD CALCULATING SERVICE 


We faure inventory extensions, percentages, 


statistics, etc. Work done in your office or ours. 


BURROUGHS CALCULATORS FOR RENT 





1312/2 Commerce Phone C-4538 











BUSINESS, RESIDENTIAL, 
INDUSTRIAL 


LOANS 


For Building, Buying, 
Refinancing or Repairing Business 
or Residential Real Estate at 
Lowest Interest Rates. 

FHA and GI Loans 
On New and Existing Homes. 


T. J. BETTES CO. 
Donald McGregor, Vice-President 
1215 COMMERCE C-8028 

South's Leading Mortgagee 











FULL TIME 


Advertising Department 


tt Part Time Cost 


Your Advertising and Public Relations 
planned and executed for you, against a 
backgound of experience with other 
clients’ successful selling programs. 


e Public Relations 
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1708! Commerce * DALLAs * Central 6740 











Dallasites Inaugurate Through Train. On hand in Washington’s Union Station 
recently to participate in send-off ceremonies for the inaugural ‘run of the “Sun- 
shine Special” of the Texas and Pacific Railway from the nation’s capital to Texas 
were Attorney General Tom C. Clark, left; Miss Wanda Lyle; and Dale Miller, 
Washington representative of the Dallas Chamber of Commerce. Miss Lyle, daughter 
of Representative John E. Lyle of Corpus Christi, was chosen by the Texas State 
Society of Washington to be “Miss Sunshine” and carry special greetings from the 
society to Governor Coke Stevenson of Texas. 

The new railroad service links Washington and the East Coast with the Dallas 
Southwest by providing “through car” passenger travel accommodations without 
the necessity for the changeover previously required at St. Louis. The service is 
operated by the Texas and Pacific on a cooperative basis with the Pennsylvania 
Railroad, Missouri Pacific Lines, the Baltimore & Ohio Railroad, and the New 
York Central Lines. 











Overton Refining Company, Inc., Texas, to the Mercantile Bank Building 
has moved its general offices from Tyler, in Dallas. 
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FORWARD WITH DALLAS 
AND THE TEXAS STATE FAIR 


More than a decade before the First State Fair, 
Huey & Philp was an established business institu- 
tion in Dallas. We are proud to have had a part 
in the growth of this great fair and the great Texas 








Empire. 


| HUEY & PHILP HDW. CO. 


Wholesale 
FORT WORTH 


DALLAS HOUSTON 
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DALL 


OURS is NOW the larg- 
est and most modernly 
equipped plant of its 
kind. Manufacturing is 
devoted exclusively to the 
designing and building 
of UTILITY LP Gas Systems 
of every size and capac- 
ity—above or under- 
ground. We have pur- 
chased additional ground 
for even greater plant 
expansion and improve- 
ment in the coming 
months. Utility LP Gas 
Systems for 


© DOMESTIC 
© COMMERCIAL 
© INDUSTRIAL 


uses give outstanding per- 
formance through many, 
many years of service. 


Inquiries and quotations gladly 
given upon request. 


BUTANE: tre rE NT COMPANY, INC . 


3301 S. Lamar B-2146 Dallas, Tera 


SEE THE 


World's Finest, Safest Gas Heater... 
unrivalled performance with Butane... 


Featuring the Famous Koo! Kabinet. 


tt the STATE FAIR OF TEXAS 
OCTOBER 5 TO 20, AT THE HOME SHOW BLDG. 


~ Dearborn stove comPANy 


“A Mayor New Industry in the Growing Dallas Southwest © 
DALLAS TEXAS 
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TO THE PEOPLE OF DALLAS 
a [romise of Better Things i 


sl ae 


Southwestern Industrial Equipment Company leads again. Newer 
and better SIECO Products are on the market. “Better Things for 
Better Living” for the people of Dallas and the great Southwest. 

New and better equipment for Industry. Modern Handling Equip- 
ment. Steel, Automotive and Trucking Equipment, Steel Equipment 
for the Printing Trade—and custom-built industrial equipment to fit 


individual needs, are now available! 


And something never offered before in SIECO products. Modern 
SIECO Home Appliances are available to the housewives of the 
Southwest. Ironing boards, modern window protection (the successor 
to venetian blinds), Medicine Cabinets, Shower Stalls, and a wide 
variety of appliances designed to make Better Living—easier in 


Southwestern homes. 


Visit our display booths at the great State Fair of Texas, for a 
preview of “Better Things” to come — from Southwest Industrial 


Equipment Company, manufacturers of SIECO Products. 


SOUTHWEST INDUSTRIAL 
EQUIPMENT COMPANY 











3215 CANTON ST. DALLAS, TEXAS 
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New Dallas NOMADS Group 
Headed by Noble Endicott 


Noble A. Endicott, sales manager for 
Continental Supply Company, has been 
installed as president of the new Dallas 
chapter of NOMADS, the unique Na- 
tional Oil Equipment Manufacturers’ and 
Delegates’ Society, whose membership is 
limited to a manufacturers’ or dealers’ 
representative who has traveled outside 
the continental United States for his 
company. 

Other officers of the Dallas chapter, 
the fifth in the country, are Arthur A. 
Burrell, Cooper-Bessemer Company, vice 
president; L. A. Little, Lufkin Foundry 
& Machinery Company, secretary; E. G. 
Schroeder, Lucey Products Corporation, 
treasurer; R. J. Bauer, Gardner-Denver 
Company, sergeant-at-arms; R. B. 
Moody, Jarecki Manufacturing Com- 
pany, assistant sergeant-at-arms; and C. 
A. McClelland, International Derrick & 
Equipment Company, and S. S. Parker, 
National Tank Company, regents. 


_f : ? 


Texas Motorcoaches Adds 
Dallas-Fort Worth Busses 


Texas Motorcoaches, Inc., has added ' 


12 new busses, costing $270,000, to its 
Dallas-Fort Worth fleet, and an addi- 
tional 22 are on order. The company, 
which was a partnership since May, 1945, 
was incorporated last month, with. Jack 
Hancock of Fort Worth, president; B. H. 
Majors, Guy L. Mann, and Robert W. 
Hancock, all of Dallas, vice presidents; 
and W. H. Sharratt of Fort Worth, secre- 


tary-treasurer. 


7 _f bf 


Wiley Roberts & Sons 
In New. Headquarters 


Wiley Roberts & Sons, home builders, 
have moved to a new location at 1922 
West Jefferson from the Republic Na- 
tional Life Building. The firm also 
handles real estate, loans and insurance. 


7 v 5 


NORMAN W. BRAMLEY, comptrol- 
ler of Neiman-Marcus Company, has 
been appointed to the store’s board of 
directors, succeeding the late Fred T. 
Aunspaugh. 


e 
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. R. (BERT) JAQUA, formerly direc- 
LAX. tor of the Life Insurance Marketing 
School of Purdue University; has as- 
sumed the directorship of the newly es- 
tablished Institute of Insurance Market- 
ing of Southern Methodist University. 
With students, class rooms and offices to 
he housed in surplus buildings moved 
from Camp Howze, Gainesville, the Insti- 
tute is scheduled to open November 18. 
Covering a period of 12 months, the 
course will include 5 weeks of classroom 
study in basic principles, then 12 weeks 
of supervised field training, 5 weeks of 
intermediate study, 12 weeks of field 
training, next 5 weeks of advanced study, 
with field training again being given for 
the remaining 13 weeks. At least three 
classes of a maximum of 50 students each 
are planned for the first twelve months. 
Bernard C. Haught, faculty associate 
of Mr. Jaqua at Purdue, has joined him 
at S.M.U. Another full-time teacher will 
be employed, and professors and instruc- 
tors from other S.M.U. departments will 
assist in teaching such collateral subjects 


S. M. U. Sets Up Institute 
Of Insurance Marketing 


as economics, psychology, and speech. 
As part of S.M.U.’s program of adult 
education, the new Institute is sponsored 
by a joint committee of executives of 
Texas-domiciled life insurance companies 
and general agents and managers of out- 
of-state companies. They have pledged a 
guarantee fund of $100,000 over a five- 
year period, and executives of Dallas- 


domiciled companies have advanced $5,- 
000 against enrollment fees for a prelimi- 
nary operating fund. 

O. Sam Cummings of Dallas was chair- 
man of the committee named to select a 
director for the Institute. S. J. Hay of 
Dallas is general chairman of the com- 
mittee sponsoring the school, which in 
addition to Mr. Cummings includes the 
following Dallas life insurance executives: 
M. Allen Anderson, R. P. Baxter, Ricks 
Strong, D. Easley Waggoner, Travis T. 
Wallace, Robert M. White, and Joe Wood- 


ward. 


6713 SNIDER PLAZA e L-3188 
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"SAM E. PONDROM,. MANAGER 
@ LEWIS P. GRINNAN, MGR. CoTTON DEpP'T. 
EDMOND L. BROWN, MGR. INVESTMENT DEP'T. 


WE TAKE PLEASURE IN ANNOUNCING 


THE OPENING ON WEDNESDAY, 


SEPTEMBER 4TH, 1946 
OF A NEW OFFICE IN 
DALLAS, TEXAS 


SUITE 602 MERCANTILE BANK BUILDING 


TELEPHONE RIVERSIDE-4651 


HARRIS, UPHAM & C? 


a, MEMBERS 
J a gh New YORK STOCK EXCHANGE 
ng 14 WALL STREET, NEW YORK 
was CHICAGO - KANSAS CITY - HOUSTON - DALLAS - LOS ANGELES 


JOSEPH A. SHEA 
BENJAMIN RICHARDS 
SAM P. JOHNSON 
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New Institute of Radio 
Broadcasting to Open 


The Institute of Radio Broadcasting, 
offering courses in various lines of radio 
work, is scheduled to open at 2900 North 
Fitzhugh September 16, with Jesse Mil- 
burn, former announcer for Station 
KRLD, as director. Charles L. Meador, 
formerly with an aviation parts and sup- 
plies concern, will be associated with Mr. 
Milburn. 
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ADDISON P. MOORE, former Army 
Air Force captain, has been appointed 
vice president of the Southern Brokerage 
& Sales Company. O. B. BOHNY, who 
has been active in the investment field for 
15 years, has been named sales manager. 


7 if ¥ 
GEORGE S. KNIGHT, who has had 21 


years of experience as a funeral director, 
has joined Sparkman-Brand, Inc. 


PHOTOSTAT PRINTS 


Southwestern Blue Print Co. 
1801 Commerce Street Phone C-8084 


PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 


& OFFICE 


R. 3426 3 teostucas 


Time Saved in Finding Right Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 
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MAGNIFICENT NEW DALLAS HEADQUARTERS BUILDING -- FLOOR 


One of the Great Beverage Institutions 


Of the World Envisions Peacetime Era of 


Vast Development and Progress 


On March 1, 1946, excavations were al- 
most completed. Construction will be 
completed as fast as conditions permit. 
The needs of the present demand it. The 
potential of the future justifies this prep- 
aration. 


Floor space area will equal a 30-story of- 
fice building 100 ft. square. It will be a 
home worthy of the world’s finest 5¢ car- 
bonated beverage . . . a splendid example 
of modern architecture equipped with 
finest fittings and appointments...a 
gleaming white jewel, set in the land- 
scaped beauty of a26-acre suburban park. 


Here will be housed the headquarters 
offices; the compounding and testing 
laboratories, the Southwestern regional 
syrup manufactory, the Dallas bottling 
plant, huge storage facilities, garages, 
and shops. From here will be adminis- 
tered the present empire of more than 


A LEADER IN THE INDUSTRY 


LISTEN TO 
“DARTS FOR DOUGH” 


AFTERNOON SUNDAYS ...ABC NETWORK 


OR. PARPPER. COMPANY © &© @ 8 


400 franchised bottling plants and the 
vast expansion program, now assuming 
world-wide proportions. 


Dr. Pepper came through the war 
stronger than before. Dr. Pepper adver- 
tising has continued aggressively ...a 
policy based upon the philosophy that it 
pays to keep customers fully sold, even 
during times they cannot be kept fully 
supplied. 


Field staffs have been agumented; in- 
creased more than 300%. Ambitious 
plans for extending distribution and in- 
tensifying sales and advertising effort 
are complete. 


Fortunate indeed are those who now own 
or may own exclusive franchise rights 
to Dr. Pepper. The present is something 
of which to be proud. The future is 
bright with great promise. 








DALLAS 


YEAR PAST 





SPACE 276,000 SQ. FT. 


4,000 SEEKING 
FRANCHISES 


THE 400 FITTEST 
WILL BE CHOSEN 


Dr. Pepper territorial expan- 
sion was stopped by war. It 
will proceed rapidly during 
peace. Competing for 400 
opportunities are more than 
4,000 serious applicants. 
This overwhelming evidence 


of interest for franchise 


, properties is a flattering 


tribute to Dr. Pepper, the 


product and the institution. 
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(2h, TEXAS 
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WE HAVE HELPED 
OTHERS TO GROW 
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MERCANTILE NATIONAL BANK 


Resources Over $150,000,000 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 






































